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A Note from the Dean 
 

It is with  gratitude and enthusiasm that I share with you our latest issue of the ZUCOB 
newsletter. I am very proud of our students, faculty, and staff for their accomplishments 
and their continual positive contributions to the College of Business, Zayed University, and 
the Community.   

This issue celebrates various activities of our students, achievements of our faculty and 
staff, and presents highlights of upcoming significant events. I am particularly inspired by 
our guest, HE Dr. Stephen A. Toumajan, General Staff Pilot and General Manager of the 
UAE National Search and Rescue Center who brought great leadership and biology 
together. What a delight! Our students have done great engaging in competitions 
including winning in the ESG  International Competition for sustainable investing hosted 
by University of Toronto, still competing in ADNOC- Bloomberg Competition, and wining 
the first place in  Human Resource and second place in Management competition in the 
GCC and MENA region Undergraduate Student Research Competition. Our students also 
participated in Emirates Innovates Month, conducted interviews with visitors of the Expo 
2020 as part of class projects, showcased their pilot innovations and start up business 
ideas, joined industry exclusives in Youth Circle, presented  their start up business ideas in 
Expo 2020, and secured scholarship to study abroad with TotalEnergies Professeurs 
Associes.  Our faculty have kept up to date through successful publications in top journals 
and becoming certified in their fields, developing impactful teaching materials 
in  sustainability management, participating in the U.S. COIL program, conducting Design 
Thinking workshops to 6th grade students,  hosting guest speakers in their classes and 
presented on social and economic policies, virtual reality case study, and transformative 
learning methods. Moreover, our students and faculty participated in sporting events 
promotion health and well-being in the community. Our newly joined staff, Ms. Hajer 
Alriyami, is not only pursuing her DBA but is writing her book “Quality & Essentials of with 
My Journey”.  This newsletter also includes exciting upcoming events including students 
summer 2022 internship in South Korea and Financial Management Association (FMA) 
Inaugural Meeting hosted by the College in November 2022. 

We in the CoB collectively work to action innovation in teaching and research and 
engagement with our stakeholders to make a difference in the community, under our 
mission and strategic goals. As we embark into academic year 2022-2023, we inspire to 
make significant progress supporting the University’s transformative direction and the 
UAE’s knowledge-based economy.  Enjoy reading our newsletter! 

Fatima Al-Ali, 
Acting Dean 

7 June 2022 
Issue 7 
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Guest Speaker on Leadership 

Dr. Nataša Slak Valek hosted HE Dr. Stephen A. Toumajan, 

General Staff Pilot and the General Manager of the UAE 

National Search and Rescue Center (NSRC) and VIP in her 

male Leadership class.  The NSRC is responsible for all 

civilian Search and Rescue (SAR) operations within the UAE’s 

Air and Maritime SAR Region. HE Dr. Toumajen delivered an 

inspirational and motivational speech for future leaders. Students were very engaged in the lecture and 

activities given by the speaker.  

HE Dr. Toumajen also enjoyed our students company and expressed an interest in more of such 

collaboration with COB and ZU. You can find the speaker profile here.  

 

Spotlight   

https://www.hestephentoumajan.com
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Two Awards for Sustainability Management Education Re-
sources 

During Spring 2022, Dr. Tim Rogmans received two awards for his work 

in sustainability management education. 

His course curriculum "Corporate Sustainability Management" for 

Harvard Business Publishing has been awarded the Dr. Alfred N. and 

Lynn Manos Page Prize for Sustainability Issues in Business Curricula by 

the Darla Moore School of Business at the University of South Carolina.  

The prize is designed to encourage and support efforts to introduce or 

substantially upgrade sustainability courses or associated coursework 

into the curriculum of business schools, both nationally and 

internationally.  A link to the course is available here.  The official 

announcement of the award is still to be made. 

In January, the case study "Diamond Developers: Replicating The Sustainable City" (Ivey Publishing) was 

Runner-Up in the Financial Times Responsible Business Education Awards in the category of Teaching 

Cases.  Further information and a listing of all award winners can be found here. 

https://hbsp.harvard.edu/course-explorer/courses/corporate-sustainability-strategy
https://on.ft.com/3fBIdwf
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Innovation Exhibition  
Innovative Prototypes by Zayed University Students 

Zayed University concluded the activities of the UAE 

Innovation Month February 2022 by holding an 

exhibition of the innovative products and services 

developed by ZU students, at Abu Dhabi campus on 28 

February 2022.  Innovation Month is the national event 

aimed at consolidating the culture of innovation in the 

country.  Through the exhibition, student participation 

and learning outcomes for the innovation course were 

enhanced on the ground.  The event had a great impact 

on inspiring other students, visitors and the university 

community as a whole.  Through this exhibition, 

prototypes of products and services were displayed in 

the form of a tangible product, a website or a mobile 

phone application to solve emerging problems that were 

analyzed from reality by applying the design thinking 

process.  The process begins with a search for the problem (using a questionnaire, interview, 

observation or any other available source) and continues by data collection, comprehension and 

reformulation so as to define the problem in a scientific way.  The next step is the generating ideas 

stage where the students identify the main components of the solution and the final step is designing 

this solution in the form of an actual product or a service or both. 

The exhibition was inaugurated on behalf of Her Excellency Dr. Noura Al Kaabi, Her Excellency Dr. 

