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A Note from the Dean 

It is with great enthusiasm that I welcome you to the fourth issue of the 
ZU College of Business newsletter, the first for 2021.  Since our last 
newsletter, the College has adopted new mission, vision, values and 
strategic plan.  The College has undertaken several challenges and I 
believe that the current issue of our newsletter does justice in 
highlighting the amazing achievements of our students, faculty, and staff. 
In this issue, many stories stand out.  

Despite the difficult times, our students and faculty have led in 
conferences and panel discussions, such as FinTech Abu Dhabi, the 
Bloomberg GCC Education Symposium, International Scientific 
Conference Tourman 2021, and events relating to social responsibility 
and social value.  Faculty have also secured funding to conduct 
innovative collaborative research on zero waste supply chain and testing 
the first UAE neurolab.  Our faculty and students have been active in 
engaging with the community and the industry through strong applied 
publication records, publishing a book about women in tourism and 
contributing to blogs on timely topics about gender equality, beyond 
COVID-19, and Brexit, and through students’ work on marketing  case 
study and digital certification.  Our students have also made strides in 
respecting the College and Zayed University at conference and 
international competitions. 

It is with a great pleasure that I share this edition of our newsletter.  I 
look forward to celebrating more of faculty, students, and staff 
achievements in the future. I hope you enjoy reading the newsletter. 

 

Fatima Al-Ali, 
Acting Dean  

14 March 2021 
Issue 4 
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Zayed University stands out as the only academic institute that participated in the huge digital edition 

of FinTech Abu Dhabi event, represented by the College of Business.  Zayed University was a 

community partner for 2020.  Out of the 173 speakers who participated in the event from different 

financial and technology sectors, the College of Busines was the only educational institute represented 

by its very own speaker the chair of Finance, Prof. Aristeidis Samitas.  He hosted an important session 

titled “Innovation Against Crisis”, with 

Vanessa Colella, the Chief Innovation 

Officer of one of the world's largest 

financial institutions, Citigroup.  

The event was co-hosted by Abu Dhabi 

Global Market and the Central Bank of 

The UAE and took place virtually on 24-

26 November 2020.  FinTech Abu Dhabi 

allowed students and faculty to discover 

the very latest launches, thought-

leaders, brands and insights that are 

powering the world of technology.  

 
FinTech Abu Dhabi - Innovation Against Crisis 
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Two Zayed 

University HRM 

graduates, Rand 

Alfraih and Mona 

Alhosani, presented 

their research titled 

“Emotional 

intelligence and 

workplace outcomes 

among Emiratis in 

the government and 

privates sectors” at 

the Higher Colleges of Technology conference on 

Emotional Intelligence, Happiness, and Wellbeing 

in Higher Education. 

The purpose of their study was to investigate the 

impact of emotional intelligence (EI) on team 

performance and the experiences of stress and 

incivility among Emiratis, and to examine these 

effects across sectors.  It is well established that 

the majority of Emiratis are employed in the 

government sector; however, there is an 

emphasis with initiatives such as Emiratization to 

employ more Emiratis in the private sector, which 

is typically more multinational and diverse. A  

sample of full time employed Emiratis working in 

the government, semi-government, and private 

sectors was collected through a snowball 

sampling method. Results indicate a relationship 

between EI and team performance, stress, and 

experiences of incivility.  However, results 

indicate no significant interaction between EI and 

sector, suggesting that EI is equally important for 

Emiratis in all UAE organizations. 

Advised by Dr. Alexandra Henderson, Alfraih and 

Alhosani have had their research accepted to two 

conferences and are in the process of submitting 

their paper to an academic journal. 

HRM Students Present Research at Local Conference 
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New Book About Women in Tourism  
Dr. Natasa Slak Valek has edited a book about women in 

tourism, titled Women in Tourism in Asian Muslim Countries 

(Springer).  This book focuses on women in tourism in 

Muslim countries, specifically where a woman can be seen 

as a tourism consumer, or a woman producing tourism.  It 

discusses the role of women in the Muslim world and finds 

that socio-culturally Islam has a greater impact on women 

than men.  The process of identity construction and the 

religious values of women have also been extensively 

researched.  But little is known about the role of Muslim 

women in the tourism industry and this book addresses 

these themes in the Asian context.  This book explores these 

ideas as defined key categories; Muslim women from Asia 

travelling to a non-Muslim country, non-Muslim women 

travelling to Asian Muslim countries, and Women working in 

the tourism field in Muslim countries. 

