
College
of Communication
and Media Sciences

Newsletter
FALL 2019



CCMS Newsletter

Zayed University

Content

Message From the Dean

Alumni News

CCMS Events

Internship News

New CCMS Faculty

Departing CCMS Faculty

Faculty Publications

Almansoori Family

Campus Services

Deans Student Council

Faculty PhD Granted

pg. 1

pg. 2

pg. 5

pg. 9

pg. 10

pg. 13

pg. 15

Faculty Professional Service pg. 14

pg. 16

pg. 17

Faculty RIF Grants pg. 16

pg. 18

pg. 27

ZUMEFF 2019 pg. 23



D
ea

n 
D

w
ig

ht
 B

ro
ok

s

As 2019 comes to an end, it is an important time to express the many wonder-
ful gifts for which we are thankful. The College of  Communication and 
Media Sciences (CCMS) celebrates 2019 with a focus on the future. In this 
vein, I am reminded of  a beautiful song by the Carpenters - 
We’ve Only Just Begun!

CCMS students are amazing! Let me give you just one example: Fatma 
Mohamed Yousuf  Yaqoob Aljassim was among the award winners of  the 
Sheikha Fatima bint Mubarak Programme for Excellence and Societal 
Intelligence. I met Fatma when she served as coordinator and moderator of 
a youth circle event titled, "Challenges of  People of  Determination in 
Higher Education." Fatma’s senior project, "The Art of  Determination 
Campaign" and her contributions to the CCMS Honors Society, seek to 
enhance the journey of  People of  Determination and address the various 
challenges they face in academia. I had the honor of  joining Dr. Reyadh 
AlMehaideb, ZU Vice President, and other leaders at the Emirates Towers 
on 17 November for the youth circle led by Fatma. CMMS is proud of  the 
leadership and accomplishments of  Fatma. “Sharing horizons that are new to us.” 

CCMS’ outstanding faculty and staff  continue to grow and soar! This 
year, two of  our faculty earned doctorates: We congratulate Drs. Fokiya 
Akhtar and Vlada Botoric on their academic accomplishments! This fall we 
welcomed four new faculty members to the CCMS family:
    • Dr. Raji Ridwan Adetunji (AUH)    • Dr. Hossam Hassan (AUH)
    • Mr. Mutaz H. Matar (AUH)            • Dr. Azmat Rasul (AUH) 

In October we welcomed Mona AlShehhi to the CCMS as Academic 
Advisor (AUH). In January we will welcome back Dr. Don Love (DXB) who 
was a CCMS faculty member many years ago. We say “good-bye” to Dr. 
Owen Bennett Jones and wish him continued success in his future endeav-
ors. Among the many research projects undertaken by CCMS faculty, I want 
to celebrate the CCMS research team for its work for the Advertising 
Business Group (ABG) on gender stereotyping in advertisements. This 
important research has contributed to the creation of  10 guidelines for the 
UAE advertising industry. I salute the work of  Drs. Ganga Dhanesh, Gaelle 
Duthler, Ali Khalil, and Claire Sherman. “Before the rising sun, we fly. So many 
roads to choose.”

CCMS Partnerships: The fall semester saw several new partnerships that 
will continue to flourish. Although space does not permit me to list all 
collaborations, a few include:
Reimagining Social Media: This CCMS-CACE collaboration was led by 
Zoe Hurley and took place on October 24 at the Urban Satellite Space 
(ZUUSS) an exhibition and project space at Alserkal Avenue. Students from 
Zoe Hurley’s and Richard Cawood’s social media classes presented their 
projects to an audience that included Her Excellency Noura bint Moham-
med Al Kaabi, Minister of  Culture and Knowledge Development and 
President of  Zayed University, Vice President Dr. Reyadh Almehaideb, and 
Provost Michael Wilson. “White lace and promises.”

• Under the leadership of  Dr. Ganga Dhanesh, Assistant Dean for Research 
and Outreach, a partnership between the corporate communications team at 
Dubai Airports (DA) and the CCMS on a research project led by Drs. Ganga, 
Gaelle Duthler and Kang Li. The research will review coverage of  the DA 
release photos on (a) mainstream media, (b) social media, and (c) DA’s 
internal communication channels. Second, it will examine factors that drive 
adoption of  DA images by (a) editors at mainstream media outlets (b) social 
media users and (c) DA employees. The project will include Emirati student 
researchers.“Workin' together day to day, together.”

• Our most recent collaboration is part of  our MOU with Abu Dhabi Media. 
This partnership is with Zahrat Al Khaleej a popular Arabic lifestyle 
magazine under the direction of  Zainab Talati, Strategy & Content Director 
and Editor-in-Chief  Asma Al Fahim. Asma is a CCMS graduate who was the 
first recipient of  the International Advertising Association (IAA) Diploma in 
2008. She has started several successful magazines and I have asked her serve 
on our National Advisory Council to inspire our students with her extraordi-
nary talent and accomplishments in business and media. Our partnership 
also includes an internship program at Zahrat Al Khaleej and a magazine 
published by CCMS students.“We'll start out walking and learn to run.”

• The Importance of  Accreditation: Under the leadership of  Dr. Badran 
Badran, 2020 will be a critical time for the CCMS as we seek affirmation of 
our national and international accreditations. Accreditation is a system of 
voluntary self-assessment and external review of  educational institutions and 
professional programs. CCMS will undergo reaccreditations for both its 
UAE Ministry of  Education’s Commission for Academic Accreditation 
(CAA) and the Accrediting Council on Education in Journalism and Mass 
Communications (ACEJMC). I will focus on the ACEJMC accreditation 
because that remains our priority in the Spring 2020 semester. I am deeply 
committed to ACEJMC accreditation because it provides an assurance of 
quality to our constituencies—students, parents, and the public. We are 
currently undergoing the rigorous self-examination required by ACEJMC’s 
self-study. We measure our performance against our mission and goals and 
against the nine accrediting standards. Once our self-study is completed next 
spring, we will undergo an external evaluation, first by a site-visit team 
composed of  peers and practitioners, then by the ACEJMC’s Accrediting 
Committee. The full Accrediting Council will make a final decision on our 
accreditation status in May 2021. I cannot emphasize the important role that 
every student, faculty, and staff  member must play in our reaccreditation. 
There will be a retreat on accreditation in January where I will emphasize the 
values of  accreditation. In the meantime, I offer my appreciation for 
everyone’s hard work on this critical process of  the CCMS.                                                     
“Watching the signs along the way.”

Finally, after a wonderful ten-year anniversary celebration of  ZUMEFF X in 
April, we are delighted to launch ZUMEFF 2020. In order to better serve 
our students and the entire university community, ZUMEFF will return to 
campus (DXB) during the week of   October 11-15, 2020 with screenings 
taking place in the Blue Auditorium and workshops and masterclasses held 
in the Student Center. 

I am proud to announce the formation of  the Dean’s Student Advisory 
Council. Approximately 25 students from both campuses—including our 
male students, will be inducted into this council which serves as a representa-
tive body to the Dean’s Office for all CCMS students.

The year 2020 promises to be even more productive and exciting than 2019. 
I thank every CCMS student, faculty, and staff  member for all you do and am 
honored to serve as dean of  our great college. “And when the evening comes, we 
smile. So much of  life ahead. We'll find a place where there's room to grow. And yes, we've 
just begun.”

Regards,
Dwight E. Brooks, Ph.D.

The Dean’s Letter



CCMS Alumni News

Yes, I was the leader & creator of  the Public Speaking Club.  I 
was involved in many community service projects with the 
student life department, led by Shamsa Al Taie, one of  the best 
leaders who focus on supporting young Emirati’s. 

Were you involved in organizations or clubs?

My degree is Public Relations, but it’s also advertising & market-
ing. Event management requires an employee to be able to 
communicate effectively with others, be able to brand yourself 
and your event, and be able to get people hooked to the idea. 

Is your job related to your field of study?

