
Letter from the Dean
Student

Greetings,

Our College of Communication and Media Sciences’ students and faculty are completing one of our most 
productive and busiest extracurricular semesters on record. 

More than 50 CCMS students were involved in seven class projects that culminated with Zayed University 
signing an MoU with the Special Olympics (SO) in November. Our students presented their projects to mem-
bers of the Special Olympics Committee, including Fatma Al Qassimi, who serves on the SO board under the 
UAE Ministry of Community Development, and Flavia Fontes, who is Director, SO Volunteers. Faculty also 
shared their class projects on a panel at the AUSACE (Arab/US Association of Communication Educators) 
conference in Cairo in October with Taghrid Al Saeed, Director, SO Media and Marketing. 

Two CCMS students, an alumna and Associate Professor Nadia Rahman, participated at ENEX’s (European 
News Exchange) international conference in Dubai as a panel discussing "UAE Media Makers of Tomorrow." 
They showcased their multimedia and production talent to more than 50 professionals. 

Fifteen of our Abu Dhabi students from CCMS Social Media presented their class projects at the Abu Dhabi 
Art Hub to promote the opening of the Slovenian Art Exhibit. Their efforts were supported by two faculty, Ms. 
Zoe Hurley and Dr. Natasa Slak Valek. More than 40 Abu Dhabi students visited the Louvre as part of their 
class projects in tourism. 

Students will be offered exciting new opportunities in broadcast programming when the College’s radio studi-
os on each campus are completed later this semester. CCMS radio classes will be taught by two faculty with 
significant professional radio experience—Paul Lowman and James Piecowye. Formerly, Mr. Lowman was 
Program Manager of the National Broadcasting Corporation of St. Vincent and the Grenadines and Dr. 
Piecowye is currently producing and presenting Nightline, a popular English language radio talk show 
discussing issues of the day on DubaiEye 103.8FM. 

Professional experience and new media expertise were key in our hiring of three new faculty to join the 
College last semester. Dr. Ali Khalil joins us from AFP (Agence France-Presse); Dr. Katia Vianou, joins us 
from Canadian University in Dubai; and Zoe Hurley, a PhD candidate in e-research and technology enhanced 
learning at Lancaster University, joined us from Zayed University’s Academic Bridge Program. 

Regards,

Pam Creedon
Acting Dean
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Important dates

Trip to the Art Hub
Students in the Introduction to 
Social Media course, tasked with 
designing a social media cam-
paign to promote the nation’s 
burgeoning art scene, connected 
with Art Hub Abu Dhabi’s artists 
in residence. Students met lead-
ing artists from Slovenia and 
Japan and designed social 
media campaigns, using Word- 
press, Instagram, Facebook, 
Snap Chat and Twitter, to grab 
the attention of young and old 
alike. This multimedia reportage 
offers exciting profiles of art in 
motion which CCMS students 
showcased at an opening exhibi-
tion to our Provost Marilyn 
Roberts, VIPs and members of 
the public. They went the 
distance in promoting Abu 
Dhabi’s vibrant art to local and 
international audiences, and 
offered a clear indication of how 
adept Zayed University students 
are at harnessing the power of 
social media. 

Zayed University young 
talents praised at ENEX 

General Assembly
Students show-cased their multimedia 
and production talents during the 
ENEX, European News Exchange, 
General Assembly, which was held 
recently at the Habtoor Grand Hotel. 
The event, hosted by Leading Pan-Ar-
ab Broadcaster Al Arabiya, ran for the 
first time in the Middle East, bringing 
54 members of leading global news 
television broadcasters, content 
providers and news gatherers togeth-
er to share content and resources to 
ensure distinctive and complex news 
distribution, exclusivity and cost-effi-
ciency. Amal Almulla, Mariam Al 
Awadhi, and Shurouq Lashkri, Multi-
media and Video Production Zayed 
University senior students, took to the 
stage alongside Nadia Rahman, Asso-
ciate Professor, during the "UAE 
Media Makers of Tomorrow" session, 
when they talked about the skills 
Emirati women employ in multimedia 
and society in general.

Start of Classes
14 Jan 2018

Last Day to Withdraw
from a course without penalty 

04 Mar 2018

Spring Break
25 Mar-05 April 2018

 

Student

1

Zayed University
Middle East Film Festival 

26 Feb-28 Feb 2018
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25 Mar-05 April 2018

Zayed University 
students visit 

Louvre Abu Dhabi
Students from Zayed University stud-
ying at the College of Communication 
and Media Sciences have participat-
ed in an organized trip to Louvre Abu 
Dhabi and enjoyed it at its maximum. 