Solveig Nicklos in charge of the University Transformation Office, Dr. Fatima Al Ali, Dean of the College 

of Business, a number of administrative and faculty members, visitors from outside the university, and 

students. 
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The exhibition had a strong impact on the students, ZU community and the society. On students’ level, 

they experienced how to apply the innovation process and entrepreneurial skills to shape their 

business future.  The community of the ZU reinforced the communication between the different 

departments, including the Top Management, Alumni, College of Business, Facilities Management 

Team, Campus Services, College of Technological Innovation, Procurement, HR, IT, Media and 

Communication Center, Hospitality as well as student volunteers.  The major impact was on the society 

where a reasonable number of 

outside visitors attended the 

exhibition, and it has been 

covered by the social media and 

reported through numerous 

different platforms.  

Innovation Exhibition  
Innovative Prototypes by Zayed University Students 
(continued) 
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Visit and Demo VR Session by INSEAD to Develop a VR  
Teaching and Learning Ecosystem  

On 7 March 2022, INSEAD members visited Zayed 

University and gave a presentation to College of 

Business faculty on their Virtual Reality (VR) 

Immersive Learning Initiative.  The VR technology 

creates new ways of learning by combining 

immersive engagement, analytical personalization, 

innovation, and scalability.  

INSEAD’s Ithai Stern (Academic Director and 

Associate Professor of Strategy) and Florian 

Schloderer (Ecosystem Development and Director of 

Digital Innovation) gave a demo on how VR can be incorporated into the classroom for a unique 

learning experience meant to complement the business case method.  After putting on the headsets, 

Zayed University faculty saw an example lesson involving a mission to Mars and the impact different 

decisions can have on such an endeavor.  

The College of Business and INSEAD were introduced by Tomas Valdes, a visiting researcher via the 

United States Fulbright Program, who is affiliated with both institutions.  The VR Learning Initiative is 

supported by the Abu Dhabi Department of Education and Knowledge.  
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Cryptocurrency Seminar hosted by the Finance Club 

One of the trendiest topics in Finance has been 

cryptocurrencies followed by NFTs during the past year.  

Although the desire to invest in these newest financial 

assets is quite high among the youth, many lack the 

necessary knowledge to do so.  Besides, this new topic is 

not included in the traditional finance curriculum yet.  

Seeing this high demand from the students, Dr. Perihan 

Iren, academic advisor of Finance Club has organized a 

“Crypto 101” seminar with an industry expert.  On 1 

March 2022, Gustavo Montero, a former Swiss banker 

and a finance professional in the crypto industry, was the 

guest of Finance Club. 

He explained about the cryptocurrencies, ways to invest 

in them, risks inherent in crypto transactions and things 

to be aware of about this new financial product.  

Gustavo first briefly explained the history of money and 

pre blockchain events, then gave details about the 

blockchain technology and its basic concepts.  He also talked about some key applications of blockchain 

technologies such as cryptos, NFTs and metaverse.  The participants witnessed a fruitful discussion 

during the Q&A session.  Students from different majors and several faculty members showed interest 

in the event.  The attendees left with a better understanding of the Blockchain technologies and 

cryptocurrencies. 
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Partnership with ADNEC  

The College of Business’s Office of Research and Outreach was busy recently in preparation for the 

ADIPEC exhibition for both faculty and student volunteers.  The arrangements were scheduled for all 

four days of the exhibition, the transportation and the field trips with Exhibition’s representatives 

ADNEC. 

In fact, CoB’s Office of Research and Outreach participated in this important event for the last four 

years subsequently.  Our Office made sure to take part by either attending, conducting free workshops 

for school students from all over the UAE.  Additionally, it made sure to assist by and having 

coordination volunteers in the exhibition.  All the participating faculty, staff and students were honored 

and rewarded.  

 College of Business’s Office of Research and Outreach is busy creating bridges with new entities for 

possible partnership and collaboration.  
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ZU Youth Innovation Inspiration & Impact  

Zayed University represented by College of Business was honored to participate at the UAE Innovates 

event at Dubai Expo 2020 on 12 February 2022, organized by Mohammed Bin Rashid Centre for 

Government Innovation, where we presented the three best innovative prototypes of our creative 

students.  

The session was moderated by Mr. Muhannad Al-Alawi, a university lecturer at the College of Business 

at Zayed University.  He began with an introduction to innovation and the design thinking process and 

how innovation leads to entrepreneurship.  During the session, the students, Sultan Al-Faqih, Ali Omar 

Al-Amri and Salman Yasser BelBahaith, presented their innovative product for the PCR examination, 

which is a portable device for PCR examination that provides a quick self-examination and is directly 

linked with the Al-Hosn application to show the person’s status (positive or negative) directly.  After 

that, Hamda Al-Romathi presented her innovative electronic education platform that will assist 

students in their educational journey, which saves a lot of effort and time and provides exceptional 

services to support students directly through online consultation on any subject.  The session was 

concluded by the student Shamma Al-Rumaithi with her innovative prototype of the smart helmet for 

workers exposed to sunlight, heat, or any outdoor occupational risks, so that high pressure and heart 

rate are measured, and direct notifications are sent to the person in charge for the worker.  Moreover, 

it provides night lighting and internal ventilation to cool the head by storing energy that is generated 

from the helmet-mounted solar cells.  

Our Students  
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The session had an impact on the students, ZU community and the society. On students’ level, they 

have experienced how to apply the innovation process and entrepreneurial skills to shape their 

business future.  The community of the ZU reinforced the communication between the different 

departments, including the Alumni center, College of Business and Media and Communication Center. 