It helped me be more prepared for work life. It’s very different 
from being a student. With work you are solely in charge of  your 
future. Unlike university, which guides and supports you, work 
life is full of  different kind of  people, and not all of  them want 
you to succeed. ZU helps in preparing you for the real world by 
pushing you, making you take responsibility for your actions.

How did CCMS help your professional career?

Strong minded, Passionate, Confident, and most important, not 
afraid to challenge herself. 

What do you look for in a new graduate?

I graduated from ZU in 2018 with a degree in Integrated Strate-
gic Communication. I am currently a specialist in exhibitor 
relations at AD Art, a part of  the Dept of  Culture & Tourism. 

Tell me about yourself & your current job?

I didn’t have just one class that I loved, mostly because each was 
very different and unique in their own way. The instructor’s 
passion and methods of  teaching were so diverse and created an 
environment that made you enjoy being a CCMS student. 

What was your favourite class in CCMS?

Being active through various clubs like the Radio Club and the 
Society of  Professional Journalism Club. Being the president of 
the student council was my favorite though, it is there where I 
discovered my passion for event management. 

Your favourite part of your ZU experience?

Being hired was a real struggle. At the moment, the market is 
flooded with new graduates trying to find a job. It is not easy. 
Working hard, taking on projects, is an great way to stand out. 

Greatest challenge after graduating?
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Yes, I was the leader & creator of  the Public Speaking Club.  I 
was involved in many community service projects with the 
student life department, led by Shamsa Al Taie, one of  the best 
leaders who focus on supporting young Emirati’s. 

Were you involved in organizations or clubs?

Yes. I studied in the communication field and work in the same 
field but specifically in events which is stronly related.

Is your job related to your field of study?

Ambition. Hard working. Patient.
What do you look for in a new graduate?

My Name is Ghaya Ahmed Al Teneiji. I am an event and sponsor-
ship officer at Emirates Nuclear Energy Corporation (ENEC). It 
has been two year since I join ENEC family. I work under corpo-
rate communication department. My roles and responsibilities are 
planning, sponsor and operate an externa and internal events 
related to energy and nuclear. 

My Name is Ghaya Ahmed Al Teneiji. I am an event and sponsor-
ship officer at Emirates Nuclear Energy Corporation (ENEC). It 
has been two year since I join ENEC family. I work under corpo-
rate communication department. My roles and responsibilities are 
planning, sponsor and operate an externa and internal events 
related to energy and nuclear. 

Tell me about yourself & your current job?

I enjoyed most of  the classes in CCMS but planning, marketing, 
creative production & advertising benefited my career most. My 
favorite part was when the I started working as a student worker. 
This experience changed my life. I become a workaholic and 
now I am serving my country with a pride.  This ZU internship 
helped me develop & refine my skills with student, facility 
personnel administrators, visitors &VIP’s guests.  

What was your favourite class in CCMS?

December 2016 with bachelors  in Integrated Strategy Communica-
tion. I did my internship in the student life department at ZU. 

When did you graduate from CCMS? 

ZU develops the next UAE national youth leaders with the skills 
that help them reach their goals in very short period of  time.

How did CCMS develop your professional career?

Finding new opportunity without experience as a fresh graduate 
is really hard to find at that time

Greatest challenge after graduating?

Being more responsible than what I already was & being very 
organized. 

A challenge you've overcome in your career?
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CCMS Alumni News

Tell me about yourself & your current job?

What was your favourite class in CCMS?

My internship was in Rabdan Academy.

What do you look for in a new graduate?
Ambitious. Hardworking. Wants to learn, progress & has 
passion for the position’s role. 

Coping with working life, as it is a drastic change from the 
university experience. 

Greatest challenge after graduating?

My degree is Public Relations, but it’s also advertising & market-
ing. Event management requires an employee to be able to 
communicate effectively with others, be able to brand yourself 
and your event, and be able to get people hooked to the idea. 

Is your job related to your field of study?

ZU taught me the fundamental aspects of  communications & 
marketing, two elements I use in my current role, especially the 
marketing/advertising aspects. My favorite part was learning the 
comprehensive and in-depth study of  my specialization. In 
addition to meeting great professors & new friends.

How did CCMS help your professional career?

My degree is Public Relations, but it’s also advertising & market-
ing. Event management requires an employee to be able to 
communicate effectively with others, be able to brand yourself 
and your event, and be able to get people hooked to the idea. 

Is your job related to your field of study?

One of  my favorite courses in CCMS was the Media Ethics 
course, as it integrated the study of  media cases with philosophi-
cal theories. It made me think outside the box. 

What was your favourite class in CCMS?

Yes, I was the leader & creator of  the Public Speaking Club.  I 
was involved in many community service projects with the 
student life department, led by Shamsa Al Taie, one of  the best 
leaders who focus on supporting young Emirati’s. 

Were you involved in organizations or clubs?

I am Fatima Karmostaji.  I graduated from ZUy in 2017 with a 
distinguished honors degree in CCMS as an Integrated Strategic 
Communications major. I work at the Dept of  Culture & 
Tourism Abu Dhabi (DCT) under the Marketing Dept. My role 
focuses on promoting the AD destination through marketing 
campaigns with trade companies & online booking platforms, 
exhibitions, roadshows & hosting social media influencers. 
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Can you share tips for interiewing?
You need to be sure about everything single thing you write on 
your CV.  Give good answer if  you are asked about anything on 
your CV.  

What advice for you have for a new graduate?
Do not stay at home waiting for the perfect job! You need to 
volunteer or work as temporary employee until you get the 
chance for a permanent job. 

I would look for students that were more involved on campus 
activities or clubs and students that have ambition. 

What do you look for in a new graduate?

Being more responsible than what I already was & being very 
organized. 

A challenge you've overcome in your career?

Greatest challenge after graduating?
Finding a career that is related to my study and entering a new 
different chapter of  life. 

My job is about dealing with students, so I am using my commu-
nication skills to solve their problems. I am also responsible for 
campus events which makes me use a lot of  the knowledge I 
gained at ZU specifically related to advertising and marketing, 
planning events and achieving the defined event goals.

Is your job related to your field of study?

The relationship between students and faculty was the best part 
of  the university. It really made a huge difference for me.

Your favourite part of your ZU experience?

Where did you do your internship?

I enjoyed the TCC classes because I’m using the skills I learned, 
& it’s valuable to know tourism.

I am Maitha Khalid Al Obaideli, I’m a mother & proud ZU 
graduate of  December 2017. I am currently working in Fatima 
College of  Health Sciences in student services department.

Tell me about yourself & your current job?
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CCMS Alumni News

Know yourself. One of  the hardest questions to answer: “Tell 
us about yourself ”. The interviewer is looking for you tell them 
what is NOT written on your CV, they want to know beyond the 
paper.. Read about the compay & make be informed about the 
position you are being interview for.

What do you look for in a new graduate?

Volunteer, do internships, don’t be picky about the salary and be 
a humble person who is eager to learn and to try new things.

Any advice for new graduates?

My job is not really related to my field of  study. With the fluctuat-
ing state of  the market, it was quite difficult to find a job in 
Communications, I decided to take any job I was offered. Fortu-
nately, being a Comms graduate allowed me to be a good fit in 
many markets and industries.

Is your job related to your field of study?

I had the opportunity to volunteer for various events which gave 
me market exposure. The best thing for a fresh graduate is to 
have market exposure because people know you which opens 
doors and present opportunities.

How did CCMS help your professional career?

Yes, I was involved with multiple clubs. I was President of 
MEPRA Student Chapter & the VP of  the Student Council.  

Were you involved in organizations or clubs?

I had 3 favorite classes, Marketing, Advertising, ISC Senior 
Project. In these 3 classes I got to develop my own project from 
A to Z which was a really great experience.  It gave me a 360 
hands-on experience in the different fields of  Communications.

What was your favourite class in CCMS?

The connections & relationships that I have built with people.
Your favourite part of your ZU experience?

At Edelman, a Strategic Communications Agency. 
Where did you do your internship?