College of Communication and 
Media Science (CCMS) at Zayed 
University (ZU) is the only college in 
Abu Dhabi that offers tourism related’ 
courses. Students taking tourism 
courses in the fall semester of 2017 
have had an opportunity to partici-
pate in a trip to Louvre organized by 
their professors. More than 50 
students participated in this trip and 
were really excited to see the best 
museum. 

Dr. Nataša Slak Valek, the trip organ-
izer added, ‘I would like to express a 
big thank you to TCA who helped us 
making this trip happen. It is impor-
tant that our students, who are our 
future tourism experts, experience 
first what they will promote in the 
future.’ 

CCMS will try to organize similar trips 
in the future.

 
Special Olympics         

Promotion
Special Olympics Class 

projects Fall 2017

               Tourism and Cultural Communi-
cation 375 – Plan, Conduct, Evaluate & 
Re�ect an Event 
                
               Media Production and Storytell-
ing 380 – Web Design and Publishing
 
                Media Production and Storytell-
ing 321 –three SO PSA’s 
 
                Media Production and Storytell-
ing 421 –3 to 5 minute video documen-
tary/feature in Arabic and English 
 
                Public Relations Campaigns 
SPC 512—Volunteer recruitment 
campaign 
  
                Strategic Planning and 
Development TCC 521— Role playing 
client/partners 
 

CCMS has been very involved in 
promoting the Special Olympics this 
semester. We have had seven class-
es work on SO projects. Flavia 
Fontes, who is the Special Olympics 
volunteer coordinator, met with 
students in the classes and has 
sevevral graduate students assisting 
the SO recruit volunteers. 

We had a wonderful opportunity to 
promote CCMS involvement in the 
SO when Dr. Noela Michael’s class 
held a volunteer recruitment event 
on the Dubai campus on November 
20, 2017.
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Journey

Alumna Student

Meera Mohamed Yousif is part of the Graduate Management 
Program, at Etihad Airways. Meera talks about her experience in 
being a student at Zayed University and the aspects she enjoys 

the most about her professional career

Can you tell me a little bit about your-
self, and what you’ve been doing since 
you graduated with your B.S. in          
Communication and Media Sciences?

My name is Meera Mohamed.I       
graduated from Zayed University in 
2008. I joined Etihad Airways exactly 
two years ago and I'm part of the Grad-
uate Management Program. I'm 
currently working with Etihad Flight 
College doing contracts, procurement, 
and sales.

1- How did your experience at Zayed 
University help you with your professional 
life?

2- What would you look for if you were in the 
position to hire new graduates from Zayed 
University?

Working on research papers and doing 
presentations in front of an audience gave 
me the confidence to speak up during 
meetings at work and helped me be more 
interactive with my ideas. 

 3- What are the greatest challenges you 
faced after graduating from Zayed 
University? 

4- What advice would you have for new 
graduating students?   

I will look for someone confident, driven, 
good English and Arabic speaker. And 
someone with good writing skills. Also, a 
person who is punctual and respects 
deadlines. 

At first, it was very hard for me to find a 
job. Nobody was hiring at the time and I 
just had to be patient until my opportunity 
came up. I think one of the greatest 
challenges that I have faced was to adapt 
to my new work environment and to work 
with people who have different               
perspectives. Having an open mind was 
not easy, but I managed to get along with 
everything that was related to my job. The 
key is patience. 

Have an open mind and don't be too 
picky in selecting a job. Choose your 
path wisely and don’t let anyone affect 
your future because you know what you 
want and what you need. Be flexible and 
gain experience as much as you can. 

Studying hard is the key to success, you 
should never give up and always learn 
from your mistakes. It may be hard for 
you to find a job after graduation. I would 
highly recommend for you to try to find 
an internship and start putting a plan on 
where you want to work. Planning is very 
important as it will help you to get to 
where you want. And most importantly, 
always remember that good things will 
come to you. 
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Fall 2017 Publications:

Filareti Kotsi & Natasa Slak Valek (2017): Flying with Nicole Kidman or Jennifer Aniston? Brand funnel stages’ influence 
on brand personality, Journal of Travel & Tourism Marketing, DOI: 10.1080/10548408.2017.1360232 

Fotiadis,  A. K. & Kozak, M. (2017). Managing the perception of service quality; the importance of understanding differ-
ences between demographic and behavioural customer segments amongst theme park visitors. Facilities, 35 (9/10), 
486-510, doi: https://doi.org/10.1108/F-01-2016-0016. 

Priporas, C.-V., Stylos, N., & Fotiadis, A. K. (2017). Generation Z consumers' expectations of interactions in smart retail- 
ing: A future agenda. Computers in Human Behavior, 77, 374-381. doi:10.1016/j.chb.2017.01.058. Impact Factor: 3.544, 
Scopus, Scimago Q1, ABDC- B. 