The major impact was on the society where a huge number of audiences attended the session at Expo 

festival garden and it has been covered by the social media and reported through different platform.  

ZU Youth Innovation Inspiration & Impact  
(continued) 
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Students participate in TPA's Intercultural Awareness Course  

Dr. Khadija Al Ameri has again proven her 

essential role in service after succeeding in 

providing Zayed University students with the 

opportunity to take the one-week training course 

run by the most prestigious universities in France 

and given by well-known professors worldwide.  

The course took place in Zayed University with 

the participation of over 100 males and female 

student.  The course is part of TOTAL TPA,  an 

original contribution to Universities Curriculums 

which supports the MOU signed by Zayed 

University and TOTAL.  

Dr. Al Ameri suggested that the whole process 

was challenging at first, but with much hard work 

and dedication it was successful.  The students 

had a rich wonderful learning experience and 

were sad that the training had to end.  There 

were many requests for the program to  be 

provided again next year.  It was that which made 

the students keen to pursue their studies abroad 

and apply for TOTAL graduate scholarship 

program.  A total of 20 students applied and 2 

managed to pass the TOTAL selection Process and 

were offered the Scholarship. 

The power of connecting the worlds together has 

served ZU students and the community of 

continuous growth. The College of Business 

contributions continue to support ZU students’ 

learning and development and ensures 

continuous success in their Academic Journey.  
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CoBs Brand Management Students Experience  

Stevens Initiative UAE-USA Connected Classroom Program 
The Stevens Initiative is a lasting tribute to the legacy of Ambassador J. Christopher Stevens, who 

devoted his life to building bridges between cultures.  Ambassador Stevens was killed in 2012 while in 

office during a siege of the U.S. Special Mission grounds in Benghazi, Libya.  To honor him, the Stevens 

Initiative was created in 2015, with the mission to expand the virtual learning through student 

exchanges globally.   The Stevens Initiative is sponsored by the U.S. Department of State, with funding 

provided by the U.S. Government, and is administered by the Aspen Institute.  It is also supported by 

the Bezos Family Foundation and the governments of Morocco and the United Arab Emirates.  The 

Connected Classroom concept was created as part of the Stevens Initiative with the objective to build 

“global competence and career readiness skills for young people in the United States and the Middle 

East and North Africa by growing and enhancing the field of virtual exchange.”  A key part of reaching 

this mission is through the interaction of students between two global universities on course content 

(e.g., common assignment) as part of a 

Collaborative Online International Learning 

(COIL) method.  The College of Business 

was part of Stevens Initiative COIL course, 

as Dr. Ian Michael was part of the Second 

Cohort of Faculty Scholars (link). 

The Marketing students of Dubai campus studying MKT439 Brand Management experienced the 

Stevens Initiative COIL course working with students from Agnes Scott College, Atlanta, Georgia, USA.  

The Brand Management course was COILed with Dr. Julia Knowlton’s (Agnes Scott) FREN 243: Theory & 

Practice of Haute Couture, covering the history and origins of haute couture in France, the cultural 

importance of legendary French fashion designers Dior, Chanel, YSL, and others, and issues regarding 

racism, exclusion and diversity in the fashion world.  The groups worked on two graded assignments: 

one required them to meet via zoom and share stories about their personal and cultural artefacts, the 

other major assignment required student teams to investigate a French/Francophone fashion designer 

and analyze how the practice of storytelling is used in the context of marketing/branding (video link).   

It was a truly amazing experience for both groups of students, with eight synchronous classes between 

UAE and USA taught by Dr. Knowlton and Dr. Michael.  They also learned about a different unique 

culture and finally the challenges and opportunities to work with people from a different nation and a 

different time zone. In her own words, Maryam Al Suwaidi a brand management student says:   

“This experience undoubtedly got us out of our comfort zone and having to deal with students that 

aren't physically with us and that have a different mindset than ours, was a great challenge and 

opportunity for us to view things in multiple perspectives. I had a great time working with Agnes Scott 

students, it was definitely the highlight of my academic year, I enjoyed getting to know them and 

getting to understand their way of thinking and doing. We shared a lot of great memories and 

knowledge, and I am thankful for that experience.”  

https://www.stevensinitiative.org/announcing-the-second-cohort-of-stevens-initiative-connected-classrooms/
https://www.youtube.com/channel/UCtIKAbbAE1Mh-iJKbmG5BNw
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Discovering EY 

On 9 March 2022, the Finance Club has hosted an event titled “Discovering EY”.  Two guest speakers, 

Ali Yaslam and Khalid Alsawalhi from EY have introduced the company, services, programs and career 

opportunities at EY.  One of the guest speakers, Mr. Ali Yaslam, who is a Senior Auditor, is also a proud 

ZU CoB graduate.  He gave examples from his own career journey and answered students’ questions 

related to opportunities after graduation.  Students enjoyed connecting to a successful alumnus and 

hear about his own experiences.  They also learned about programs offered by EY to young graduates.  

Certified Financial Analyst Information Session  

Dr. Efstathios Polyzos hosted 

Fareeha H. Hamdani, CFA, in his 

Financial Planning and Forecasting 

course, to discuss the ways in 

which the CFA qualification help 

finance university students in 

getting ahead of the curve.  

Fareeha, who is a senior finance 

trainer in PwC's Academy Middle East, delivered a session for Zayed University students and shared her 

valuable insights.  Students were engaged and asked for further information on the CFA and on the 

training offered by PwC’s Academy. 