Professionally, I am a highly motivated, hardworking & bilingual 
Integrated Strategic Communications graduate of  December 
2015.  I am currently working as an Office Manager at the 
Institute of  Applied Technology. Personally, I am an extremely 
happy & bubbly person who loves to volunteer and travel.

Tell me about yourself & your current job?
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Outspoken & willing to bring in new ideas that would be benefi-
cial to all, despite their educational background.

What do you look for in a new graduate?

Use your knowledge wisely, invest time in being proactive. Learn-
ing does not end, the workplace requires learning new concepts  
be open to new ideas,you never know what to expect.

Any advice for new graduates?

The biggest challenge was proving myself  in combing Commu-
nication & IT fields. In 2018, I was promoted to “System 
Analyst”, I succeeded in learning the analysis & developmental 
part of  IT & linking it with my communications background.  

Greatest challenge after graduating?

Every class that I have took in ZU prepared me for my career in 
a way; for example, I was employed at ADNOC Offshore for 
my experience with designing using Adobe, as well as Events 
Organizing, Video Production, Photography, Writing & dealing 
with people above all. These skills I learedt at ZU.

How did CCMS develop your professional career?

Yes, I was involved in the Peer Assistance Leaders club (PALS), 
where I tutored students who were facing difficulties with their 
Essays & global studies. We also carried several leadership activi-
ties and events organizing.  

Were you involved in organizations or clubs?

Honestly speaking, ZU felt like home to me & everything about 
it holds a special place in my heart. It is quite challenging to pick 
a favorite part; however, spending long hours working with my 
friends on group projects, and having the best professors has 
always been the highlight of  my university years.

What was your favourite class in CCMS?

My internship took place in The UAE Embassy in Tunisia, 
where I was assigned as a Diplomat Assistant and Media Writer. 

Where did you do your internship?

Tell me about yourself & your current job?
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My name is Noura Salem Al Zaabi; I am a graduated in 2014 
from the CCMS with a specialization in Tourism & Cultural 
Communications. In July 2015 I joined Zakum Development 
Company [ZADCO], currently known as ADNOC Offshore as 
a Web-designer given my previous expertise in designing.  



CCMS Fall Events

Student Field-trip to the 
TwoFour54 Creative Lab26

OCT

The field trip was organized by Noora Al Riyami (photo 1st right) 
for members of  the Abu Dhabi CCMS Honor Society.  They were 
accompanied by Dr. Gaelle Duthler from CCMS (photo 2nd 
left).On Tuesday 26th November 2019, eight members of  the 
CCMS Honor Society met with Ruaa Al Ahmadi, Youth Talent 
Development at Creative Lab in TwoFour54.  Ruaa explained how 
and why the media free zone was created.  She also explained the 
various ways media students can get involved with the Creative Lab 
through volunteering and internships. Students also visited the 
facilities, including a sound lab with audio recording and editing 
equipment. The CCMS Honor Society is planning a follow-up visit 
to their TV and film studios in Mussafah in Spring 2020.

CCMS Jeopardy
Quiz Show16

Nov

On Wednesday November 16th, College of  Communication and 
Media Sciences students hosted an open quiz show in the Multimedia 
Lab Green Room, on the Abu Dhabi campus.  Students from CCMS 
invited students, faculty and staff  from Colleges across the University 
to not only attend the event but enter a group into the competition.  
This event was arranged by students with support from Ms. Inka 
Stever. Mr. Paul Lowman managed the technological aspects with great 
ease. Fabulous door prizes were given to a few lucky audience 
members. The event was very successful and students requested for 
this event to be hosted again in the future.  

Child Brain
Development29

Sept

A session was offered by Dr. Jigar Jogia on the implications 
of  cognitive and emotional development at the early child-
hood center at Zayed University. The event was hosted for 
communication 200 students. The presentation focused 
around topics talked about in class. These were related to 
childn development and how to treat children in general.



CCMS Fall Events

26
OCT

#Reimagining
 Social Media28

OCT

#Reimagining Social Media was a month long social media 
exhibition hosted at Zayed University Urban Satellite Space. 
Alserkal Avenue, Dubai. The exhibition involved CCMS social 
media students in meeting with art students from the College of 
Arts and Creative Enterprises (CACE) and creating social media 
campaigns to promote their work.  CCMS social media students, 
under the title of  Reimagining Social Media, were divided into 
ten groups across two classes of  50 students and each group was 
assigned a CACE artist. Social media students interacted 
face-to-face, digitally, conceptually and musically to ascertain the 
sentiment and mise-en-scene of  the artists’ work and to tell their 
stories. For many of  these CCMS students this is their first foray 
into digital production, art and social media and the results are 
the product of  innovative and integrative group efforts. This 
innovative initiative, fusing Zayed University’s artists, designers 
and social media storytellers, explored the conceptual potential 
of  visual expression and interpretation. In addition to the exhibi-
tion in the afternoon, over 50 CCMS students attended interac-
tive morning workshops training students in social media 
publishing and community promotions. VIP guests invited to 
the exhibition included H.E. Noura Al Kaabi (President of 
Zayed University); Professor Reyadh AlMehaideb (Vice 
President of  Zayed University) Kevin Badni (Dean of  CACE) 
Dr. Dwight E. Brooks (Dean of  CCMS) and Abdelmomen 
Alserkal (Founder Alserkal Avenue).

26
OCT

#Reimagining
 Social Media28

OCT

CCMS
Career Spotlight18

Nov

College of  Commuication and Media Sciences hosted a Career 
Spotlight event with support from Dr. Effie Georgiadou, the 
CCMS Internship Coordinator. This event took place on the 
female promenade on the Abu Dhabi campus from 10am to 3pm 
on Monday 18 November 2019. 

This event brought in several employers to meet and talk with 
student to offer either employment or internship opportunities.
 
Mr. Tim Wilkerson and Mr. Moraje Amar manged setting up a 
TV-studio-like area for the CCMS section. Ms. Noura Almaazmi 
arranged the poster and digital presentations of  the CCMS gallery.  
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Dubai Lynx Guest Speaker
Kamille Marchant 7

Nov

Guest speaker Kamille Marchant from Dubai Lynx came to speak to 
ISC 353 students, on the Dubai campus, about the Dubai Lynx’s 2020 
Creativity Festival. Kamille is the Event Manager at Dubai Lynx 
International Festival of  Creativity, which is the Middle East & North 
Africa's annual must-attend event for the creative communications 
industry to learn, network, celebrate and be inspired. Kamille spoke 
to the ISC 353 students about creating purposeful campaigns and the 
key trends of  social consciousness, inclusivity & affecting change for 
good. She also informed students of  the volunteering opportunities 
available during the 2020 Festival of  Creativity. A number of  the ISC 
353 students have entered the Dubai Lynx competition and hope to 
be successful in winning an award.

Dubai Lynx Guest Speaker
Kamille Marchant 7

Nov

Dubai Lynx Guest Speaker
Kamille Marchant 7

Nov

Dubai Lynx Guest Speaker
Kamille Marchant 7

Nov

CCMS Com 200 students attended the 100 Mentors 
Session hosted on the Abu Dhabi campus. This initiative 
was launched by the Emirates Youth Council.  This 
Program aims to build national heroes across all fields in 
the UAE and foster their full potential. The sessions aim to 
strengthen mentor-mentee relationships by establishing 
direct channels between 100 leaders and the Youth across 
all sectors and areas.”

Dubai Lynx Guest Speaker
Kamille Marchant 7

Nov
100 Mentors28

Oct

ZU
Fire Drill11

Nov

The College of  Commuication and Media Sciences are respre-
sented by 4 faculty fire marshalls.  From left to right is Dr. Dong-
hee Shin, Dr. Ali Khalil, Dr. Russell Williams and Mr. Paul 
Lowman. 