The book highlights Asian countries as holding a complex mixture of cultures and identities.  As Muslim 

communities are central in many Asian countries the tourism experience is different mainly because of 

cultural norms and religion. Ultimately, this book examines whether and how these complexities enrich 

both women and tourism industry within the Asian context. 

Dr. Rawia Ahmed contributed to a co-authored 

blog by Emerald Publishing about gender equality 

titled “Gender Equality in Latin America”.  

Emerald Publishing accepts researchers’, 

policymakers’, and professionals’ contributions in 

the form of real impact blogs.  Through these 

blogs, researchers are encouraged to share their 

research publications that in some way have an 

impact in real world.  This work was a side 

product of her ongoing research review project 

on gender equality. The review on gender 

equality was 

funded by Zayed 

University’s start 

up grant, and the 

manuscript is 

currently being 

prepared for 

submission to a 

special issue on 

gender equality in April 2021.   The blog can be 

found here. 

Blog Post About Gender Equality 

https://www.emeraldgrouppublishing.com/topics/equality-and-people/blog/gender-equality-latin-american-countries
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Applied Research during the COVID-19 Pandemic 
Management Consulting, Teaching and Research 

Dr. Graham Manville’s latest book, 

“Management Consultancy Insights and Real 

Consultancy Projects” was a finalist at the annual 

Centre for Management Consulting Excellence 

awards in November 2020.   Dr. Graham was lead 

editor on the book project and also co-authored 

three chapters with leading practitioners 

including a North American thought leader who 

has 4 clients in 

Kaplan and 

Norton’s balanced 

scorecard hall of 

fame.  Dr. 

Graham’s latest 

award was 

referenced in the 

January 2021 

editorial of the 

Institute of 

Consulting’s “Management Consulting Journal”.  

The journal also published his latest research 

titled “Rethinking the Top-Line and Realignment 

of The Bottom-Line in A Post-COVID Landscape”.  

The article is a practical case study of how 

organizations can navigate the COVID-19 

aftermath.  The implications for theory and 

practice are that it provides an empirical case 

study for theory building as well as an example of 

the possibilities of configuring a business strategy 

that encompasses an overarching approach to 

the marketing, pricing, and cost and control 

structures of organizations.  For more details 

please click here.  The paper was co-authored 

with his former student, Carola Valente, a 

Strategy Consultant at the German 

headquartered consultancy practice Simon-

Kucher & Partners, based in Milan, Italy, with 

offices in Dubai and elsewhere. 
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In October, Prof. Jeremy Williams appeared as an 

invited panelist in an event co-hosted by Social 

Value International, Social Value Arabia, and the 

International Union for Social Responsibility that 

focused on the topic of “Impact Measurement and 

Management”.  Dr. Williams spoke about the 

relative merits of Social Impact Bonds as a vehicle 

for mobilizing private capital to assist with the 

financing of the Sustainable Development Goals 

(SDGs).  In November, Jeremy was the keynote 

speaker at a CPD event organized by the Chartered 

Institute of Management Accountants in India which 

drew a very large audience on the topic of “Can 

Accountants Save the Planet?”. 

Panel Participations by Dr. Jeremy Williams 

https://www.managers.org.uk/wp-content/uploads/2021/01/IC-Journal-V6-Jan-2021.pdf
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International Scientific Conference TOURMAN 2021 
Restarting tourism, travel, and hospitality: The day after 

Prof. Anestis K. Fotiadis is co-chairing the 

4th International Scientific Conference 

TOURMAN 2021 “Restarting tourism, 

travel, and hospitality: The day after” on 

the 21st to 23rd of May 2021.  As an 

answer to the COVID-19 pandemic 

challenges, the Conference will take 

place virtually, through Zoom web 

conferencing. Participation will be totally 

free of charge (no delegate fees) for 

presenting accepted abstracts/papers.  

Twelve world-class keynote speakers 

confirmed their participation (including editors of the two most important tourism journals, namely 

Annals of Tourism Research and Tourism Management, both ABDC A+, ABS 4).  All accepted abstracts 

will be included in the official Book of Abstracts (if only an abstract is submitted). Accepted full papers 

will be included in the official conference proceedings, as a separate Edited Book, or alternatively will 

be considered for potential publication in one of the journal special issues.  The conference is offering 

13 special issues opportunities at Scopus-indexed journals without any publication fee.  For more 

information visit www.tourman.gr. 

Contributions to the DCU Brexit Institute Blog 

Dr. Stathis Polyzos has 

contributed two blog 

posts for the DCU Brexit 

Institute, regarding the 

effects of Brexit on 

societal happiness and on 

the Financial sector (links 

here and here).  

