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A Note from the Dean 

I am excited to welcome you to this issue of the College of Business 
newsletter.  This issue showcases various student, faculty, staff and 
college wide activities as guided by our mission and strategic 
goals in the past a few months. We are committed to graduate leaders 
for the knowledge-based economy.
Our faculty have achieved great accomplishments in research and 
teaching, with many publication success stories highlighted in this 
issue, while our College boasts a significant number of 
AdvanceHE Fellows, including three Senior Fellows.  In addition, CoB 
faculty have participated in a number of conferences and 
delivered speeches covering topics (e.g. IoT, Islamic Finance); 
promoting our work at Zayed University.  I am also happy to report 
initiatives that include guest speakers, both related to research 
(such as the Finance Research Seminar Series) and to teaching. 
Our faculty are equipped with innovative teaching tools that 
enhance our students’ learning experience and improve their 
skillset upon graduation.  Our students remain committed, 
participating in industry challenges and competitions and completing 
project work that can meet industry standards. I am happy to 
report that we have a Jiu Jitsu champion among our students.  
Our student clubs have also been very active, with activities aimed 
directly at increasing student engagement and sharpening their 
skills.  Dubai students visited Expo 2020 and have expanded their 
knowledge of the world.  Guided by our mission and vision, we 
continue our efforts.  Moreover, our staff have expanded their own 
skills and some are preparing for their own academic journey. 
I invite you all to celebrate the wonderful achievements of our 
College and hope that you enjoy reading this issue of our newsletter. 

Fatima Al-Ali, 
Acting Dean 

December 2021 
Issue 6 



College of Business Newsletter Issue 6 - December 2021

2 

Accounting Club Activities 

Studies show that competitions play a role in motivating students to perform and excel and offer a 

chance for participants to gain substantial experience while encouraging students to adopt innovative 

techniques and develop their ideas and skills.  With this regard, the Accounting Club, one of the most 

active clubs in the college, has conducted a Business Literacy Competition (BLC) and Cast Study 

Competition, a comprehensive and challenging competition experience, among CoB students.  The 

competitions enhanced students’ knowledge of important financial topics in the areas of accounting, 

finance, marketing and human resource management.  All participants received a Certificate of 

Participation and the top scoring students were recognised with awards.  Dr. Abiot M. Tessema was 

instrumental in getting the Accounting Club organised for students and have served as its advisor since 

its inception in 2016.  

Our Students 
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Finance Club Activities 

Bloomberg is a rich and useful technical resource for Business students, particularly for Finance majors.  

Zayed University College of Business provides students with hands on experience of the terminal which 

helps them to improve their data collection and interpretation skills.  After the huge success of the 

Bloomberg Student Roundtable event, the Finance Club has organised another event about practical 

uses of the Bloomberg terminal.  The Bloomberg Student Roundtable event was a one-of-a kind, 

pioneer event involving students in a Bloomberg workshop. During the event, two senior students 

briefly introduced the terminal and demonstrated 

some basic functions.  Later in a panel, four senior 

students discussed the perceived value of Bloomberg 

skills from their own experiences.  Participating 

students have enjoyed the conversations, got 

motivated and greatly inspired after discovering 

other students’ experiences of the Bloomberg 

terminal use. 

On 31 October 2021, the Finance Club organised 

another successful event and this time invited an 

industry professional to showcase the importance 

and value of Bloomberg from the employer’s point of 

view.  Sara AlQubaisi, who is a CFA charterholder and 

investment manager in ADIA, demonstrated some 

practical uses of the Bloomberg Terminal.  Later, she 

answered students’ questions about the value of the 

Bloomberg skills in job search, preparing for 

interviews, CFA exam and career choices.  The event was well attended by students.  Participating 

students expressed their interest and enthusiasm in participating future events related to Bloomberg 

terminal use.    

Students interested in joining future events of the Finance Club can contact club executives via e-mail 

(FinanceClub_AUH@zu.ac.ae).  Also, students who would like to be a part of Finance Club’s events and 

executive team for the next academic semester can contact Finance Club’s faculty advisor, Dr. Perihan 

Iren (Perihan.Iren@zu.ac.ae), through e-mail. 
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Refinitiv Portfolio Management Competition 

The College of Business participated in the inaugural Refinitiv 

Portfolio Management Competition (MEA).  Five students from 

the Finance major participated in the competition under the 

supervision of Dr. Umar Butt.  The students were asked to build 

the highest performing portfolio over a period of four weeks based on a set of identified parameters. 