CCMS Fall Events

LEGO® SERIOUS PLAY®
Workshop9

Dec

Dr. Vlada Botoric hosted a LEGO® SERIOUS PLAY® 
workshop attended by CCMS Faculty. The LEGO® SERIOUS 
PLAY® method is a facilitated thinking, communication and 
problem-solving technique for use with organizations, teams and 
individuals. At its core, it is about solving complex issues by 
building models using LEGO bricks. The metaphors in the 
models serve as the basis for group discussion, knowledge 
sharing, and problem solving and help foster creative thinking 
and finding unique solutions. This LEGO® SERIOUS PLAY® 
workshop was offered by Dr. Vlada Botoric, a CCMS faculty 
member and facilitator who was trained in the methodology. 

The Art Of
Determindation17

Nov

Under the leadership of  CCMS senior student Fatma Al Jassim 
and the Dubai Honors Society, students, faculty and members 
of  the community explored issues relating to students who have 
special needs. "The Art of  Determination Campaign" was 
presented by the Honors students and was concerned with 
training CCMS students about issues relating to students of 
determination. The first workshop took place on campus and 
included faculty and students. The second was held at the 
Emirates Towers Youth Hub in Dubai and was a Youth Circle in 
collaboration with the Federal Youth Authority. It was an innova-
tive dialogue involving CCMS students of  determination in direct 
conversation with UAE ministers and university leaders. It 
concerned the experiences of  students with disabilities and the 
issues they face while earning their degrees at universities in the 
UAE. This was a remarkable discussion led by students of 
determination in an attempt to find solutions to the challenges 
faced by students who have special needs. This event was attend-
ed by a number of  VIP guests including: HE Aisha Miran - 
Assistant Secretary-General, Strategy Management and Gover-
nance Sector, Dubai Executive Council; Dr. David A. Schmidt- 
AUD President; Dr Riyadh Al Mehedib - ZU Vice President; Dr. 
Dwight  Brooks - Dean of  CCMS; HE Naser Ismail - Assistant 
Undersecretary of  Social Welfare at Ministry of  Community 
Development; and HE Dr. Rabaa Al Sumaiti -Assistant Undersec-
retary for the Performance Improvement Sector at Ministry of 
Education.



CCMS Internships

Who to contact?

Noura Al Maazmi
CCMS Internship Officer

Abu Dhabi & Dubai
Noura.almaazmi@zu.ac.ae

+971 4 4021136

Dr. Mian Asim
CCMS Internship Coordinator

Dubai Campus
Mian.Asim@zu.ac.ae

+971 4 402 1739

Dr. Effie Georgiadou 
CCMS Internship Coordinator

Abu Dhabi Campus
Effie.Georgiadou@zu.ac.ae

+971 2 599 3203

Are students allowed to arrange
their own internships?

Students are not allowed to arrange their own internships. 
Internship placement is a streamlined process through the 
Student Career Office. Students upload their applications 
on the Student Career Portal and through this portal, all 
CVs are forwarded to the students’ chosen companies. 
Students can choose which companies to apply to on the 
portal. This process is in place to ensure transparency and 
fairness in internship placements.

When can I take my internship?

The internship course is the last to be taken after al other 
courses are completed. It is, therefore, important to make 
sure students follow their course plan as advised. CCMS 
does not approve internships to be taken at the same time 
as courses (i.e. part-time internships) unless there are 
special circumstances for this to happen.

When is the internship scheduled?

Depending on the semester, the internship and the intern-
ship course lasts between 7 and 8 weeks. The internship 
course happens twice per semester. There are two intern-
ship programs in the Fall semester (Fall A and Fall B) and 
two in the Spring semester (Spring A and B). The exact 
dates are approved by the Registrar’s Office. 

What are the approved internship
dates for Spring 2020?

Spring A:     January 19 to March 5
Spring B:     March 8 to April 30

Commonly-asked internship questions:



New CCMS Faculty

Read, learn, study hard, believe in yourself, have a 
clear ambition and work hard to reach this ambition.

Advice for students entering the workforce?

What inspires you most?
My desire to achieve something of  value to others, 
both scientifically and creatively.

Writing different books, publishing different research 
papers in various media & communication fields, as well 
as teaching mass communication for many media 
students all over the Arab world.

What accomplishments are you proud of?
I have been married since 2010. I have two girls; Farah, 9 
and Hana, 11/2. They just arrived in the UAE with me.

Can you tell us about your family?

I had the ambition to join a large and prestigious university 
and found what I aspire to at Zayed University.  ZU is a 
large university with a world advanced rank and is interested 
in scientific research. As well as it includes a selection of  the 
best faculty members from around the world. The UAE 
provides a stimulating environment for innovation and 
creativity in various fields.

What prompted your move to the UAE?

 platforms. I published several books, research papers and articles in media and mass communication. Actually, I 
like reading and writing so much, in either mass communication or media articles or creative works, especially short 
stories.

I am a Faculty member in Mass Communication, working in teaching 
& research in this field since 2000.  I obtained my PhD in Mass Com-
munication 2009, and a Master of  Mass Communication in 2004 
from College of  Mass Communication, Cairo University. I worked at 
different Arab universities, including: Ahlia University, Bahrain, 
Modern University for Technology & Information, Ain Shams 
University; and Akhbar Elyoum Academy in Egypt, I also worked as 
a media consultant, lecturer & trainer for several governmental & 
non-governmental Arab organizations and institutions. also I worked 
as a journalist, writer, translator & short story writer in various media 

Can you tell us about yourself?

What was your previous position?
I worked as Teaching Assistant at Ahlia University, Bahrain from 
2015- 2019, before that I worked from 2000-2015 in different Mass 
Communication colleges & departments in Egypt.

Cairo, Egypt.
Where were you born and raised?

What was your previous position?
Faculty of  Applied Media and Commu-
nication at HCT in Dubai and a visiting 
lecturer in Sharjah University in the 
United Arab Emirates. 

Tell us something about Abu Dhabi
you enjoy
Family life. Calm. Landscaping.

Amman, Jordan
Where were you born and raised?

Dr. Hossam Hassan

Mr. Mutaz Matar



New CCMS Faculty

I am an award-winning Palestinian Film and TV Direc-
tor and Screenwriter holding an MFA degree in 
Cinematic Arts, and an MA in Serial storytelling. For 
four years I taught university-level film production, and 
design. I have experience as an independent film and 
TV director, and I have gained knowledge in this field 
which led to recognition in several regional TV Chan-
nels and Film Festivals in the Middle-east and through-
out the world. In 2012 I was awarded the Golden 
Award at the PromaxBDA Arabia for a Television 
teaser I wrote and directed.  In 2017 my first feature 
film “Slingshot” has been officially selected in the Medi-
terranean film festival in Cannes and the Culcutta Inter-
national film festival. My vision is to use my passion for 
storytelling to share meaningful human experiences.

Can you tell us about yourself?

Lagos, Nigeria.
Where were you born and raised?

What was your previous position?
Visiting Senior Lecturer at the School of  Multimedia Technology 
and Communication at the University of  Utara Malaysia. 

I am an enthusiast researcher and a committed lecturer. Teaching is 
my trait, and being an academic has always been my childhood ambi-
tion. I have never dreamt or imagined myself  doing anything other 
than imparting knowledge and helping people to achieve their 
dreams. I have recognized that patience, understanding, compassion, 
humility, and sensitivity are essential attributes of  a lecturer. I recent-
ly won a fundamental research grant scheme from Malaysia for a 
study entitled “An Empirical Investigation on A Structural Model of 
Green City Brand Identity (GCBI) based on A Malaysian Urban 
Residents' Perspectives” in collaboration with other two researchers 
from Universiti Putra Malaysia and Universiti Utara Malaysia. 

Can you tell us about yourself?

Dr. Ridwan Adetunji

I want to stress the importance of  learning, re-learning, and unlearning. Students entering the workforce must not 
have the feeling that graduating from college is the end of  learning. They must understand that learning is a continu-
ous lifelong process and their willingness to continue learning is the only measure to how successful they can be in 
their chosen career.  

Any advice for students entering the workforce?

I think my father inspires me a lot. His energy & commitment to teaching, training, & sheltering children of  strang-
ers from my community for free will continue to inspire me.  

What inspires you most?

Do what you love to do, do it the best way you can, 
and good things will come.