Regarding societal 

happiness, both the UK and EU experience a 

happiness loss when the UK leaves the EU, which 

means that the European side is not insulated 

against this problem, despite the EU’s tough 

stance.  In addition, the vulnerable population 

class stands to lose more, even though they 

principally supported Brexit.  On the Financial 

sector, the blog post suggests that the deal was 

not the solution that the financial industry hoped 

for and many issues are still open.  As long as UK 

negotiators face voter pressure, it is difficult to  

be optimistic as to whether the UK side will be 

able to accept the EU regulatory framework. 

http://www.tourman.gr
http://dcubrexitinstitute.eu/2020/12/societal-happiness-and-brexit-an-overlooked-outcome/
http://dcubrexitinstitute.eu/2021/01/brexit-deal-implications-for-the-financial-services-industry-and-fintech-start-ups/
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CοB’s Digital Marketing and Commerce Course Accredited 
by the Digital Marketing Institute 

Zayed University and the Digital Marketing 

Institute (DMI) have established a partnership 

that integrates DMI’s industry leading digital 

marketing certifications into the COB’s Digital 

Marketing and Commerce course.  

In Fall 2020, 65 students who completed ZU’s 

Digital Marketing and Commerce course received 

an associate level certification from the Digital 

Marketing Institute.  The partnership is continuing 

in Spring 2021 with current students already 

making use of the resources on DMI’s partner 

portal.  

The Digital Marketing and Commerce course in 

the COB is the first in the UAE to be accredited by 

the Digital Marketing Institute.  As an industry-

leading global certification body, DMI offers the 

most widely taught set of certification standards 

in digital marketing, with more than 100,000 

members. 

Elyazya AlMarzooqi, who was a part of the first 

cohort of ZU students to gain the certification, 

commented, “Digital Marketing and Commerce 

was one of the most interesting and practical 

courses I took at university.  The course provided 

us with the opportunity to implement our digital 

marketing skills through the creation and 

promotion of content for the website 

ReviewAE.com and the DMI certification acts as a 

verification for potential employers that our skills 

are first rate.”  

John Doran, head of university partnerships at 

DMI stated, “As industries continue to embrace 

digital innovation, it is more important than ever 

for graduates to be prepared with the critical 

skills needed for this transformation.  We 

commend ZU for expanding their world class 

education program to include DMI’s certification 

program.  The DMI certification provides 

graduates with an additional level of career 

readiness and the ability to further differentiate 

themselves as future leaders in the marketing 

profession.”  

https://digitalmarketinginstitute.com/
https://digitalmarketinginstitute.com/
http://reviewae.com/
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Dr. Alexandra Henderson Wins FAHR Award 

Best Scientific Research in Human Resources 

Dr. Alexandra Henderson won the award for Best 

Scientific Research in Human Resources from the 

Federal Authority for Government Human 

Resources (FAHR) for her research titled “Is 

presenteeism really detrimental to productivity? 

Employee motives are key.”  

Dr. Henderson realized that, while presenteeism 

(attending work when ill) has been empirically 

linked to lower productivity, 

the role of a person’s motives 

for engaging in presenteeism 

(and the effect these motives 

may have on the 

presenteeism-productivity 

relationship) has been 

overlooked.  Using a 

Conservation of Resources 

Theory (Hobfoll, 1989) framework, Dr. Henderson 

examined the moderating effects of presenteeism 

motives (approach and avoidance motives) on the 

presenteeism-productivity relationship.  In line 

with previous research, Dr. Henderson found that 

presenteeism does indeed appear to detriment 

productivity.  However, she also demonstrated 

that motives are an important moderator, such 

that high approach motives appear to mitigate 

the negative effects of presenteeism on 

productivity.  These results provide insightful 

information that could help drive future research 

on presenteeism, as well as inform organizational 

leaders of potential best practices for managing 

this work-related stressor.  

Specifically, managers are 

encouraged to improve the 

approach motives of their 

employees through processes 

such as job enrichment. 

FAHR presents the award for 

Best Scientific Research in 

Human Resources on an annual basis as a means 

of encouraging the development of human capital 

in the UAE and keeping abreast of the dynamic 

development in the world.  An extended abstract 

of Dr. Henderson’s work will be published in 

FAHR’s HR Echo Magazine in English and Arabic. 