The experience augmented the theoretical concepts through experiential learning on asset 

management workflows, investment simulation, risk management and portfolio management.  The 

students learned how to combine data, news and content coverage into meaningful data that is used 

for portfolio selection, risk management and hedging.  The Refinitiv workspace is a new tool which 

enables the users to advance their studies, deepen their understanding and apply their learning in an 

impactful way.  The feedback from the students was very positive. 
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Advanced Internship Program of the Ministry of Economy 

The Ministry of Economy (MoE), United Arab Emirates in consultation and discussion with American 

University of Sharjah, New York University, United Arab Emirates University and Zayed University 

prepared a launch framework September to December 2021 for their Advanced Internship Program. 

The title of this program is called “Advanced Internship Program of the Ministry of Economy” and 

students selected will join their positions in January 2022.  

The program’s mission is to create opportunities for students to develop leadership skills, self-

confidence and gain a greater understanding of the complexities of the global economy. The experience 

will lead to improved self-confidence and self -esteem. It will also improve the students' decision-

making and independent thinking skills while enhancing their understanding. This internship program is 

highly competitive with just two students from the four universities to be selected making it a cohort of 

just eight students.  Alya Mana and Fatima Abdullah are the two CoB students who have been selected 

to the first cohort of the “Advanced Internship Program of the Ministry of Economy”.  

Alya Mana will work in SME under the supervision of Dr. Hassan AlSayegh, 

Director of SME Development at Ministry of Economy, UAE.  She is a 3rd 

year Marketing & Entrepreneurship Undergraduate at Zayed University. Alya 

says “As a business student, I always believed in the saying ‘I can & I will’ 

which led to me consistently achieving a high level of performance.  As a 

member of the Dean’s List, receiving the honours of one of the highest 

academic achievements for three years in a row is a great privilege.  I am 

most grateful for Dr. Ian Michael’s contribution to this.  I am looking forward 

to working with honesty and integrity with my team, contributing its work.  

My greatest strength is time management.  I have always been strict with 

time and sharp on schedule. Another prominent strength of mine is related 

to Marketing. I possess multiple critical marketing skillsets like creative thinking, project management, 

and leadership.” 

Fatima Abdullah will work in Trade Promotions under the supervision of Mr. 

Rashid Al Teniji, Director Trade Promotions, UAE.  Fatima says “I am genuinely 

thrilled that I managed to seize this considerable opportunity in the Ministry 

of Economy.  I always wanted to give back to my country and this is the day 

where my dreams are coming true.  It did not all happen by sitting at home 

and doing nothing, but I worked so hard throughout my academic journey to 

eventually attain my goal.  Although I indeed went through various 

fluctuations, I never lost determination and persistence.  I expect to have a 

unique real-world experience, which is full of valuable knowledge in the Trade 

Promotions Department. 
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International 2021 Jiu Jitsu Champion in the CoB 

Mariam Al Ameri struck gold as the UAE topped the table with nine medals on the opening day of the 

5th Jiu-Jitsu Asian Championships in Abu Dhabi on 13 September 2021.  This achievement reflects the 

tremendous development of the UAE Jiu-Jitsu in recent years. 

Al Ameri overcame Areewan Chansri of Thailand in the 

women’s 70-plus kilogram final.  More than 400 players from 

19 countries participated in the Championship for men and 

women at the Jiu-Jitsu Arena in Zayed Sports City.  Mariam is in 

the last semester of coursework at ZU majoring in Finance and 

accomplished this while taking 18 credit hours this term.  The 

fifth edition of the Asian Championship is an essential station in 

the journey to qualify for the World Games hosted by the 

United States of America in July 2022.   
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College of Business Student Award Winners 

Abu Dhabi Male Campus 

• Outstanding CoB Undergraduate Award: Hadef Omar (201708955)

• Outstanding Community/Campus Leader Award: Saud Alzarooni (201734442)

Abu Dhabi Female Campus 

• Outstanding CoB Undergraduate Award (Finance): Shamma Alameri (201700488)

• Outstanding CoB Undergraduate Award (Accounting): Farha Batais (201708917)

• Outstanding Community/Campus Leader Award: Sara Mansour Almarzooqi (201710959)

Dubai Campus 

• Outstanding CoB Undergraduate Award (Finance): Seeneen Abdulwahid Al Bastaki (201630912)

• Outstanding CoB Undergraduate Award (Marketing): Shaikha Eisa (201715863)

• Outstanding Community/Campus Leader Award: Reem Alattar (201710848)
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Building Bridges Between the Classroom and Industry 
Lanco me Learns from ZU’s Brand Management Students 

The Brand Management students 

worked in Fall 2021 with the 

Lancôme brand, an industry 

project for their major assignment.  