PwC’s Academy is the educational business of PwC Middle East.  Their goal is to supply knowledge, 

competence and expertise in finance and business.  The Academy offers a variety of training courses 

covering professional qualifications, financial competencies, HR, Leadership and management skills.  

PwC’s Academy in the Middle East is part of PwC’s growing network of Academies which are present in 

over 30 countries worldwide. 
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CoB Outstanding Students Spring 2022 Awards  

The Student Affairs Committee has selected the winners for this year’s COB Student Awards. The 

students will be awarded with certificates and a small token of appreciation from the college at the end 

of the semester. 

The winners for the Spring 2022 semester are: 

• AUH Male 

 Mohamed Yasser Abbas – Outstanding Undergraduate Student Award  

• AUH Female 

 Noor Mohamed Almenhali – Outstanding Undergraduate Student Award (Finance)  

 Shamma Rashed Almazrouei – Outstanding Undergraduate Student Award (Accounting) 

 Mariam Mahmood Alkhoori – Outstanding Undergraduate Research Award 

 Reem Mansour Almarzooqi – Outstanding Undergraduate Community/Campus Leader 

Award 

• DXB Female 

 Shamma Bin Faris – Outstanding Undergraduate Student Award (Finance) 

 Hessa Jassim Alnuaimi – Outstanding Undergraduate Student Award (Accounting) 

 Latifa Ali Alsabri – Outstanding Undergraduate Student Award (HRM) 

 Shaikha Belaisha Almheiri – Outstanding Undergraduate Student Award (Marketing) 

 Sadaf Rajaei Alawadhi – Outstanding Undergraduate Research Award 

 Aysha Abdulrahman Alshamsi – Outstanding Undergraduate Community/Campus Leader 

Award 



 

College of Business Newsletter  Issue 7 - June 2022 

15 

Two teams from the students of the college of business won in the Ninth Undergraduate Competition 

that is held annually in Abu Dhabi University under the Patronage of H.E. Hussain Ibrahim Al Hammadi, 

Minister of Education.  With 55 universities participating with 320 projects from across the GCC and 

MENA region, winning in this competition is a great achievement for our students in the College of 

Business at Zayed University.  The teams won first place in the human resource management category 

and the second place in the management category.  A total of eleven students from the College 

participated in the competition, which includes students from universities in the GCC and the MENA 

region.   

The winning teams are: 

1) Mouza Ali Saif Ali Almehrzi, Khalifa Mohamed Mahmud Ahmed Almadani; Alyazi Mubarak 

Bakheet Gaith Alfalahi. Research title: The effect of visibility and working from home (WFH) 

during the COVID-19 pandemic on career progression: the moderating effects of 

transformational leadership and job satisfaction 

2) Haifa Omar Saleh Ali Aljawhari; Sara Abdulraqeeb Ali Abdo Alhemeiri; Mariam Ghanem Mubarak 

Rashed Almansoori; Danah Eidha Salem Hadi Albreiki.  Research title: The Effect of EXPO 2020 

on Employees’ Knowledge Sharing and Innovative Behaviors: The Role of Organizational Support 

CoB students win in the 9th UAE Undergraduate Research Competition 
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Participation in the UAE ADNOC Bloomberg Trading Challenge 2022  

ZU student teams, advised by Dr. Ibrahim 

Bostan, Dr. Arshad Rahman and Dr.  Ghulame 

Rubbaniy, participated in the UAE ADNOC 

Bloomberg Trading Challenge 2022.  ADNOC and 

Bloomberg teamed up once again to launch the 

2nd UAE ADNOC-Bloomberg Trading Challenge 

that enabled top students across the United 

Arab Emirates to compete against each other in 

a unique trading contest and experience first-

hand what real-world investing feels like.  Over the course of a 31-day trading cycle, student teams 

used the Bloomberg Terminal, defined their market assumptions, developed a return-generating 

strategy and executed simulated trades over a closed network using Bloomberg’s state-of-the-art tools.  

Teams are evaluated based on the highest return relative to the pre-selected benchmark and presents 

the best investment methodology in the opinion of the judges at the end of the Challenge will win.  

Each team consisted of 3-5 student members, plus one faculty member.  

Two teams from ZU were in the top 6 and were admitted to Phase 2.  Selected teams were required to 

submit their investment thesis and Bloomberg’s Trading Challenge Jury will assess each teams 

investment thesis paired with their return performance to determine the teams who will enter the 

Energy Investment Academy. 
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Participation in the Student Competition  
"ESG Trading Initiative 2022 Middle East"  

Four student  teams participated in the ESG 

Trading Initiative 2022, led by Dr. Costas 

Siriopoulos.  The initiative gives participants a 

unique opportunity 

to perfect their 

investment, decision-

making and 

leadership skills in a 

safe environment, 

which however can simulate modern financial 

markets.  Focusing on  environmental and 

sustainable practice when making financial 

decisions and using ESG  ratings as their guide to 

steer their portfolio towards sustainable and 

resilient portfolios.  This initiative aims to bring 

talented students from the Middle East region to 

experience financial 

markets in a real-time 

environment using 

the Rotman Portfolio 

Manager (RPM) 

platform.  It also 

offers students and faculty an invaluable 

experience in intellectually stimulating 

environments using the RIT Market Simulator 

platform and associated Decision Cases.  