Professor of Strategic Management John Rice has 

written recently on the share market valuation of 

the US carmaker Tesla. The article (link) which 

takes a strategic view on its current 

valuation 65,000 reads and has been reprinted in 

Asia, North America and Australia and has been 

translated into Dutch (link) and French (link). This 

research has brought international visibility to the 

college's research on innovation and 

entrepreneurship.  

Article on Tesla’s Share Price  

https://theconversation.com/is-teslas-share-price-justified-probably-not-153793
https://www.utrecht.news/is-de-aandelenkoers-van-tesla-te-rechtvaardigen-waarschijnlijk-niet-2/
https://www.jambonburst.com/commentaire-le-cours-de-laction-tesla-est-il-justifie-probablement-pas/
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Multi-University Team Receives ZU Cluster Grant to Design 
Zero-Waste and Crisis Resilient Supply Chains 

Dr. Suzan Alaswad is 

the principal 

investigator for a 

multi-disciplinary 

team of seven 

researchers from the 

CoB and CTI at Zayed 

University, Rennes 

School of Business in 

France, University of 

Wollongong in Dubai, 

nd Dubai Government Department of Economic 

Development that has received a ZU Research 

Cluster Grant for their research project titled 

“Towards Zero-Waste and Crisis Resilient Supply 

Chains”. 

The global scale of the ongoing COVID-19 

outbreak has brought supply chain resiliency front 

and center for virtually all organizations.  

Shortages in food and 

essential supplies are some 

of the most visible impacts 

of the global supply chain 

disruptions caused by the 

COVID-19 pandemic.  This 

revealed the need for 

decision support models to 

determine how to best 

manage the supply chain of 

essential products and 

ensure their sustained 

availability during 

pandemics.  The main objective of this cluster 

project is to develop and validate a new model for 

future supply chains that are infused with social 

responsibility, waste reduction and crisis 

resilience capabilities, to cope with the current 

and future challenges that the world faces.  More 

specifically, this work will address the design, 

deployment, and operation of supply chains that 

strike a delicate balance between efficiency and 

resiliency, through a combination of decision 

optimization models, technological solutions for 

tracking and monitoring, data collection, value 

exchange, and trusted transactions, as well as a 

decentralized and collaborative business model.  

The scope of this work will initially be limited to 

two types of supply chains that were severely 

impacted during the current COVID-19 crisis, 

which are food supply chains and medical supply 

chains. 

The key outcomes of this research are: 1) An 

advanced prototype for crisis resilient, zero-waste 

food supply chain that consists of a combination 

of hardware (IoT sensors, microcontrollers) and 

software (Blockchain distributed ledger, IoT-

Blockchain integration modules, smart contracts, 

AI/ML models, decision support models); 2) 

Decision optimization model 

that aims at optimizing food 

redistribution decisions, 

while balancing the 

objectives of different 

stakeholders; 3) Decision 

optimization model for 

collaboration between 

governments and medical 

equipment suppliers based 

on a game theoretic model; 

and 4) A pilot study: 

Through the collaboration 

between three universities (Zayed University, 

University of Wollongong, Rennes School of 

Business) as well as Dubai’s Department of 

Economic Development (DED) to deploy and test 

the developed system into different test 

environments (in university labs) and testing in 

realistic settings (through DED contacts). 
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CoB Researchers at First University Neurolab in UAE  

Prof. Anestis K. 

Fotiadis and Dr. Ian 

Michael participated 

in a Neuroscience 

Seminar that took 

place in Dubai 

between 11 and 15 

of November by 

Neurons Inc.  This 

seminar was part of 

Cluster project 

R18035 entitled “The current labor practices 

within the hospitality industry in Dubai and its 

impact on Brand Dubai” where Dr. Anestis and Dr. 

Ian serve as PI and Co-PI.  The Neurons Inc 

Fieldwork Training Program was a 3-day training 

course that focuses on the use of EEG 

(electroencephalography) and eye-tracking.  The 

EEG is a device that monitors and records the 

electrical activity from the brain, while the eye-

tracker is a device for measuring eye-movement.  

Critically, this also includes an introduction to the 

protocol and lab work needed to run and 

complete state-of-the-art research studies.  By 

applying these measures, it becomes possible to 

both assess subconscious drivers of human 

choices and to provide such insights on a second 

by second basis.  This skillset is an important part 

of realizing a strategy for establishing a consumer 

neuroscience lab and thereby enter the field of 

applied neuroscience and consumer 

neuroscience.  Two  ABM X 10 EEG 

(electroencephalography) systems were 

purchased (one in Dubai and one in Abu Dhabi) to 

measure brain responses such as Cognitive Load, 

Motivation, and Arousal. 