The aims and objectives of the assignment were set by senior marketing managers of Lancôme.  The 

senior management team of Lancôme that worked on creating the assignment for the students 

included Ms. Jihane Bachir, General Manager Lancôme GCC, Lara Kharrat, Product Manager Product 

Manager Lancôme Makeup at L'Oréal, Ms. Sahar Abdallah and Mr. Abdel Rahman El Naamani.  

The project focused on three key areas in brand management: the influence of brand ambassadors, the 

role of touch points in branding and role of ingredients/juices of two product Lancôme products Idôle 

and La Vie est Belle.  The students worked in groups, they used theoretical models e.g., TEARS 

(Trustworthiness, Expertise, Attractiveness, Respect, and Similarity), in their research to analyze the 

impact of Zendaya and Julia Roberts on Idôle and La Vie est Belle.  They formed groups and visited 

various stores/malls in Dubai where the Lancôme brand is sold, such as Bloomingdales, Mall of 

Emirates, Mirdif City Center, Dubai Mall and others.  They also included other non-physical touch points 

like online stores, delivery systems that the brand used.  Finally, they investigated the ingredients/juices 

of both brands and preferences of consumers.  The project included a written report submission and an 

online zoom presentation to the senior management team (listed above), Mr. Elie Kanaan, Talent 

Acquisition Specialist and Ms. Zeinab Husseini, Talent Acquisition Coordinator also attended the 

presentations.  

All five groups of students impressed the Lancôme team.  Elie Kannan said “all eyes and ears were on 

students presenting for LANCOME Challenge”.  He further added that the students shared their 

knowledge and in class experience and put all their effort on the project.  The students came up with 

innovations and recommendations for the brand.  At various times, the “wow” factor was expressed by 

the senior managers to the students for their work. Jihane Bachir thanked all five teams saying that 

“your research gave us a lot of insights about the younger generation, it was really interesting for me 

and the rest of the team, we had all eyes and ears on you’ll for an hour and a half”.  

The Lancôme team thanked Dr. Ian Michael, Department of Marketing for choosing the Lancôme brand 

as part of the Brand Management program saying, “we have been delighted and honored to contribute 

to you raising the talents of the future”.  They choose two winning teams.  

The Winning Teams consisted of (Team 1) Alya Mana, Fatma Saif, Hamda Al Shaibani, Noora 
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Building Bridges… (continued) 

Abdulrahman and Rowda Mana, and (Team 2) Ameera Ahmad, Hamda Khalid, Mahra Alsuwaidi, Sarah 

Sharaf, Sara Jamal and Shamma Al Suwaidi . 

The students said: “Working with the brand Lancôme was one of the best experiences we had in our 

academic life.  We learned a lot of insightful information about the brand, its ambassadors, and its 

customers.  Interviewing Lancôme’s most loyal customer was a very joyful experience that opened our 

eyes to the bigger picture when it comes to brands.  As a team we formed a stronger bond as team 

members for which we are appreciative for.”  Also: “This opportunity gives us a glimpse to how our 

future is going to unfold.  It helped us be more confident in our skills as future marketers as we 

approach our end destination”. 

The Talent Acquisition Team at L’Oreal, Elie Kannan and Zeinab Huseeini state that “Youth is at the 

center of the L'Oréal ecosystem, and are our Talent Team is always looking for ways to help students 

get the opportunity to have the freedom to go beyond during class assignments”.  Kannan thanked Dr. 

Ian Michael who he said was a pleasure to work with during this last year on several case studies and 

who is a key instrument in bridging the gap between universities and work life. Congratulations to the 

top 10 students that scored the highest during this project.  

Finally, the class had the privilege of having their Dean, CoB, Dr. Fatima Al-Ali who got to watch a couple 

of the presentations.  She was thrilled seeing our students present to industry a practical real-life 

research case to senior marketing managers.  She thanked the class for inviting her and expressed her 

admiration for the students’ work. 
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Dubai Students Visit Expo 2020 

Expo is an event that occurs once every four years.  It is where countries not only showcase the things 

they are famous for but also what innovations and creative work they are associated with.  The theme 

of EXPO 2020 is “Connecting Minds, Creating the future” with three main sub-themes: Sustainability, 

Opportunity and Mobility. These are also called the three “districts”.  Expo has the future very much in 

mind, and this will be of great interest to everyone.  This is the first time such a large event is hosted by 

UAE to showcase the business potential of the country. 

CoB Dubai campus 774 students attended Expo 2020 on 31 October (Sustainability District), 1 

November (Mobility District) and 4 November (Opportunity District).  Students were chaperoned by 

CoB faculty using ZU-provided transportation.  Students were accompanied by Expo 2020 guides on the 

tour of select country pavilions for an hour and half and then students were given choice to visit 

pavilions based on their interest within the district. 