On 6 December 2021, College of Business students 

across all campuses competed in a Financial Literacy 

Competition organized by the Finance Club.  Students 

were presented with twenty fun and intriguing 

questions.  They raced against time while trying to 

answer the questions correctly.  Participating 

students enjoyed and improved their finance 

knowledge in a relaxed environment.  The winners of 

the competition brought home trophies and 

certificates of participation as well as gift vouchers 

kindly provided by the College of Business. 

The winners (in order) of the Financial Literacy 

Competition were Afra Ahmad Sultan Hilal Alsuwaidi 

(Dubai campus), Khaled Abdul Aziz Ahmed Mohamed 

AlBlooki (Abu Dhabi campus), Mariam Husain Nasser 

Ali Aleissaee (Dubai campus), Alia Sultan Obaid 

Dhalee Alzaabi (Abu Dhabi campus) and Mariam 

Alderei (Abu Dhabi campus). 

Financial Literacy Competition 
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Celebration of UAE Sports Day 

On the occasion of UAE Sports Day, Zayed University and Khalifa University sports units celebrated the 

young men and women of the UAE on two separate nights in a friendly sports environment.  The ZU 

students teams participated in friendly games in football, basketball and volleyball.  The UAE Sports Day 

a day for practicing sports and physical activities and reconnecting with the nation’s heritage.  The 

event is part of efforts to promote a sporting and fitness culture to students and evokes great 

enthusiasm in the community.  Dr. Efstathios Polyzos, Assistant Professor of Finance and Coach of the 

ZU Men’s Basketball team represented CoB in the event. 
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Entrepreneur’s Youth Circle 

The Entrepreneur’s youth circle has been 

conducted on 24 March 24.  Through this circle, 

Emirati Entrepreneurs have been introduced to 

the students and discussed their stories.  Through 

their failures and successes, they guided ZU 

students on how innovation drives 

entrepreneurship.  It was an open panel discussion 

with students that lasted two hours.  The learning 

outcomes enabled students to describe the 

importance of entrepreneurial ecosystems and 

innovation clusters to healthy society and economies and to differentiate between an idea and a viable 

opportunity.  In addition, students were able to recognize the benefits of change management for 

organizational innovation and society and were shown how to connect innovation and 

entrepreneurship to students’ career development and future paths.  

Students experienced how to apply different 

entrepreneurial skills and strategies to shape their 

business future.  The event also had societal 

impact since students received a real-life 

opportunity to start their business partnership, 

penetrate the market and contribute to our local 

market needs.  The circle has been covered by 

social media and reported through different 

platforms.   

The students learned about Dubai Next, a digital 

platform that allows Dubai-based innovators and entrepreneurs to raise funds for their initiatives 

through crowdsourcing.  The speakers also 

presented the Mohammed bin Rashid 

establishment for small and medium business, 

shared how a student can apply for the funds and 

explained the country’s orientation and vision for 

the UAE market.  Finally, the speakers introduced 

UAE funds, a platform for developing startup 

businesses with the higher budget in UAE that also 

provides support and funds for businesses that are 

already placed in the market. 
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Student Activities at Expo 2020 

Students of Dr. Yi Zhang in the International Human Resource 

Management course were given the opportunity to expand their 

knowledge about expatriates and any information related. In 

Spring 2022 they had the opportunity to focus on Expo 2020.  

This global event hosted people from all over the world, from 

different cultures, backgrounds, interests, experiences and 

knowledge.  Students started thinking about how they would 

come over the whole project, especially since not all students 

could cover the 

event due to their 

cases.  However, 

most students did 

well and they took it as an entertainment part of the course 

instead of a task that needed to be submitted.  

Nonetheless, when the students were first preparing the 

questions for the survey or the interview, there were some 

concerns about how they will gather information from 

people they did not know.   

Once students  started distributing QR codes and links of 

their survey, 

they started 

adapting to 

the 

atmosphere 

and leading conversations with foreigners.  Most 

students took advantage of their visit to the Expo to 

learn and research, which kept a nice memorable 

moment in their mind that they can share in the future 

with their surroundings.  Expo visits had more interest 

and students interacted with people from different 

nationalities.   

Many students explored their hidden abilities and skills 

due to the project requirements.  They supported each 

other to stay motivated and engaged, which widened 

their knowledge.  



 

College of Business Newsletter  Issue 7 - June 2022 

21 

Faculty Publication Successes 

Numerous CoB faculty have been having amazing publication successes in 

2022.  Dr. Graham Manville has secured another ABDC A-ranked journal article 

in Production Planning & Control (7.04 in 2022).  This paper was in partnership 

with researchers from the University of Sharjah, UAE, Herriot-Watt University 

and one of his former MBA students.  It was developed over a six-year period 

and initially won the Best Development Paper award in 2015 at the British 

Academy of Management Conference.  This is the second student collaboration 

that Dr. Manville has published in the last twelve months which means that he 

has had publishing success with students in every Higher Education Institute he 

has worked at during the last 20 years.   

Dr. Ahmed Shaalan, Associate Professor in Marketing, has just got an 

acceptance for one of his research papers from the British Journal of 

Management (BJM) (ABS 4*).  The paper, titled "Harnessing Customer 

Mindset Metrics to Boost Consumer Spending: A Cross-Country Study on 

Routes to Economic and Business Growth", explores the relationships 

between customer mindset metrics (CMMs) and consumer spending at the 

national level, while it shows how these relationships differ between 

countries.  Drawing on five datasets gathered in 10 European countries over 

20 years, the study traces the connections between three CMMs – customer 

satisfaction, perceived service quality and loyalty intentions – and consumer 

spending, as well as examining the moderating cross-country effects of 

culture, socioeconomic factors, economic structure and political-economic elements.  The results show 

that the CMMs significantly influence consumer spending in all the countries studied, with the effects 

most pronounced in societies with relatively low education levels, a dominant service sector, fewer 

barriers to business and international trade and a foundation of survival values rather than self-

expressive values. 