What advice do you have for students
entering the workforce?

I’n now in division 7 in FIFA 18 on PS4.chosen 
career.  

What’s the most interesting thing about you
we wouldn’t learn from your resume alone?

Directing, Writing, and co-producing my feature 
film “Slingshot”.

What accomplishments are you proud of?

Telling stories.
What inspires you most?

Family is everything to me.
Can you tell us about your family?



New CCMS Faculty

A good book or a nicely executed research study.
What inspires you most?

I received several academic awards. These include the 
Top Paper Awards in the Mass Communication  Divi-
sion at ICA in 2015 & the Top Paper Awards in the 
Mass Communication  Division at the NCA in 2016. I 
also received the FSU Academic Leadership Award in 
2015, the Mathew Grindy Prize in 2014, & the College 
of  Communication and Information Leadership 
Award in 2013.

What accomplishments are  you proud of?

The media industry is a risky adventure. Don’t join if 
you are not passionate about it.

Any advice for students entering the workforce?

I wanted to move to the UAE for some time due to its 
geographical proximity to the traditionally under-re-
searched and under-represented areas in mainstream 
academic literature. UAE makes it easier for me to 
collaborate with my international colleagues on several 
data collection adventures & research opportunities.

What prompted your move to the UAE?

I have two sons and two daughters. 
Can you tell us about your family?

As a Fulbright research scholar, I received my PhD from the School 
of  Communication at Florida State University (FSU). Before joining 
FSU, I had worked as a media practitioner in Advertising & Public 
Relations for 6 years & an Assistant Professor at the University of 
the Punjab, Lahore, Pakistan for 5. As an academic & professional, I 
have had the opportunity to work with large public relations firms & 
academic institutions in multicultural settings. With over 50 peer-re-
viewed conference presentations, 15 published articles in refereed 
journals, six invited book chapters, 2 books, and 10 published 
articles in the South Asian journals, my research agenda centers on 
multipronged theoretical & methodological approaches.

Can you tell us about yourself?

What was your previous position?
I was an Exchange Professor at Valdosta State University, Valdosta, 
Georgia, USA & Director Research, South Asian Media & Cultural 
Studies Program at Florida State University, Tallahassee, USA.

Depalpur, Pakistan.
Where were you born and raised?

Dr. Azmat Rasul

I am proud to achieve my childhood ambition, to have 
a Ph.D. I am proud I accomplished that ambition the 
year I clocked thirty!

What accomplishments are you proud of?

I rarely get angry. 

Tell us something interesting we wouldn’t
learn from reading your resume?



Saying Goodbye

It’s very simple, you just have to start work, and there are lots of  people who would like to have news from the UAE 
around the world you just have to contact them, sell them, write them stories and send them, maybe you will not get 
paid at first, but if  you start doing that you will eventually get work on what is true and what is not. 

What advice would you give a journalist student who wants to get into this field?

I guess I learned the common aspects of  humanity.
In your long journey in radio journalism what did you learn?

Well, the worst thing about a war is the people who suffer, women and children who are poor, and it is difficult, 
because you can give some families an amount of  money, but you can’t help the whole population.

How is covering a war like, how did you cope up with the personal/moral/ethical/ conflicts?

Well, I guess the problem now is that no one knows what’s true and what’s not,  and so there’s difficulty with journal-
ist feeling confident enough to say no that’s not right that’s a lie, and they tend to say :“oh well, someone says this 
someone else says that,” journalist should change that and to take a former line on what is true and what is not. 

What are things you don't like about current journalism practices that you wish can change?

Yes, I have been in a dangerous situation, in Iraq, in Afghanistan, Yemen and war in Syria. But I think the danger 
seemed worse when you are not there, I mean, you can do things to protect yourself, just be sensible, don’t move 
around too much and keep a low profile.

Have you ever been in any dangerous situation covering a story?

I guess the most outrages story I covered was the story of  Muttahida Qaumi Movement (MQM), that was based in 
Karachi in Pakistan. The movement was very violent, it killed thousands of  people in Karachi, and it all been 
organized from London, so obviously I would expect the British government to stop that, but they didn’t, instead 
they were in close contact with MQM.

What is the most outrageous story you had to cover?

A little about Dr. Bennett-Jones?

In the UK
Where were you born and raised?Where were you born and raised?

Dr. Owen Bennett-Jones

Dr. Bennett-Jones is a British journalist and a former 
host of  Newshour on the BBC World Service. He is a 
well-known BBC correspondent who was based in sever-
al countries, including in the Middle East. In 2012, Dr. 
Bennett-Jones was Ferris Professor of  Journalism at 
Princeton University and in 2014, he was a visiting 
professor at the University of  Southern California. We 
were fortunate to host him here at ZU. 



Faculty Professional Service

Manuscript Reviewer

Editorial Board Member

Journal of  Broadcasting & Electronic Media

Journal of  Film and Video

Dr. Michael Ogden

Co-Chair

Special Issues Editor 

Tourman Conference

Frontiers in Psychology (Expected 2020)
European Journal of  Tourism Research (Expected 2020)

Reviewer
Annals of  Tourism Research (SSCI Journal)
Tourism Management (SSCI Journal)
Int’l. Journal of  Hospitality Management (SSCI Journal)
Int’l. Journal of  Contemporary Hospitality Mgmt. (SSCI Journal)
EuroMed: Journal of  Business 
Int’l. Journal of  Culture, Tourism, & Hospitality Research

Editorial Board Member
Tourism Recreation Research
Int’l. Journal of  Culture, Tourism & Hospitality Research
Advances in Culture, Tourism & Hospitality Research (CHTR)
Singaporean Journal of  Bus. Economics & Management Studies
Arabian Journal of  Business & Management Review

Dr. Anestis Fotiadis

Co-Editor

Editorial Advisory Board

Advances in Hospitality and Tourism Research

Journal of  Hospitality and Tourism Insights

Reviewer

Grants Reviewer
National Science Center, Krakow, Poland (Fall 2019)

Annals of  Tourism Research 
International Journal of  Hospitality Management
Int’l. Journal of  Contemporary Hospitality Management
Journal of  Travel and Tourism Marketing
Current Issues in Tourism
Tourism Management Perspectives
Journal of  Tourism and Cultural Change
Journal of  Air Transport Management
International Journal of  Tourism Anthropology 
Int’l. Journal of  Education Economics and Development

Dr. Filareti Kosti

Reviewer

Association for Education & Journalism & Mass Comm
Broadcast Education Association

Dr. Mian Asim

Editorial Board Member

Dr. Paolo Mura

Journal of  Vacation Marketing (SSCI Journal)
Journal of  Current Issues in Tourism (SSCI Journal)
Journal of  Current Issues in Asian Tourism (SSCI Journal)
Annals of  Leisure Research
Tourism Management Perspectives (SSCI Journal)
AsiaPacific Journal of  Innovation in Hospitality & Tourism
Management of  Tourism for Aracne
Mgmt. in Toursim for Atna-Journal of  Tourism Studies
Tourism Recreation Research  

Middle East Public Relations Association (MEPRA)

Board Member

Dr. Noela Michael

Reviewer

Computers and Human Behaviour (SSCI Journal)
Communication Research (SSCI Journal)
Int’l. Journal of  Gaming & Computer-Mediated Simula-
tions (SSCI Journal)

Dr. Russell Williams



Counseling Center 

Campus Services

Canadian Medical Center

ZU offers counseling services to studentswho are facing 
personal or university related difficulties. Students are able to 
seek support from a licensed counselor. The counseling 
center also offers workshops and events to discuss mental 
and physical health.

What services are offered by
the counseling center?

The medical center offers services to students with uncompli-
cated medical needs.  These services include medical consul-
tation and medication prescriptions. The medical center 
plans the annual breast cancer and diabetes awareness events. 
We also offer health related lectures.

Since the students at ZU are over 18, everything that is 
discussed with the Doctor is confidential. In serious cases, 
students are offer the choice to inform their guardian about 
their medical case.  

Are the appointments confidential?