The students showed great enthusiasm in spite of COVID-19 restrictions and weather conditions.  With 

192 countries present, it is a once-in-a-lifetime educational experience.  The exposure to contributions 

and initiatives of several countries in Business & Entrepreneurship provided an insight into the future 

challenges and opportunities we will facing and how some other creative and innovative people are 

navigating these issue.  Students experienced business community contributions towards a sustainable 

future, current and future trends in technology, and understand the work done and value added by 

(SDGs) Sustainable Development Goals. 
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Fulbright Researcher at Zayed University 

Tomas Valdes is a Fulbright Researcher working with Zayed 

University this academic year.  Originally from Pennsylvania in 

the United States, he graduated from Georgetown University 

with an MBA earlier this year and arrived in the UAE in 

September.  During his time with Fulbright in the UAE, he is 

researching the policymaking process when responding to 

crises like the pandemic and financial panic and the economic 

implications of those policies.  He seeks to understand national strategy formulation and the decision-

making process that evolve in times of stress.  Before his MBA, Tomas worked in operational and 

consulting roles with buy-side firms in the USA and Latin America.  He also holds a B.A. from Tufts 

University in Boston.  

Completion of the Emirates' Future Leaders Programme 

Dr. Mohamed Alblooshi has recently completed Future Leaders 

Programme which is one of the programmes launched by the UAE 

Government in 2008 and designed based on the UAE Government 

Leadership Model that was launched by His Highness Sheikh 

Mohammed bin Rashid Al Maktoum, Vice President of the UAE, Prime 

Minister and Ruler of Dubai, to develop and prepare national youth 

to achieve the goals of the ambitious future vision of 2021 and UAE 

Centennial 2071.  The programme covered 6 main modules, namely: 

1. Mastering global trends and scenarios 2. Developing an idea lab

and imaginations 3. UAE strategic direction 4. Enable people and 

building effective teams 5. Smart, effective and efficient decision 

making and 6. Agile and proactive leadership. 

Spotlights 
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CoB Participation in the 50th National Day Celebrations 

The National Day celebrations were 

held on 22 November 2021, for the Abu 

Dhabi campus, and 25 November 2021, 

for the  Dubai campus.  The 

celebrations included numerous events, 

such as the National Anthem, poetry 

readings and performances by students 

and by the Abu Dhabi Police Musical 

Band, as well as a demonstration by the 

Abu Dhabi Police K9 Unit. 

The College of Business 

showcased Sheikh Zayed quotes, in video and audio, in multiple screens at both campuses.  The College 

program also included an entrepreneurship workshop (with a display of students’ projects) and a 

Bloomberg workshop, demonstrating the capabilities of the Bloomberg lab both for teaching and 

research purposes.  The CoB booth at the promenade showcased College’s programmes and was 

attended by faculty and staff.  
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“An Gorta Mo r: Passage to India” 
An Irish Indian Saga Screened At the Irish Pavilion Expo 2020 
The Irish Pavilion at Dubai’s Expo2020 

showcased various Irish films of particular 

cultural and historical importance to Ireland.  

The films included the likes of “Brooklyn”, 

“Michael Collins”, “The Bread Winner” and 

others.  One among them, with historical 

significance to Ireland and India, is “An Gorta 

Mor: Passage to India” (link). It is a documentary 

that tells the story of migration of the Irish 

people to India during the great famine which took place between 1847-52.  The documentary was 

produced at Zayed University, Dubai by Ian Michael (CoB), Fokiya Akhtar (CCMS) and Michael Ogden 

(CHSS) who worked on the project from 2016-2019.  It has been screened at various film festivals 

globally and won seventeen International Film Festival Awards.  

An Gorta Mór, the Great Famine, killed approximately one million people in Ireland, and made millions 

more homeless. Gorta Mór, had far-reaching effects for the Irish population in the mid-nineteenth 

century, leading millions to migrate in search of a better future.  Approximately one million emigrated 

from Ireland, resulting in the nation’s population falling by around 25%.  By 1854, around two million 

Irish had left their country due to evictions, starvation and harsh living conditions.  This famine is 

commonly known as the “Irish Potato Famine”, in Gaelic Gorta Mór means “Great Hunger”.  The 

purpose of the documentary is to bring to light this unique story of the Irish migration to India and also 

showcase the Irish diaspora in India, the Irish-Indians.  