Dr. Susan Zeidan, Department of Management has had a paper published in the International Journal of 

Disaster Risk Reduction (ABDC A Journal). The paper is entitled “The journey from optimism to 

cynicism: The mediating and moderating roles of coping and training” was co-authored with Dr. 

Catherine Prentice.  The study draws on conservation of resources and 

expectancy theories to examine how individual trait (optimism) and 

organizational support (training) affect employee coping strategies and 

cynicism.  The results show that optimistic employees are better at coping 

with the pandemic and are less cynical.  The partial moderation effect of 

training implies that organizational support is important but employees’ job 

attitude is better self-managed with their own optimism.  In addition, 

another paper was accepted in the International Journal of Organizational 

Analysis.  The study investigated a reverse relationship between role 

conflict, burnout and job insecurity.  

Our Faculty  



 

College of Business Newsletter  Issue 7 - June 2022 

22 

Invited TEDx Speaker  

In December, Dr. Jeremy Williams was an 

invited speaker at a TEDx event organized 

by the Glendale Academy in Hyderabad, 

India, where he spoke on the topic of 

“School as Sustainable Enterprise: Building 

Climate Resilient Communities through 

Investment in the Girl Child”.  In February, 

he presented two papers at the 6th 

Emerging Research Paradigms in Business 

and Social Sciences (ERPBSS) conference 

held at Middlesex University Dubai Campus.  The first paper was titled “Impact Investment and the 

Financing of Sustainable Development in the Developing World: A Theory of Change” and the second 

(with CJ Davison) was titled “From Emergency Remote Teaching to Purposeful Online Learning: 

Transformative Change or Another False Start?”. 

Economic Policy and Research in the UAE and Beyond  

The Economic Policy and Research in the UAE and Beyond Conference took 

place at New York University Abu Dhabi, on 23 March 2022.  This one-day 

conference was co-organized by the UAE Ministry of Economy, American 

University of Sharjah, New York University Abu Dhabi, United Arab Emirates 

University and Zayed University.  The conference enabled conversations 

between policy makers and academics and brought together scholars 

working in economics and finance from academics, policy institutions and 

industry leaders in order to provide an opportunity for presenting novel 

research results, with a focus on the UAE economy.  The event was under 

the patronage of H.E. Abdulla Bin Touq Al 

Marri, UAE Minister of Economy, who 

attended the event. 

The CoB was represented by two presentations, by Dr. Mujtaba Mian, 

who presented the paper “Inventor CEOs and Initial Public Offerings”, 

co-authored with Dr. Ibrahim Bostan, and Dr. Efstathios Polyzos, who 

presented his paper “The Perfect Bail-in: Financing Without Banks 

Using Peer-To-Peer Lending” coauthored with Dr. Aristeidis Samitas 

and Dr. Ghulame Rubbaniy.  Both presentations were well received  

and sparked fruitful discussions among participants. 
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Webinar on business venture in UAE 

Dr. Mariem Khalifa and Dr. Yasser Barghathi, Department 

of Accounting, have invited Mr. Siddharth Ravi to present 

a webinar on “How to go about setting up your business 

venture in UAE” on 22 February 2022.  The session 

covered several topics including: What license to get for 

my business? Where should I get my business license? 

What to do after getting the business license?  The guest 

speaker, Mr. Siddharth Ravi, is a Certified Public 

Accountant (CPA), a Certified Management Accountant (CMA), and a Certified IFRS.  A Current Partner 

at MSI ALNOMAN & RAVI, Chartered Accountants, he has six years of experience in the field of Audit, 

Accounting, Financial Management & VAT Advisory services.  MSI Alnoman & Ravi serves clients in UAE, 

GCC & Middle East through its offices in Abu Dhabi, Dubai, Sharjah and Hamriyah Free Zone.  The 

webinar was very successful and many faculty and students from all disciplines attended the event and 

were very engaged. 

Faculty Featured in the Member Spotlight section of the AOM  

Dr. Rawia Ahmed, Assistant Professor of Management, has been featured in the "Member Spotlight" 

section of the Academy of Management (AOM) career division newsletter.  Dr. Ahmed presented 

herself and explained how she finds “careers” a fascinating area of research, as it brings her joy and 

interest to be working on career-related projects that relate to personal experiences or to topics that 

she believe should be 

attended to by researchers 

in pursuit of a better world.  

An example are topics of 

gender inequalities or 

women’s careers (especially 

in under-studied regions of 

the world), which interest 

her immensely.  
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The Finance Research Seminar Series 

The Department of Finance continued to hold research seminars under the Finance Research Seminar 

Series, with presenters either ZU colleagues or external guest speakers.  The presenters demonstrated 

their work and then attending faculty were invited to a discussion among the participants.  The Finance 

Research Seminar Series has been serving as a platform to exchange ideas and promote collaborations, 

but also serves as a meeting place for faculty in the Department of Finance. 