Exceptional Employee Award for Dr. Khadija Al Ameri 

Dr. Khadija Al Ameri, Assistant Professor was awarded the CoB 

exceptional employee for service.  This is a prestigious award that is 

only given to 10% of faculty.  She is recognized for her hard work 

supporting students at all levels.  She is the Japan club advisor and 

provided the first Japanese Language courses to ZU students both 

males and females, internships programs at Japanese companies in 

UAE and Japan, organizing and hosting cultural events at ZU, 

Masters scholarships for ZU graduates in elite universities in France 

through the TOTAL master’s program along with internships 

opportunities, international training courses and more. 

We celebrate Dr. Khadija Al Ameri’s success and look forward to 

seeing more in the near future. 
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It Takes Two to Tango 
University – Industry Collaborations 

Lawton-Smith, 2007, states that interactions 

between universities and industry are often 

referred to as “third stream” or “third mission”.  

This term emphasizes the role of universities as 

promoters of economic development, besides 

their two traditional missions of teaching and 

research.  Dr. Ian Michael entered academia in 

1999 after working in the industry from 1979.  His 

practical industry experience enabled him to 

create industry networks, where guest speakers 

are invited to connect practice to theory e.g. 

Tourism Victoria, Interbrand FHA, Warrook Farm 

& Historic Homestead while at Victoria University, 

Australia. Moesby, 2004, suggests that facts and 

theories lectured in a classroom setting are dry 

and one-dimensional, they will not take “seed” 

unless they are put into context, brought to life 

and practiced.  

During his teaching journey at Zayed University, 

Dr. Ian has continued the “tango” between 

University and Industry. It “Takes Two to Tango” 

was a research paper that he presented in 2015 

at the Innovation Arabia 8 Annual Conference 

held in Dubai, demonstrating the importance of 

university-industry collaboration.  In his 22 years 

of experience as an academic, Dr. Ian continues to 

see the immense benefits that students gain 

listening, learning and working on assignments 

with industry.  As one student aptly put it in her 

own words to Dr. Ian, “I appreciate you giving me 

the chance to present to market experts and 

explore further into my specialization and 

connecting us to experts in that field to enrich our 

knowledge and background”. Another states, 

“After graduating, I got a job easily at Etisalat, and 

I had to go through several interviews, and I 

managed to pass through them smoothly with the 

amount of knowledge and experience I showed to 

the judging panel”. 

The industry partners are in admiration seeing the 

quality of work produced and presented to them 

by students on assigned projects they are given.  

In her own words an industry professional from 

L’Oreal said “I was super happy to work with the 

Innovation Management students on the NYX 

Professional Makeup case study. The students 

were very engaged, curious and it was a huge 

pleasure to work together throughout the 
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semester.  The student’s final presentations really 

exceeded my expectations.  They presented their 

great ideas with the perfect flow, excitement and 

passion”.  Another, leading FMCG corporate 

communication director states, “We worked with 

Ian and his students to develop practical research 

projects that would aid our understanding of how 

his students communicate through practical 

insights, whilst also helping the students 

understand how we market our brands. I believe 

that it was insightful to the students, in aiding 

their understanding of how a B2C multinational 

works in the FMCG field.  They got to see how we 

brand build, and how this can be applied to their 

understanding of other related issues.  Rina 

Plapler, the creator and author of “Brand Intimacy: 

A New Paradigm in Marketing” is seen (link) 

thanking the Brand Management (2018) for their 

efforts in understanding and using her model for 

evaluating the Emirates Airlines brand.  

Dr. Ian reports often getting questions and one 

that comes to his mind is “what is his motivation”.  

This is a complex multi-dimensional answer, but 

he often replies that the main driving force are 

students.  He wants to prepare them as best as he 

can for a career in industry once they complete 

their studies at Zayed University.  In conclusion, 

Dr. Ian quotes the words of Bennis & O’Toole 

(2005) about our business scientific model “This 

scientific model, as we call it, is predicated on the 

faulty assumption that business is an academic 

discipline like chemistry or geology. In fact, 

business is a profession, akin to medicine and the 

law, and business schools are professional 

schools—or should be”.  