Many Hollywood movies have been produced depicting the lives and times of Irish Americans, some 

include: In America, The Irish in US, The Molly Maguires and more 

recently Brooklyn.  The screening took place in 18-20 November 

2021.  The Irish Embassy in the UAE and the Irish Pavilion welcomed 

around 40 people daily, drawn from the Indian, Irish, industry and 

academic communities in the UAE.  The film was very well received 

with lively and incisive discussion after each screening.  Anita Kelly, 

Deputy Ambassador at the Embassy of Ireland, Abu Dhabi, and 

Deputy Commissioner General Ireland at Expo, moderated a lively 

Q&A session after each screening, resulting in different lines of 

discussion and information sharing at each session.  Anita and the 

team at the Irish Pavilion were very happy to host the screenings, 

and they look forward to bringing “An Gorta Mór - Passage to India” 

back by popular demand to Dubai Expo in 2022.  

https://vimeo.com/361987125
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Entrepreneurship Professor gives National Day 
Workshop with a sweet ending

During ZU’s National Day celebration Dr. Wasseem Abaza, 

Department of Management, gave a workshop to students 

on Entrepreneurship.  He discussed the pursuit of one’s 

passion and how starting a business around that allows 

students to have a future and career living their passion.  

Students found this very interesting but were especially 

pleased with Dr. Abaza’s story of his grandfather and how 

he came to create the now famous Kunafa Nabulsi, a 

dessert most well known for having come from Nablus in 

the West Bank of Palestine.  His grandfather took the idea 

from Turkey and innovated it into the beloved dessert now 

enjoyed around the Middle East.  His story highlighted how 

passion and perseverance lead to success for Entrepreneurs 

and inspired ZU students to pursue their own passions.  

Students were then treated actual Kunafa served by Dr. 

Abaza himself at the College of Business booth. 
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 Publication Success by Dr. Peren Kerim Arin 

Prof. Peren Kerim Arin, Department of Finance and 

Economics, has had three new papers accepted for 

publication.  The papers are titled “Which Social 

Categories Matter to People: An Experiment”, with Dr. 

Wifag Adnan, Dr. Gary Charness, Dr. Juan Lacomba 

and Prof. Francisco Lagos (forthcoming in Journal of 

Economic Behavior and Organization, ABDC A*), “On 

the Heterogeneous Effects of Tax Policy on Labor 

Market Outcomes” with Dr. Wifag Adnan, Dr. Aysegul 

Eruygur and Dr. Nicola Spagnolo (forthcoming 

in Southern Economic Journal, ABDC A) and “On the 

Labor Market Effects of the Salience of Ethnic/Racial 

Disputes” with Dr. Kemal Kivanc Akoz and Dr. Christina 

Zenker (forthcoming in Journal of Public Economic 

Theory, ABDC A).  All 3 papers investigate the economics of identity. 

The first one uses a lab experiment to establish a hierarchy between social categories of gender, race, 

and religion, and shows that gender appears to be the dominant social category across different 

conditions, with subjects exhibiting sharp preferences for being matched with a female partner. The 

second paper shows that ethnic/racial minorities' employment outcomes do not improve in response to 

fiscal policy innovations because of occupational segregation.  The third one presents a theoretical 

model which shows that the salience of discrimination against minorities may make it harder for 

employers to discriminate, and therefore increase the employment of minorities and then empirically 

shows that unemployment benefits for the minority group would decrease as a result.  

In addition, Prof. Arin has recently been appointed as an associate editor for Springer Nature: Business 

& Economics.  SN Business & Economics is a multi- and interdisciplinary journal serving all areas of 

Business & Management, Economics, and Finance.  The journal’s scope is inclusive, as it is open to 

theoretical, empirical, and policy perspectives and encourages the submission of original research, 

review articles, case studies and replication studies. 

15 

Our Faculty 
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Publication Success by Dr. Alexandra Henderson 

Dr. Alexandra Henderson, Department of Management, had three 

first-author papers accepted for publication in top tier journals in 

2021.  Her first paper, accepted to the Journal of Business and 

Psychology, finds that supervisors are subject to weight bias, such 

that supervisor weight is negatively related to subordinates’ 

perceptions of supervisor competence, and that supervisor 

weight indirectly influences subordinates’ perceptions of the 

subordinate-supervisor relationship (leader-member exchange) 

and important reciprocal workplace behaviors (organizational 

citizenship behaviors).   Her second paper, co-authored by ZU 

professor Dr. Sophia Jeong, was accepted to Stress & Health.  The paper finds that lone affiliates 

(employees who work with coworkers that do not share the same political affiliation) experienced lower 

levels of positive attitudes than majority affiliates (employees who work with coworkers who do share 

the same political affiliation).  Specifically, in Republican majority organisations, Democrats had lower 

job satisfaction and affective commitment compared to Republicans.  Her third paper, accepted to the 

Journal of Managerial Psychology, shows that high approach motives appear to mitigate the negative 

effects of presenteeism on productivity.  