Basketball Tournament NYUAD Community Hoops 

Dr. Efstathios Polyzos and the ZU Men’s Basketball Team participated in basketball tournament 

“NYUAD Community Hoops” on 7 May 2022.  The event brought together 12 University/Men, 8 U-19 

Men and 4 Women's teams and was a friendly, competitive event hosted at New York University Abu 

Dhabi.  The ZU team comprised of students (both from CoB and other colleges) and faculty and played 

multiple matches against top men’s teams from the region. 
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School Workshop Conducted by Mr. Muhannad Alalawi  

The Ministry of Education, in collaboration with Moza Bint Butti 

School, conducted a sprint design for innovation workshop on 18 

March 2022 for two hours. 

Muhannad Alalawi was 

nominated to present this 

workshop.  The workshop was 

attended by 75 female grade 6 

students who were divided in 4 

lines.  Each line had different 

prototype, with the first group 

having to redesign a pen 

holder, the second a photo 

frame, the third a lunch box 

and the fourth a make-up bag. 

The workshop had an impact 

on the students, school, and the society.  On students’ level, they 

have experienced design thinking and how to apply the innovation 

process to come up with an innovative prototype.  The community 

of the school reinforced the communication between the different 

departments, parents and students.  
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ACCA IAAER Scholars Program 

Dr. Mohammed Aminu Sualihu has been selected as a scholar of the prestigious ACCA (Association of 

Chartered Certified Accountants) and IAAER (International Association of Accounting Education and 

Research) Scholars Program.  He is among five emerging scholars selected from all over the world to 

present their research ideas at the ACCA Global Virtual Conference and IAAER World Congress in Paris, 

France.  He will be speaking on “the dark side of accounting comparability”, a novel research idea 

developed with a colleague from Zayed University (ZU), Dr. Mariem Khalifa.  This idea has received 

research funding from ZU through the Research Incentive Fund.  This is a fantastic and an unparallel 

opportunity to project the reputation of ZU on an international stage.  Dr. Mohammed will be working 

on this novel idea closely with Professor Patrick E. Hopkins, a renowned professor of accounting at the 

Kelley School of Business, Indiana University, United States of America.  Professor Hopkins is also the 

editor of the leading accounting journal, The Accounting Review. 
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6th Forum for Research in Economics and Finance  
The 6th Forum for Research in 

Economics and Finance (FREF) is a 

conference organized jointly every 

year by Zayed University, United Arab 

Emirates University, American 

University of Sharjah, New York 

University Abu Dhabi and the Higher 

Colleges of Technology.  This year, the event was 

hosted virtually by HCT on 30 May 2022.  It was 

primarily intended to bring together Finance and 

Economics researchers in the UAE to help 

collaborate in research.  The conference was an 

opportunity for faculty in UAE Universities  to 

present their high-caliber research and exchange 

ideas.  ZU faculty participated as presenters and 

session chairs with many exciting presentations 

and stimulating discussions. 

Leadership PD Sessions by CoB Faculty 
Faculty at the COB are facilitating a Provost Professional 

Development course titled “Effective leadership skills in the 

workplace”.  The course is designed to provide leadership 

training for emerging leaders and high potential employees 

at ZU.  It will give them the skills to transition from a good 

supervisor or a high performer into an engaging and effective 

leader.  The course includes four modules: 1) Motivating Your 

Team facilitated by Dr. Alexandra Henderson, 2) Leading 

Change, facilitated by Dr. Taiba Hussain, 3) Transformational 

Leadership During Change facilitated by Dr. Stijn Decoster 

and 4) Personalities and Leadership Styles facilitated by Dr. 

Balqees Ahmed. The courses took place on the 26, 27, 30 and 

31 May 2022.  
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List of  Higher Education Association Fellows 

Senior Fellows 

Graham Manville, SFHEA Jeremy Williams, SFHEA Madhumita Banerjee, SFHEA 

Fellows 

Abiot M. Tessema, FHEA Ahmed Shaalan, FHEA Alejandro (Martin) Sposato, FHEA 

Amjad Abuelsamen, FHEA Anestis Fotiadis, FHEA Aristeidis Samitas, FHEA 

Brendan Galbraith, FHEA Claire Sherman, FHEA Costas Siriopoulos, FHEA 

Damien Arthur, FHEA Efstathios Polyzos, FHEA Ernest Gyapong, FHEA 

Fathima Saleem, FHEA Ghulame Rubbaniy, FHEA Heba Abou-El-Sood, FHEA 

Jose Maria Gomez, FHEA Karim Hegazy, FHEA Mohammed Sualihu, FHEA 

Nagham Sayour, FHEA Nicolina Kamenou, FHEA Peren Kerim Arin, FHEA 

Perihan Iren, FHEA Rwan ElKatib, FHEA Shereen Bacheer, FHEA 

Susan Zeidan, FHEA Suzanna Elmassah, FHEA Tim Rogmans, FHEA 

Wasseem Abaza, FHEA Yasir Saleh, FHEA  
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Staff Spotlight: Hajer Alriyami 

Hajer Alriyami graduated from the Higher 

College of Technology in Business Quality and 

Strategic Management in 2016.  She completed 

her Master of Business Administration at Abu 

Dhabi University by the year 2021.  She is now 

pursuing higher education DBA program at Abu 

Dhabi University.  Ms. Hajer Alriyami is an 

administrative officer who joined Zayed 

University in 2018.  She aims to apply the 

knowledge career-wise, increase her core skills 

and grow her professional network.   

In addition, she is publishing her first book 

soon, by the end of this year.  The book is titled 

“Quality & Essentials of Education with My 

Journey” and discusses the importance of 

education from her  experience with education 

at the University level.  It includes both 

business theory and practice and aims to share 

Hajer’s story with younger people and give 

them the motivation and courage to not give 

up and pursue their dream.  