It Takes Two to Tango 
(continued) 

Bloomberg 2021 GCC Education Symposium 

Dr. Zaghum Umar was invited as an expert panelist in the “Bloomberg 

2021 GCC Education Symposium” held on 24 February 2021.  The 

symposium was organized by Bloomberg to share the best practices, 

adopted by panelists, from top universities of GCC region.  Dr. Zaghum 

shared his experience and strategies on the incorporation of Bloomberg 

in course curriculum and the value addition of the experimental learning 

experience towards student’s knowledge and understanding of various 

facets of finance.  The ability to use Bloomberg Terminal along with the 

Bloomberg market concepts certificate (BMC) is highly desirable by elite 

recruiters such as ADIA, Mubadala etc.  He shared testimonials of students interview experiences 

wherein the Bloomberg based projects were highly appreciated by the recruiters.  Lastly, he discussed 

the usefulness of Bloomberg as an integral tool for faculty’s academic research, with unique datasets, 

enabling publication in top-tier journals.   

https://vimeo.com/325195031/e8d14c5335?utm_campaign=DXB%20Lab%202019&utm_s%20ource=University%20Initiative
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Information about the ZU Finance Club  

The Finance Club has been one of the most active 

clubs in the College of Business since its inception.  

The club has been founded in 2014 by Dr. Perihan 

Iren with an aim to assist in the professional, 

educational and social development of students 

interested in finance, banking and investments.  

The club has provided an association for students 

actively interested in these fields.  The Finance 

Club has organized several educational events, 

workshops, corporate tours and social events 

with the aspiration to provide its members a 

chance to do networking, get hands-on-

experience, and gather 

useful tips and advices. 

Through the field trips 

organized and guest 

speakers invited by the club, 

students got the exposure 

to the outside world and 

learned how to do 

networking and got a vision 

to better plan their future 

career. 

The Finance Club has also 

helped many students to improve their soft skills, 

such as team work, leadership, communication 

and confidence building, and has played a 

significant role in strengthening the links between 

the ZU College of Business and the corporate 

world through increasing the visibility and 

enhancing the reputation of ZU finance majors.  

During the 2020/2021 academic year, due to 

COVID-19 restrictions, all events of the Finance 

Club are planned to be online. On November 9th 

2020, the club hosted an interactive online 

workshop on Financial Literacy. The guest speaker 

Tanu Rishi, who is a banker, CFA charterholder 

and the author of a book titled “An Illustrated 

Book of Money Management” joined us from 

New York. She has conducted a workshop with 

our students and talked about money 

management. Later, during the Q&As, she has 

shared her experience from the finance industry 

and CFA exam preparations.  

On November 22nd, 2020, Fatima Al Teneiji, a  ZU 

COB alumna, who is currently working as the 

Acting Vice President of 

Transformation & Business 

Support Division of ADNOC, 

met our students through a 

virtual meeting.  Fatima 

shaped her speech around 

advice on job applications 

and planning for life after 

graduation.  All attendees of 

the talk has walked away 

with some strategies to build 

presentable CVs and prepare 

themselves better for job 

interviews.  Finance Club has more exciting events 

planned for Spring 2021 semester.  

Students interested in club activities can reach 

out to Finance Club’s President, Shamma Saqer 

Alameri and Vice President, Mouza Saif 

Almansoori, by sending an e-mail to the address 

FinanceClub_AUH@zu.ac.ae. Also, students who 

would like to be a part of Finance Club’s executive 

team for the next academic year can contact 

Finance Club’s faculty advisor Dr. Perihan Iren 

(perihan.iren@zu.ac.ae) through e-mail. 
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Publication success for Prof. John Rice  

Among other publications in late 2020 and early 2021, 

Professor of Strategic Management Dr John Rice had 

three publications in some of the top journals in the 

relevant fields, including Annals of Tourism Research 

(ABDC A* and third among the Tourism Leisure  and 

Hospitality Management journals tracked by 

Scopus), Renewable and Sustainable Energy Reviews 

(JCR impact factor of 12.11 and 7th ranked in the 

Renewable Energy, Sustainability and the Environment category) and 

International Journal of Information Management (ABDC A* and 4th ranked in the 

Management Information Systems category).  In addition he published in the 

ABDC A journal Australasian Journal of Environmental Management.  

WRDS Training Session for COB Faculty 

The College of Business subscribes to 

the Wharton Research Data Services 

(WRDS), which includes a 

comprehensive database spanning all 

disciplines — Accounting, Banking, 

Economics, ESG, Finance, Healthcare, 

Insurance, Marketing and 

Statistics.  Users  can easily search for 

concepts across a repository of 350+TB 

of data, coming from different global 

vendors. 