In addition, Dr. Henderson had a coauthored paper with Dr. Scott Martin, Department of Management, 

accepted for publication in the Journal of Organizational Effectiveness.  Co-authored also by Dr. Richard 

Klimoski, the paper examines the roles of employee proficiency, adaptivity and proactivity in predicting 

different aspects of internal service.  The paper finds that employee proficiency and proactivity were 

the main predictors of delivering reliable services.  Employee proficiency was the main predictor for 

creating a sense of assurance.  Employee adaptivity was the main predictor of being viewed as 

responsive.  Employee proactivity was the main predictor for establishing a sense of empathy. 

16 
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Publication Success by Dr. Madhumita Banerjee 

Dr. Madhumita Banerjee, Associate Professor in 

Marketing, has a paper accepted as lead author in 

International Marketing Review (ABDC ‘A’, ABS 

‘3’, Scopus 6.5). The paper is titled ‘Situational 

ethnicity and identity negotiation: “indifference” 

as an identity negotiation mechanism’ and co-

authored with Paurav Shukla (University of 

Southampton, UK) and Nicholas Ashill (Victoria 

University of Wellington, New Zealand). The 

research identifies how ethnic consumers deploy ‘indifference’, i.e., preferring to neither fit in nor 

stand out, as an identity negotiation mechanism in work and social settings, when the host society is 

the majority population (UK) and when the host society is the minority population (UAE). This paper 

advances research on acculturation by challenging the long held binary positions of fitting in and 

standing out as the two identity negotiation approaches.  

Publication Success by Dr. Yasir Saleh (Yasser Barghathi) 
Dr. Yasir Saleh (Yasser Barghathi), Department of Accounting, has two 

new publications in 2021.  The first, titled “Audit quality and earnings 

management after communicating Key Audit Matters (KAMs) in the UAE

–audacity and auditors’ perspectives”, was co-authored with Dr. Simran

Mirani and Dr. Naimat U. Khan.  The article has been accepted for 

publication in the Journal of Accounting and Management Information 

Systems.  The second publication is titled “Exploring the potentials of 

clawbacks to check earnings management practices and enhance 

financial reporting quality: perceptions from the UAE” and was co-

authored with Dr. Kahkashan Mahmood and Dr. Alhashmi Aboubaker Lasyoud.  It was accepted for 

publication in Qualitative Research in Financial Markets. 
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affiliation are also examined.  The findings showed that NWG was a 

strong predictor of reduced helping behavior and increased knowledge 

hiding; and that guanxi closeness mediated both the negative 

relationship between NWG and helping behavior, and the positive 

relationship between NWG and knowledge hiding.  

Dr. Shaalan has also been invited by Exeter University Business School 

to deliver a guest lecture on the 21st of October, 2021 about the 

Power of Relationship Marketing. Also, invited by Adam Smith 

Business School, Glasgow University to deliver a guest lecture on 19th 

November 2021 about the Guanxi-Type Relationships. 

Publication Success by Dr. Ahmed Shaalan 

Dr. Ahmed Shaalan, Associate Professor in Marketing, has just got an acceptance for one of his research 

papers from the Journal of Business Ethics (FT 50 & ABS 3*).  The paper is titled “The Hidden Costs of 

Negative Workplace Gossip: Its Effect on Targets' Behaviors, the Mediating Role of Guanxi Closeness, 

and the Moderating Effect of Need for Affiliation” and explores the harmful effects of negative 

workplace gossip (NWG) on targets and organizations, including its impacts on helping behavior and 

knowledge hiding.  The mediating role of guanxi closeness and the moderating role of need for 

Article published on Influential factors in physician burnout 
in the United Arab Emirates 

Dr. Martin Sposato, Department of Management, 

together with a former student of his published an 

article which explores factors related to physician 

burnout in the United Arab Emirates.  The article 

was published in the International Journal of Work 

Organisation and Emotion, a niche, B-ranked 

journal in the ABDC ranking, and used in-depth 

interviews with physicians working in the UAE.  The 

study contributes to the literature by identifying and addressing influential factors such as personality, 

work culture and work-life balance, and their impact on physicians and stress in the UAE.  
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Provost Research Fellowship Award for CoB Faculty 

Dr. Alexandra Henderson and Dr. Nicolina Kamenou, both from the Department of Management, won 

Provost Research Fellowship Awards.  The award enables faculty members to complete major projects 

that will result in important scholarly or creative contributions of value to ZU, the UAE, and beyond.  