Claudel Mombeuil, Anestis K. Fotiadis, (2017) "Assessing the effect of customer perceptions of corporate social respon-
sibility on customer trust within a low cultural trust context", Social Responsibility Journal, Vol. 13 Issue: 4,pp.698-713, 
https://doi.org/10.1108/SRJ-02-2017-0032, (Scopus, Scimago Q2). 

Anestis K. Fotiadis, Nikolaos Stylos, (20A) The effects of online social networking on retail consumer dynamics in the 
attractions industry: The case of ‘E-da’ theme park, Taiwan, In Technological Forecasting and Social Change, Volume 
124, 2017, Pages 283-294, ISSN 0040-1625,https://doi.org/10.1016/j.techfore.2016.06.033. (Scopus, Scimago Q1). 

Anestis K. Fotiadis, Tzung-Cheng (T. C.) Huan (2017), Decision-Making in a Public Hospital During Economic Crisis, in 
Arch G. Woodside (ed.) Trade Tales: Decoding Customers' Stories (Advances in Culture, Tourism and Hospitality 
Research, Volume 14) Emerald Publishing Limited, pp.39 – 43.http://www.emeraldinsight.com/doi/-
full/10.1108/S1871-317320170000014007 

Wong, J-Y, & Dhanesh, G.S. (2017) "Corporate social responsibility (CSR) for ethical corporate identity management: 
Framing CSR as a tool for managing the CSR-luxury paradox online", Corporate Communications: An International Jour-
nal, Vol. 22 Issue: 4, pp.420-439, https://doi.org/10.1108/CCIJ-12-2016-0084 http://www.emeraldinsight.com/doi/- 
full/10.1108/CCIJ-12-2016-0084 

Nataša Slak Valek. (2017). The role of expats, local residents and tourists in defining a destination: a branding case study 
for Abu Dhabi tourism. International Journal of Sustainable Society, Vol.9, No.1, pp.76 – 9. DOI: 10.1504/IJS- 
SOC.2017.10006590 

Noela Michael, Charlotte Wien, Yvette Reisinger, (2017) "Push and pull escape travel motivations of Emirati nationals to 
Australia", International Journal of Culture, Tourism and Hospitality Research, Vol. 11 Issue: 3, pp.274-296, https://- 
doi.org/10.1108/IJCTHR-04-2016-0039 

And a book: 

Filareti Kotsi & Melodena Stephens Balakrishnan (2017). Cultural Reflections from the United Arab Emirates. Zayed 
University, UAE 
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RESEARCH BROWN BAGS
CCMS hosted four research talks in 
brown bag series. 

September 18 – Russell Williams 
discussed his research on video game 
advertising
October 16 - Yulia Medvedeva shared 
her research on the role of media in 
immigrants' learning from American 
political news. 
October 30 – Michael Ogden 
discussed interactive documentaries 
and the co-creation of story- worlds. 
December 4 – Melissa Lee Price 
discussed interactive documentary 
(i-doc) telling stories of Jamestown, 
VA, USA, settlers and their                        
descendants. 

CCMS is conducting research in collab-
oration with Alex Malouf from ABG. The 
focus is: Trust, Consumers and Social 
Media Influencers – Does Disclosure of 
Paid Content Impact Consumer Trust? 
Thanks to Russell Williams, Zoe Hurley, 
Ganga Dhanesh and Gaelle Duthler for                    
collaborating with the Advertising Busi-
ness Group. They presented                 
preliminary results on Wednesday 
December 6 during the ABG Annual 
Event. 

SPECIAL OLYMPICS 
PRESENTATIONS  

Three CCMS faculty, along with a faculty 
member from UAEU and Taghrid 
Alsaeed, who is the UAE Special    
Olympics public relations and marketing  
coordinator, presented at the AUSACE 
conference in Cairo in October 2017. 
Great way to promote Abu Dhabi 2018 
and 2019 Special Olympics! 

RESEARCH COLLABORATION
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 Success
Britt Christensen 

Good bye
Britt Christensen will start a new career at Notre 
Dame of Maryland. Britt, his wife Camilla and    
daughter Sofia will be greatly missed.  

Zoe Hurley 
Zoe Hurley is joining the Abu Dhabi faculty. She will be 
teaching writing courses and social media courses as she 
pursues her PhD on Social Media and Online Identity in the 
Middle East from Lancaster University in the UK.

Katia Vianou 

Hello
Dr. Katia Vianou is joining the Dubai faculty in the Integrat-
ed Strategic Communication concentration. She will         
continue her research on the role of communication in 
country development.

Ali Khalil 
Dr. Ali Khalil is joining the Abu Dhabi faculty after more 
than 15 years of working in journalism. He served as the 
Gulf correspondent for the Agence France-Presse. He will 
teach courses in the Media Production and Storytelling 
concentration.

Hello

Hello

6 Editors: Gaelle Duthler & Fatma Ebrahim Almansoori