Hajer believes that volunteering and helping 

others bring joy and fulfillment to her life 

and the lives of others. She volunteered in 

the Red cross in local support department 

and in the Canadian School where I 

coordinated the scheduling process for 

tutoring children. One of thing she is very 

passionate about is photography. She likes 

to capture a memory through her lenses, a 

memory that she can share or keep forever, 

and she is sharing some photos in this 

newsletter. 

Our Staff  
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2022 FMA Global Conference in the Middle East 

Zayed University is pleased to announce hosting 

the inaugural Financial Management Association 

(FMA) Global Finance Conference in Middle East 

during November 14-16, 2022, in Zayed 

University’s Convention Center- Dubai Campus.  

Since 1970, FMA has been hosting high quality 

conferences in the US that provide venues for 

scholarly interaction among academicians and practitioners. This expanded to European conferences 

starting in 1997, Asia/Pacific conferences in 2009, and Latin America in 2017.  

The conference will include a mix of high quality paper sessions, sessions on practice, a doctoral 

student consortium, and social activities.  

Program Co-Chairs are Dr. Rwan El-Khatib, Associate Professor of Finance at Zayed University, Dr. 

Thorsten Beck, Professor of Financial Stability at the European University Institute, and Dr. Marc Lipson, 

Robert F. Vandell Professor of Business Administration at the Darden School of Business, University of 

Virginia. 

The call for papers can be found here and the conference web site is here. 

Upcoming Events  

https://fmai.memberclicks.net/assets/docs/Dubai/DubaiCallNovember14-16.pdf
https://www.fma.org/2022-dubai
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 Summer Internship in Korea for CoB Students 

College of Business is holding the second Summer Internship at LIG Nex1 in South Korea from 7 June to 

6 July 2022.  College of Business and LIG Nex1 successfully completed the first internship in cooperation 

with Zayed University in the summer of 2019.  

LIG Nex1 was established in 1976 as Gold Star Precision under the banner of independent national 

defense capability in the LG group.  Since then, LIG Nex1 has been developing and manufacturing 

various weapon systems such as Precision Guided Munitions, Intelligence/Surveillance/Reconnaissance, 

Command/Control, Communication, Avionics and Electronic Warfare. LIG Nex1’s products are widely 

recognized in Korea and in global markets as well.  LIG Nex1 is focusing on the global market, and 

especially in the United Arab Emirates, tangible results are being achieved.  LIG Nex1’s strong global 

network begins with its R&D headquarters at Pangyo, encompasses cutting-edge research and 

production facilities across Korea, and extends to its offices in the United Arab Emirates, Saudi Arabia, 

United States, Colombia, Indonesia as well as partnerships with leading defense companies in over 40 

countries around the world.  This extensive worldwide network is what sustains LIG Nex1’s continued 

drive toward progress. 

Through the program, interns will gain intensive work experience relate their major at LIG Nex1 Global 

Business Department and various projects will be able to enhance their understanding of the South 

Korea and UAE defense industry market. Interns will also gain the understanding of Korean culture and 

working atmosphere by visiting many places like Demilitarize Zone (DMZ), Shihan Bank, Security 

markets and historical area, and by working with Korean colleagues. 
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The College of Business is internationally recognised 

and maintains the highest academic quality standards.  

The College holds accreditations from the UAE Ministry 

of Higher Education and Scientific Research (MOHSR), 

and also from the world’s leading business school 

accreditation body, the Association to Advance 

Collegiate Schools of Business (AACSB).  The AACSB 

accredits the top 5% of the world’s business schools – 

which accounts for only 700 business schools world-

wide.  Our accreditation by MOHSR and the AACSB 

provides the highest recognition of the quality of our 

curriculum, faculty and students. 

Our programs include undergraduate degrees leading 

to a Bachelor of Science in Business, with majors in 

Accounting, Finance, Human Resources Management, 

and Marketing & Entrepreneurship.  We also offer 

graduate degrees including an Executive MBA (EMBA) 

and a Masters of Finance (MFIN).  All of our programs 

provide a challenging, and stimulating, learning 

environment for students.  Within the context of 

business, our students learn to think critically, solve 

problems, work in teams, take on leadership roles, 

communicate effectively, make presentations, and 

mature as individuals.  In the College, we also believe 

strongly in applying learning to real-world problems, 

where theory and practice are integrated in working 

towards a solution.  We are passionate about helping 

students learn about the realities of business, and 

providing them with the skills that will serve as a solid 

foundation for their career.  To this end, our graduates 

are some of the most sought-after employees by 

leading organizations across the region.  

In the College, we have a highly qualified faculty made 

up of around 80 professors, originating from more than 

30 different countries.  Our faculty bring their teaching 

and research experiences in  institutions across the 

globe before joining the College.  Our faculty work and 

live in the UAE, so they understand the region and its 

cultural nuances, but they also bring an international 

perspective to the College to complement their 

teaching and research.  Our faculty are not only 

dedicated to helping our students learn, but they are 

also recognised experts in their field, through their 

active research and publications in leading academic 

journals and their participation in international 

conferences. 

 We are all extremely proud of the accomplishments of 

the College of the Business over the past two decades 

and we look forward to welcoming students in 

continuing our success in the future. 

About the College of Business 

College of Business 
Zayed University 

Khalifa City A 

P.O. Box 144534 

Abu Dhabi 
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