The award provides teaching reassignment for one semester and a research fund of AED 35,000 to 

support the project.   Dr. Henderson will be working on a project investigating sleep and proactive work 

behavior.  Prof. Kamenou will be exploring career opportunities and work-life balance  of Emirati and 

expatriate women in multi-national enterprises in the UAE. 
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Online Presentation by Dr. Stathis Polyzos 

Dr. Stathis Polyzos, Department of Finance, was an invited presenter at the 

Research Seminar Series in Economic Sciences of the University of Athens.  He 

presented his paper, coauthored with ZU colleagues Prof. Aristeidis Samitas 

and Dr. Ghulame Rubbaniy, on peer-to-peer lending, which explores the 

potential economic outcomes of using peer-to-peer lenders.  Combining 

machine-learning methodologies with an agent-based model, simulations were 

performed on 

artificial economies 

with various degrees 

of adoption of peer-to-peer lending.  The 

presentation was followed by an interesting 

discussion on banking regulation and on the 

adoption of financial technologies (FinTech) as 

well as the risks of combining them with 

conventional banking practices. 

Keynote Address at IEEE Technology and Management Conference 

Dr. Brendan Galbraith, Department of Management, delivered a 

keynote at the IEEE Conference on Technology Engineering 

Management and Innovation – Best Practice on Technology 

Engineering and Management Toward Better Productivity (TEMAN) on 

10 November 2021.  Dr. Galbraith’s keynote covered his recent 

research on university incubators “How to enhance Technology-based 

University Incubators: supportive strategies, practices and policies”.  In 

his talk, Dr. Galbraith included findings from his recent RIF funded 

research project and highlighted how new models of incubators and 

accelerators were growing entrepreneurial ecosystems at a much 

faster rate, and shared policy recommendations on how to optimize 

support for university incubators.  This international conference 

featured a line-up of keynote speakers including the Indonesian 

Minister of Tourism and Creative Economy and was attended by more 

than 150 participants from industry, government and academia. 
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Invited Speaker at Panel Discussion on the 
Future of International Accounting in the Middle East 

Dr. Mariem Khalifa, Department of Accounting, was one of the three invited speakers by CPA Australia 

to a panel discussion hosted by University of Warwick (Asia Career Insight Series ACIS).  The topic of the 

panel is “The Future of International Accountants in the Middle East”.  The audience were more than 

1,000 students from the 18 universities participating in ACIS such as Manchester, Leeds, Liverpool and 

Leicester. Dr. Khalifa also invited ZU students to attend.  Dr. Khalifa’s talk was about how to level up 

career opportunities in Accounting.  Her discussion revolved around four main categories: IFRS, 

Professional Certificates, Artificial Intelligence, Climate Change Challenges. 
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Conference 2021.  Prof. Fotiadis 

introduced the Journal of Tourism, 

Heritage and Service Marketing where 

he serves as the Associate Editor.  The 

journal has recently been included in 

Scopus, JUFO (Julkaisufoorumi – Finnish 

Classification of Scientific Journals), 

NSD (Norwegian Register for Scientific 

Journals) and BFI (Danish Bibliometric 

Research Indicator).  

Keynote Speech by Dr. Anestis Fotiadis 

Prof. Anestis K. Fotiadis, Department of Management, wa s invited for a keynote speech for th e 3rd 

Nordic International Business, Export Marketing, International Entrepreneurship and Tourism 
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Presentations at the Partnership Research Conference 2021 
University of Dundee 

Dr. Mariem Khalifa, Department of Accounting, Dr. Yasir Saleh (Yasser Barghathi), Department of 

Accounting, and Dr. Stathis Polyzos, Department of Finance, participated in the 2nd Partnership 

Research Conference 2021 of the University of Dundee.  The partnership, based on common research 

interests in Islamic Finance and in other topics, also includes the Al-Maktoum College of Higher 

Education. 