Once the patient has been evaluated by our medical Doctor 
on campus, the patient is transferred to the New Medical 
Center in Khalifa City.

How do you manage serious medical cases?

The Canadian Medical Center is open from 
Sunday to Thursday  -  8am to 5pm (Dubai closes at 4:30pm)

When are you open?

Students can either contact us by email to book an  appoint-
ment or they can visit the medical center in person. In case 
of  any emergency any person on campus can contact us:

Abu Dhabi, Female Clinic  F3.0.018    (02) 599-3600/3175 
Abu Dhabi, Male Clinic     M3.0.018   (02) 599-3322

Dubai,   F3.0.018   Beside Abela Cafeteria   (04) 402-1766

How do you book an appointment in the clinic?

Everything discussed in session are confidential. During the 
initial appointment, a confidentially agreement is signed, all 
paperwork remains in our center. We will only contact a family 
member (or outside person) to become involved once permis-
sion is granted by the student. The student involved, is 
required to give permission BEFORE contact with a family 
member can be made.  This permission expires in 2 months.

Are the sessions confidential?

Students can either contact us by email to book an  appoint-
ment or they can visit the office in person or email us at: 
Counseling@zu.ac.ae
Walk-ins:
    Abu Dhabi    ADM 1.105  (02) 599-3590
    Dubai  R-GF-077    (04) 402-1637

Or Email us: Counseling@zu.ac.ae

How do you book a session with a consultant?

At Zayed University, the counselors are Arabic speaking, but 
the sessions can be held in either Arabic or English and is 
based on the student’s preference.

Are the sessions in Arabic or English?

In extremely difficult situations and circumstance, a student’s 
case can be transferred to another center or hospital.

Can students be referred somewhere else?

The counseling center is open from
Sunday to Thursday  -  8am to 4pm

When are you open?

What services are offered by
the counseling center?



Student Council

Faculty RIF Grants

Congratulation for being awarded a Research Incentive Fund Grant (RIF)

Congratulations for being selected to serve on the CCMS Dean’s Student Council

Dean’s Student Council
DUBAI

Hind Alraeesi
Alya Alhammadi
Rahmah Algailani
Hamda Essa
Ayesha Kalban
Sameha Alali

Fatma Alharthi
Sara Al Kuwari
Khulood Albadwawi
Maryam Darwish
Hend Abulamaleh

Dean’s Student Council
ABU DHABI

Ameera Alawadhi
Amna Alshamsi
Dhabi Almarzooqi
Fatima Albeshr
Salah Alzaabi
Fatema Almarzooqi

Maryam Alhosani
Noor Ruzaiqi
Noora Alriyami
Zahra Abdalla
Ali Khaleel Lari
Fahad Alanoohi

Paying for Online News in the UAE and Gulf  Countries: 
Challenges & Alternatives and Potential Users, Journal-
ists, Experts’ Perspectives and Best Practices.

Dr. Elsayed Darwish
Developing anti-smoking messages and campaigns for 
the UAE.

Dr. Kang Li

Global Capabilities Framework – Examining Public 
Relations Capabilities in the United Arab Emirates.

Dr. Gaelle Duthler
Urban regeneration through art tourism in Musaffah, Abu 
Dhabi: A study of  local business owners’ perceptions.

Dr. Paolo Mura



Faculty PhD’s Granted

Congratulations Dr. Vlada Botoric

Title:
Adult fans of  LEGO in the branded participatory
playground: A theoretical and empirical study

Granted by:
Aarhus University, Denmark

LEGO as a trans-generational multimedia empire 
attracts children and adults of  all ages and professions. 
LEGO fan base is one of  the most active in the world. 
In the case of  adult LEGO fandom and the productive 
practices that result from it, we know little about how 
fans perceive their own creative expressions, whether 
these are of  pure hedonistic experience or they have 
some objective ends. Fans in general are characterized 
by a strong ethos of  sharing, learning and creativity, 
rather than desire for promotion or money earning.  
My idea was to find out more about motives of  the 
adult fans of  LEGO since they have been increasingly 
savvy recently about the value created through their 
practices and engagement. Creative and innovative 
capacity of  powerful army of  AFOLs (Adult Fans of 
LEGO) towards self-organization, along with knowl-
edge and skill they demonstrate in their creations, I 
understand as the very source of  value. The affective proximity that AFOLs have developed and nurtured over 
decades is one of  the most important elements that generates value. Although existing research points socially 
recognized self-realization as primary motivation for fans that create, innovate, collaborate and share for the 
intrinsic pleasures, I refine existing research and suggest that AFOLs have multiple roles in the process of  value 
creation, because they act as creators and beneficiaries at the same time by creating value for themselves, for 
their community and for the company. I am suggesting that business models have found yet another way to 
expand in order to impact fan base and to influence their future fandom activities and performance.



Faculty Publications & Conferences

Dr. Nadia Rahman
Associate Professor

Publications
Rahman, N. “Journalists in an age of  technology: Covering a turbulent 
Arab world.” In E. Freedman, R. Goodman, E. Steyn, What Journalists 
Believe, What Journalists Do: global perspectives in a rapidly changing media 
environment NewYork: Routledge (2018).

Conferences
2019: Chaired Panel “For the Love of  Film” at ZUMEFF

Conferences

Fotiadis A. and Pantos Th. (2019) Smart Hoteling. Tourman. Tourism, travel and hospitality at crossroads: The way ahead”

Fintech Abu Dhabi

Giacomo Del Chiappa and Fotiadis, Anestis (2019) Editorial: Special Issue: Research areas and emerging challenges in small 
and medium tourism enterprises. Piccola Impresa/Small Business.

Vargas, A and AK Fotiadis (2019) Halal Tourism Through the Lens of  a New Generation in the UAE. 9th Advances in 
Hospitality and TourismMarketing and Management Conference.

Dr. Anestis Fotiadis
Professor

Publications
Shin, D., Fotiadis, A. and Yu, H. (2019) Prospectus and limitations of  algorith-
mic governance: an ecological evaluation of  algorithmic trends. Digital Policy, 
Regulation and Governance. Vol. 21 No. 4, pp. 369-383,  Emerald (Scopus; 
Scimago Q2; ABS 1*; ABDC B)

Mombeuil, C, Fotiadis, A. and Zhao-hua Wang (2019) The Pandora's Box Of 
Corporate Social Irresponsibility-An Empirical Study Within Failed States 
Context. Journal of  Cleaner Production, 234:1306-1321. Elsevier (SSCI – 
IF:6.395; Scopus; Scimago Q1, ABS 2*)).

Fotiadis, A., G Nuryyev, J Achyldurdyyeva, and A Spyridou (2019) The 
Impact of  EU Sponsorship, Size, and Geographic Characteristics on Rural 
Tourism Development. Sustainability 11 (8), 2375, 2019 (SSCI – IF:2.592; 
Scopus; Scimago Q2).

Fotiadis, A,  K Abdulrahman and A Spyridou (2019) The Mediating Roles of  Psychological Autonomy, Competence and 
Relatedness on Work-Life Balance and Well-Being. Frontiers in psychology, Vol. 10. (SSCI – IF:2.129; Scopus; Scimago Q1).
Vargas, A and AK Fotiadis (2019) Halal Tourism Through the Lens of  a New Generation in the UAE. 9th Advances in 
Hospitality and TourismMarketing and Management Conference.

Slak Valek, N. & Fotiadis, A (2019). Happiness as a value of  event organizers in Abu Dhabi.  International Journal of  Event 
and Festival Management, Vol. 10 Issue: 1, pp.34 – 47. Emerald (Scopus; Scimago Q2; ABS 1*; ABDC B).

Séraphin, H., Zaman, M., & Fotiadis, A. (2019). Challenging the Negative Image of  Postcolonial, Post-conflict and Post-di-
saster Destinations Using Events. Caribbean Quarterly, 65(1), 88-112. Taylors and Francis.