 On 21 October 2020, the College of 

Business and WRDS scheduled an 

online training session for the system, 

specifically targeted to our Faculty, 

Students and Staff.  With most users 

working from home, this training 

session was a good opportunity to 

enhance the use of WRDS for teaching 

and research alike.  The presentation 

presented through the WRDS 

environment, demonstrated data 

downloading, ran a few applications, 

explored tools for research and 

teaching as well as the support 

material.  A Q&A session followed with 

WRDS executive, Victoria Kent, who 

facilitated the training session. 
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CoB participates in the UAE Bloomberg Trading Challenge 

CoB students participate in the UAE Bloomberg 

Trading Challenge.  The student teams are 

advised CoB faculty, Dr. Jagadish Dandu, Dr. 

Perihan Iren, Dr. Dennis Olson and Dr. Stathis 

Polyzos, while Layal Youssef, the CoB Senior 

Laboratory Technician, provides the necessary 

support. 

The competition is organized by ADNOC and 

Bloomberg, who have teaming up to launch the 

first “UAE Bloomberg Trading challenge”.  The 

competition enables top students across the 

United Arab Emirates to compete against each 

other in a unique trading contest and experience 

firsthand what real-world investing feels like. 

 ZU has 4 teams enrolled in the competition from 

COB.  Each team has 5 members and a faculty 

advisor. The competition has commenced on 14 

February 2021 and will last for 45 days.  The 

competition will end on 25 March 2021. 

Conference Presentation by ZU Student 

Our HRM major 

undergraduate student 

Maryam Nasser, with 

assistance from Dr 

Reynold James, 

presented her paper at 

the 226th International 

Conference on 

Humanities, Social 

Science and Business 

Management (ICHSSBM) 

in Abu Dhabi in in November 2020.   

Maryam's paper, titled “The deinstitutionalization 

of lean practices transferred across national 

boundaries: are poor Employee Relations a causal 

factor?  A conceptual study” contends that 

whereas the literature on institutional theory 

abounds, the same does not hold true for its 

strand on deinstitutionalization of managerial 

models and the attendant causes, within the 

realm of business management. This is 

particularly true with scenarios involving the cross 

border transplantation of institutionalized 

organizational practices, which makes a strong 

case for further research on the topic. The paper 

is a conceptual, qualitative, work in progress 

study that attempts to fill this gap, by examining 

the role of poor Employee Relations as a possible 

cause for the deinstitutionalization and 

obstruction of the effective transference of 

management practices across national 

boundaries, within the context of a Japanese 

MNC’s transnational operations in Australia.  
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Prize for Best Business for 2020 from the Abu Dhabi Women 
Business Council  
Dr. Khadija Al Ameri was awarded 2nd Prize for 

Best Business for 2020 from the Abu Dhabi 

Women Business Council.  Dr. Khadija is the 

founder of INGFit UAE 

(www.ingfit.ae) an online 

store especially for KETO and 

low carb healthy food 

trading.   It is the UAE’s first 

online KETO store, a one-stop 

KETO shop that delivers all 

across UAE & GCC.  This service has been 

especially important with the COVID-19 

pandemic.  Healthy eating is a high priority to 

boost the immune system and keep strong during 

such crises.  Robyn Albers, Senior Instructor from 

CHSS, is a regular customer and says, “The Kouris 

olive oil is amazing.  It tastes like I am in an olive 

grove.  Also, the delivery is 

incredibly fast.  I’ve lost 7kgs 

thanks to INGFit.ae.” INGFit 

UAE is also known for their 

superior local products that 

are made in the UAE such as 

the INGFit KETO chocolates, 

INGFit keto bread mixes, INGFit natural 

sweeteners and more.  Dr. Khadija is very happy 

and proud to have been blessed to contribute to 

the health of our nation. 

CoB Accounting student, 

Shama Abdulla Saeed 

Salem AlHosani, has 

recently won the EY 

Corporate Finance 

Women of the Year 

competition for the UAE 

and will participate in the 

Virtual International 

competition in April 2021 and will take an 

internship with EY as part of the prize. 

Shama reported, “I am incredibly pleased to be 

announced the UAE Corporate Finance Woman of 

the Year. This competition was a remarkable 

experience that gave me an insight into Corporate 

Finance and Strategy and Transaction.  It gave me 

the opportunity to apply the knowledge I have to 

real business cases, and meet very intelligent 

ladies who share my passion for corporate 

finance.  Most importantly, through this 

competition I interacted with EY professionals 

who helped me dig deeper into the complex 

world of Transactions.  I am honored to represent 

the United Arab Emirates and I am thrilled to 

have an extraordinary experience in the global 

competition with winners from other countries. 