Faculty Publications & Conferences

Conferences
2019: AEJMC.  Washington DC

Shin, D., Fotiadis, A. and Yu, H. (2019) Prospectus and limitations of  algorithmic governance: an ecological evaluation of 
algorithmic trends. Digital Policy, Regulation and Governance. Vol. 21 No. 4, pp. 369-383,  Emerald (Scopus; Scimago Q2; ABS 
1*; ABDC B)

Shin, D. (2019). How does immersion work in augmented reality games? A 
user-centric view of  immersion and engagement.Information, Communica-
tion and Society, 22(9), 1212-1229. doi:10.1080/1369118X.2017.1411519 
13183222.2019.1589249

Shin, D. (2019). Toward fair, accountable, and transparent algorithms: Case 
studies on algorithm initiatives in Korea and China. Javnost: The Public, 26 (3), 
274–290. doi.10.1080/13183222.2019.1589249

Publications
Ha, J., & Shin, D. (2019). Portraying China as an advocate of  peaceful coexis-
tence: The China Daily’s framing of  the Arab spring. Atlantic Journal of 
Communication, 27(3), 200-215. doi.org/10.1080/15456870.2019.1610764

Dr. Donghee Shin
Professor

Dr. Russell B. Williams
Associate Professor

Publications
Williams, R.B. & Slak-Valek, N. (2019). “Pokémon GO: The impact of  an 
augmented-reality mobile-game on domestic and international tourism.” 
Information Technology and Tourism, 21(4), 515-553. 

Williams, R.B.  (2019). “Opponent Identity: The Social Facilitation of 
Performance, Engagement and Affect in a Complex Video Game.” Interna-
tional Journal of  Gaming and Computer Simulations, 11 (1), 1-17. 

Williams, R.B.  (2019). “Location, Integration, Interruption: Visual Proper-
ties and Recognition of  Video Game Advertising.” Journal of  Promotion 
Management. 

Williams, R.B.  (2019). “The Social Facilitation of  Performance, Emotions, and Motivation in a High Challenge Video 
Game: Playing People and Playing Game Characters.” International Journal of  Gaming and Computer Simulations, 11 (3), 
38-54. 

Conferences
Williams, R.B.  (2019, October). “Street Racing in Los Angeles: Video Game Placements and Destination Image” paper 
presented at the TOURMAN 2019 Conference in Thessaloniki, Greece. 

Williams, R.B.  (2019, May). “Game-Playing Tourists: Pokémon GO as Serious, Transitional and Casual Leisure” paper 
presented at the 2019 meeting of  the International Communication Association in Washington, D.C. 

Williams, R.B. (2019, May). “Social Facilitation of  Engagement, Performance and Affect in a Complex Videogame: Oppo-
nent Identity” paper presented at the 2019 meeting of  the International Communication Association in Washington, D.C. 



Faculty Publications & Conferences

Dr. Andrea Mayr
Assistant Professor

Publications
Mayr, A., Simpson, P. and Statham, S. (2018; 2nded.) Language and Power: A 
Resourcebook for Students. Routledge. https://www.routledge.com/ 
L a n g u a g e - a n d - P o w e r - A - R e s o u r c e - B o o k - f o r - S t u d e n t s / 
Simpson-Mayr-Statham/p/book/9781138569232

Mayr, A. (2018) ‘Eu não mereço morrer assassinado’: Social media activism by 
favela youth in Rio de Janeiro’ in Discourses of  Disorder, pp. 175 -194. 
Edinburgh: Edinburgh University Press. 
https://edinburghuniversitypress.com/book-discourses-of-disorder-hb.html

Conferences
Mayr, A. (2019). ‘Driving Resistance: A semiotic analysis of  Selfie culture on Instagram’. Language in the Media Conference, Rio 
de Janeiro, Brazil (23- 26 July) 

Dr. Ganga Dhanesh & Dr. Gaelle Duthler as guest co-editors brought out a special issue on Public Relations in the Middle 
East in the Journal of  Public Relations Research. The special issue includes a substantial editorial introduction, contextualizing 
extant research on public relations in the Middle East. This special issue had been announced at last year’s IPR Research Sympo-

Dhanesh, G.S., & Hung-Baesecke, F. (2020). Powerful families, powerful 
influences: Family-owned enterprises and public relations in Asia. In K. 
Sriramesh & D. Vercic (Eds.) Global Public Relations Handbook (3rd edition), 
New York, NY: Routledge.  

Dhanesh, G.S., & Sriramesh, K. (2020).  The nexus between activism and 
public relations. In K. Sriramesh & D. Vercic (Eds.) Global Public Relations 
Handbook (3rd edition), New York, NY: Routledge.

Publications
Dhanesh, G.S., & Duthler, G.P. (2019). Public relations in the Middle East: an 
editorial introduction. Journal of  Public Relations Research, 31 (3-4), 71-83. 

Dr. Ganga S. Dhanesh 
Associate Professor



Faculty Publications & Conferences

Dr. Filareti Kotsi
Professor

Publications
Pike, S., Jin, H. S., and Kotsi, F. (2019). There is Nothing so Practical as Good 
Theory, for Tracking Destination Image over Time. Journal of  Destination 
Marketing and Management. 14, 100387. DOI: https://doi.org/10.1016/j.jd-
mm.2019.100387 [Q1/Tier A/Scopus/ IF 3.993/H-Index 17]. 

Stephens, M., Al Nahyan, S., Panz, F., and Kotsi, F. (2019). Culture and 
Heritage: A Foundation for Sustainable Development through Understanding 
and Tolerance of  Cultural Differences. Annual Public Policy Forum 2019. 
1 - 2 5 . h t t p s : / / w w w. u a e p u b l i c p o l i c y f o r u m . a e / w p c o n t e n t / u p -
loads/2019/01/Stephens_et_UAE_Public_Policy_Forum.pdf

Pike, S. and Kotsi, F. (2019). Perceptions of  a Stopover Destination in Four International Markets. 5th World Research 
Summit for Hospitality and Tourism.December 13-16. Orlando, Florida, US.

Conferences
Kotsi, F., and Pike, S. (2019). Using the Repertory Test with Laddering Analysis for Destination Positioning Development 
Based on Personal Values. 5th World Research Summit for Hospitality and Tourism. December 13-16. Orlando, Florida, US. 

Conferences
Michael, N. (2019) “Living Heritage – The Case of  Mewar,” 5th International Tourism and Hospitality Management Confer-
ence (ITHMC), Sarajevo, Bosnia and Herzegovina, 2-6 October 2019.

Books
Zaman, M. Dauxert, T. & Michael, N. (2020). Kid-Friendly Digital Communication for Hotels and Service Adaptation: 
Empirical Evidences from Family Hotels. In H. Séraphin, V. Gowreesunkar, & M. Zaman (Eds.), Children in Hospitality and 
Tourism - Marketing and Managing Experiences, De Gruyter. (https://www.degruyter.com/view/product/523343)

Reisinger, Y. and Michael, N. (2019) “Destination competitiveness: An emerging economy”. 29thAnnual Council of  Austral-
asian Tourism and Hospitality Education (CAUTHE) Conference, Cairns, Australia, February 11-14.

Dr. Noela Michael
Assistant Professor

Publications
Zoëga Ramsøy, T., Michael, N., & Michael, I. (2019). A Consumer Neurosci-
ence Study of  Conscious and Subconscious Destination Preference. Scientific 
Reports, 9(1), 1-8.  https://www.nature.com/articles/s41598-019-51567-1 
(Q1, / H Index 149 / SJR 2018 1.41 / Cite Score 4.419)

Michael, N., Reisinger, Y., Hayes, J. (2019). The UAE's tourism competitive-
ness: A business perspective. Tourism Management Perspectives, 30, 53-64. 
(Q1, / H Index 27/ SJR 2018 0.97 / Cite Score 3.445)

Reisinger, Y., Michael, N., Hayes, J. (2019). Destination competitiveness from 
a tourist perspective: A case of  the United Arab Emirates. International 
Journal of  Tourism Research, 21(2), 259-279. (Q1, / H Index 43 / SJR 2018 
1.324 / Cite Score 3.411)



Faculty Publications & Conferences

Dr. Vlada Botoric
Assistant Professor

Conferences
Fan Studies Network North America Conference, Oct. 24-27, 2019, DePaul 
University, Chicago, IL, USA.