CoB Student won the EY Corporate Finance Women of the 
Year competition 

http://www.ingfit.ae
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CoB Faculty Deliver Workshops on Effective Leadership 
Part of Provost’s Spring 2021 Professional Development Day  

College of Business faculty, Dr. Alexandra 

Henderson, Dr. Reynold James and Prof. John 

Rice, delivered workshops in the Provost’s 

training session, during the PD week.   

Dr. Henderson’s session began with an 

introduction to the concept of motivation and an 

explanation of the 

importance of maintaining a 

motivated workforce. She 

then provided participants 

with an introduction to a 

variety of popular motivational theories and 

examples of how these theories can be applied in 

the workplace. She also encouraged participants 

to identify specific actions they could take to 

better motivate themselves and their 

subordinates. By the end of the training session, 

participants were prepared to: define motivation 

and describe how it impacts performance, explain 

a variety of popular motivational theories, and 

apply these motivational theories in the 

workplace. The goal of the session was to 

ultimately help leaders create a more positive, 

productive, and loyal workforce. 

Dr. James presented the topic “Relearning 

Leadership: keeping it simple, back to basics”.  

This session avoided unwanted jargon and 

adopted a back-to-basics approach to help 

refocus the attention of those in leadership roles 

on the more practical, simpler elements of 

leadership that some leaders forget, or others 

never learned.  It briefly, but sharply discussed 

examples that trainees could identify with, and 

highlighted the role of trust, the negatives of 

politics, power games, “in vs out groups”, and the 

positives of an enabling environment.  The 

training's outcomes 

included  encouraging 

trainees to (i) reflect on their 

own leadership practices (or 

lack thereof), and (ii) to put 

into practice a few simple, achievable action 

points, that would enhance their daily leadership 

performance.  

Prof. Rice's presentation focused on the idea of 

strategic disruption, and how this is transforming 

industries globally.  Giving examples from 

manufacturing and entertainment he then 

extended the discussion to include universities, 

and how technology, competitors and customers 

area all creating the need for universities to be 

innovative, nimble and customer focused.  His 

takeaways focused on three ideas : we must 

move away from generic degrees to more 

personalized educational programs, we should 

harness technology to make education both 

accessible and relevant and we should move 

away from passive assessment towards active and 

relevant learning and assessment processes. 
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The College of Business is internationally recognised 

and maintains the highest academic quality standards.  

The College holds accreditations from the UAE Ministry 

of Higher Education and Scientific Research (MOHSR), 

and also from the world’s leading business school 

accreditation body, the Association to Advance 

Collegiate Schools of Business (AACSB).  The AACSB 

accredits the top 5% of the world’s business schools – 

which accounts for only 700 business schools world-

wide.  Our accreditation by MOHSR and the AACSB 

provides the highest recognition of the quality of our 

curriculum, faculty and students. 

Our programs include undergraduate degrees leading 

to a Bachelor of Science in Business, with majors in 

Accounting, Finance, Human Resources Management, 

and Marketing & Entrepreneurship.  We also offer 

several graduate degrees including a Masters of 

Management in International Business (MMIB), an 

Executive MBA (EMBA) and a Masters of Finance 

(MFIN).  All of our programs provide a challenging, and 

stimulating, learning environment for students.  Within 

the context of business, our students learn to think 

critically, solve problems, work in teams, take on 

leadership roles, communicate effectively, make 

presentations, and mature as individuals.  In the 

College, we also believe strongly in applying learning to 

real-world problems, where theory and practice are 

integrated in working towards a solution.  We are 

passionate about helping students learn about the 

realities of business, and providing them with the skills 

that will serve as a solid foundation for their career.  To 

this end, our graduates are some of the most sought-

after employees by leading organizations across the 

region.  

In the College, we have a highly qualified faculty made 

up of around 80 professors, originating from more than 

30 different countries.  All of them graduated from the 

world’s leading universities and many bring with them a 

long experience of teaching in excellent institutions 

across the globe before joining the College.  Our faculty 

work and live in the UAE, so they understand the region 

and its cultural nuances, but they also bring an 

international perspective to the College to complement 

their teaching and research.  Our faculty are not only 

dedicated to helping our students learn, but they are 

also recognised experts in their field, through their 

active research and publications in leading academic 

journals and their participation in international 

conferences. 

 We are all extremely proud of the accomplishments of 

the College of the Business over the past two decades 

and we look forward to welcoming students in 

continuing our success in the future. 
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