Dr. Effrosyni Georgiadou
Assistant Professor

Conferences
Effrosyni Georgiadou & Catherine Nickerson (2019) “Communicating CSR 
on corporate websites: An exploratory study on the UAE banking sector”, 5th 
International CSR Communication Conference, Stockholm School of  Economics, 
18-20 Sept, Sweden.

2019. American Academy of  Advertising Global Conference (AAA Global 
Conference). July, Beijing, China.

Conferences
2019. 69th International Communication Association Conference (ICA’s 69th 
Annual Conference). May, Washington D.C., USA.

Dr. Kang Li
Assistant Professor



ZUMEFF 2019

The Zayed University Middle East Film Festival (ZUMEFF), 
celebrated its 10th year in 2019. It is a region wide student film 
festival organized by the College of  Communication and Media 
Sciences with the aim to connect people with the same interests 
and give them a chance to meet film professionals from the 
Middle East.ZUMEFF plays a very important and vital part in the 
UAE film scene given the strong interest in film enterprises and 
events in the UAE. It also serves as a platform for young students 
from the Middle East to showcase their work and get feedback 
from peers, faculty and professional filmmakers. ZUMEFF is a 
link that connects Middle East students with the same cultural 
interests and gives them a chance to meet film professionals and faculty from the Middle East. In 2019 the 
festival took place off  campus and was held in Dubai for the first time. The festival was held for 2 days at 
the Youth x Hub at Emirates Towers. Many of  the finalists competed in local, regional and international 
Film Festivals, giving recognition and credibility to the quality of  the films selected by ZUMEFF. Students, 
the general public as well as regional filmmakers and celebrities were part of  the festival. Students and facul-
ty from both campuses were involved for the preparation of  the festival which was led by Dean Dwight 
Brooks and Dr. Kotsi. A steering committee made up of  faculty and staff  assisted with the preparations and 
8 international and local industry partners were part of  the jury. There were a total of  76 entries from 16 
countries. In addition to the film screenings, a panel discussion with Q and A’s with the filmmakers, work-
shops and masterclasses were offered. The objective was to honor the talent, creativity and expertise of 
young filmmakers by showcasing the best student documentary, narration and animation. 

About ZUMEFF

Masterclasses

This masterclass focused on 
how working as a team and 
finding a team is important to 
create a successful and enjoy-
able experience.

This masterclass showcased a 
new wave of  young filmmak-
ers in the Arab world in 
which women filmmakers are 
for the first time overrepre-
sented. 

This masterclass discussed 
taking the right shots to 
create the desired effect The 
lecture examined the 
language and the elements of 
the effective picture.  

This masterclass explained 
how the concept of  beauty 
evolved through time & how 
it creates an understanding of 
artistic & cinematographic 
production. 



ZUMEFF 2019

ZUMEFF x2019 Best Tolerance
ZUMEFF x2019 Honorable Mention Tolerance

Best Documentary Honorable Mention Documentary
Best Narrative Honorable Mention Narrative
Best Animation Honorable Mention Animation

twofour54 Emerging Filmmaker
Adobe Best of  the Best

2019 Judging Panel

Film Categories



ZUMEFF 2019

Workshops

Panel Discussion

Steve Norris is the Director 
of  Film and TV for 
twofour54 in Abu Dhabi.  
Steve’s workshop aimed at 
creating an awareness of  the 
production projects at 
twofou54 and how content is 
created in Abu Dhabi.

Talal Alasman is a film and 
television executive from Abu 
Dhabi.  Talal’s workshop 
explored the various elements 
of  storytelling and how 
various components can be 
used successfully tell a story.  

Joe Karkour is the Regional 
Business Manager for Adobe 
Systems in the Middle East.  
Joe’s workshop ‘Adobe 
Premier Pro – Edit like a Pro” 
showcasedPremiere Pro, 
Sequencing, Editing, Motion 
Graphics & Animation.  

Hasan Aslan is the Co-found-
er of  ALPHA 5 Films, a 
company that provides 
filming services for documen-
taries in the region.  Hasan’s 
workshop focused on the 
theory and practice of  shoot-
ing cinematic documentaries.

The Middle East is producing some dynamic and creative young 
filmmakers who are exploring and questions themes such as: identity, 
war, marriage, the environment, discrimination, among many other 
topics.  Their access to the internet and affordable technology is 
giving many, from a remote village to a war torn-city a thriving 
metropoles, the opportunity to share their perspective with the rest 
of  the world.  Weather they are documenting a story unraveling 
before them or they are orchestrating the imagery thought animation 
and fiction, their imagination is rich, poignant, and fresh.  This panel discussion focused on emerging Arab Artists 
and their attempts to tell their story through film.  It explored: the filmic landscape in the Arab World and whether 
it is thriving or not?  What are the motivations and challenges in allowing the young filmmakers to tell their 
stories?  What are they telling and why? What are the common thematic trends in film that are beyond boundaries?  
And finally, how do they get beyond the short film and be a filmmaker: funding and distribution?



ZUMEFF 2019

2019 Winners
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Best Documentary 2,500 AED Best Animation 2,500 AEDBest Narrative 2,500 AED

Documentary
Honorable Mention 1,500 AED

Narrative
Honorable Mention 1,500 AED

ZUMEFFx 2019 Tolerance Award
2,000 AED

ZUMEFFx 2019 Tolerance Award
Honorable Mention 1,500 AEDInternship for Emirati

Twofor54 Emerging Filmmaker Award: 

Animation
Honorable Mention 1,500 AED



A Committed Family

Their oldest daughter Hessa graduated from Zayed University with a degree in IT security.  Shamma followed her sister 
to ZU and graduated with a degree in accounting.  Reem and Sarah also decided to enroll at Zayed University.  Both 
graduated with degrees from the College of  Communication and Media Sciences.  In May 2016, Reem completed her 
degree with a concentration in Integrated Strategic Communication.  Sara received her degree in May 2019 from CCMS, 
also with a concentration in Integrated Strategic Communication. 

Fatima and Amany are currently pursuing degrees at Zayed University.  Fatima is enrolled in the College of  Communica-
tion and Media Sciences and will specialize in Tourism and Cultural Communication. Amany is planning to major in Inter-
national Studies. With 13 grandchildren, they are delighted to say most of  them plan to attend ZU to keep the family 
tradition alive.  

The Almansoori’s believe parental support plays an important part in student success.  They take their role in this part 
of  their children’s lives seriously.  They encourage every child to committ to their academic success through dedication 
and hard work.  They believe through focus and perseverance you can achieve  the goals you set for yourself. Mr. and 
Mrs. Almansoori attend ZU ceremonies whenever possible to join in celebrating their children’s success.  They believe 
their daughters’ achievements prove that parental guidance and input is important. 

Mr. and Mrs. Almansoori believe that Zayed University not only offers a great education, but provide parents peace of 
mind because the rules are well established and enforced.  They believe, in addition to getting an esteemed degree, Zayed 
University students learn respect and humility.

Mr. and Mrs. Almansoori wanted their children to attend ZU because it was established by H.H. Sheikh Zayed bin Sultan 
Al Nahyan as an elite intuition to educate the woman of  the nation. We are delighted to have such a committed family 
within CCMS and look forward to seeing the next generation join the ranks.    

A family with a commitment to education and to the 
College of  Communication and Media Sciences 
community is the Almansoori family.  We asked them 
about their children, what they believe a student needs to 
succeed and their committment to Zayed University.

Mr. Ahmed and Mrs. Bakhita Almansoori were both 
born in Al Dhadra in the United Arab Emirates.  They 
have been married for 41 years and have four sons and 
seven daughters.  The Almansoori’s have 4 daughters 
who are graduates of  Zayed University and 2 daughters 
currently pursuing degrees at Zayed University.    

Mr. Ahmed Almansoori
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