Dr. Khalifa presented her paper co-authored with Dr. Mohammed Aminu Sualihu (Zayed University) and 

Dr. Prabashi Dharmasiri (University of Tasmania), which examines whether accounting comparability 

affects labor-related misconducts. Overall, the paper demonstrates that accounting comparability does 

not always curb managerial opportunism and corporate wrongdoings.  Dr. Barghathi presented the 

paper titled “The Impact of Blockchain Technology on Audit in the UAE: The Auditor Perception”, co-

authored with Dr. Abdullah Mohamed and Dr. Esinath Ndiweni.  The purpose of this paper is to explore 

the prospects of blockchain technology (BCT) on the audit practice using a qualitative approach 

including semi-structured interviews with practitioners.  The findings show that BCT could bring 

convenience to auditors and their profession rather than replacing them, as there is still the need for 

human intervention within audit procedures.  Finally, Dr. Polyzos presented his paper titled “Economic 

stimulus through bank regulation: Government responses to the COVID-19 crisis”, co-authored with 

Prof. Aristeidis Samitas (Zayed University) and 

Dr. Ilias Kampouris (Abu Dhabi University).  The 

paper simulates recovery policies after the 

COVID-19 crisis and suggests bank deregulation 

as an efficient policy tool to restart economic 

systems.  All three presentations were well 

received and generated fruitful discussions. 
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Conference Presentation by Dr. Madhumita Banerjee 

Dr. Madhumita Banerjee, Department of Marketing, represented ZU 

at the American University of Sharjah — Chalhoub Symposium on 

Luxury Marketing and Branding on 15-16 November 2021.  She 

presented her research paper on emotional antecedents and 

consequences in luxury consumption, co-authored with Nicholas 

Ashill (Victoria University of Wellington, New Zealand).  

Based on a qualitative research study conducted amongst consumers 

in the UAE, the findings identify the role of negative and positive emotions as motivational triggers for 

luxury consumption and the resultant emotions in post purchase consumption reflection.  The paper 

was also presented on 24 November 2021 during the Marketing & Entrepreneurship departmental 

monthly research seminar.  
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Achievements by Dr. Abiot M. Tessema 

Dr. Abiot M. Tessema has completed all the requirements 

for CPA - Australia.  CPA Australia is one of the world's 

largest accounting bodies with more than 168,000 

members working in over 100 countries and regions.  

There are more than 25,000 CPA Australia members 

working in senior leadership positions.  Being a CPA gives 

members a competitive advantage, since CPAs are 

internationally recognised and membership is associated 

with a strong legacy, international presence and thought 

leadership.  Finally, CPA Australia builds and maintains 

strong relationships with high-profile companies globally, 

including more than 400 Recognised Employer Partners, ensuring the CPA certification and the quality 

skillsets of its members are internationally promoted. 

Dr. Tessema has also achieved the status of Fellow of the Higher Education Academy (FHEA) . 
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Incorporating Guest Speakers into the Classroom Experience 

To afford students’ opportunities to foster their professional and leadership networks, analytical, and 

problem-solving skills that complement the classroom experience, Dr. Abiot Tessema, Department of 

Accounting, invited prominent speakers from Deloitte & Touche (M.E), Crowe and Abu Dhabi Securities 

Exchange to speak to students about salient 

current business issues (events) so that they 

canbe exposed to real-world life experiences. 

Deloitte & Touche provides audit, tax, consulting, 

enterprise risk and financial advisory services with 

more than 270,000 (286,200) professionals 

globally.  Jazala Hamad, Director – Audit & 

Asssurance at Deloitte and Touche (M.E) 

introduced the firm, described their work 

environment and shared their working experience as well as the types of career paths that they offer 

for accounting undergraduates, internships or full-time positions available. 

Crowe is a public accounting, consulting and technology firm that combines deep industry and 

specialised expertise with innovation.  Mr. Nadeem Maniar, Director - Fraud & Forensic Services at 

Crowe and Mr. Saad Maniar, Senior Partner - Governance, Risk and Compliance at Crowe presented on 

Integrity, Ethics and Anti-Fraud, discussed topics to improve students understanding and give them 

greater insight into the core concepts underpinning their studies – most notably the understanding of 

accounting and auditing practices. 

Finally, Mr. Omar Al Serkal, Manager of the Market Surveillance Section at Abu Dhabi Securities 

Exchange, presented various topics such as a market for trading securities, including shares issued by 

public joint stock companies, debt instruments issued by governments or corporations, and exchange 

traded funds. 
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The Finance Research Seminar Series 

The Department of Finance has been holding weekly seminars under the Finance Research Seminar 

Series.  Colleagues and external guest speakers are invited to present their work, followed by a 

discussion among the participants.  So far, 28 presentations have been made, including 5 guest 

speakers from France, Greece, Australia and the UK.  The Finance Research Seminar Series has served 

as a platform to exchange ideas and promote collaborations, but also serves as a weekly meeting place 

for faculty in the Department of Finance, thus increasing the ties among the faculty and increasing 

research partnerships.  The presentations will continue into the new semester with faculty and external 

guests being invited to share their exciting research projects.   
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Fellowships with the Higher Education Association

A growing number of faculty in the College of 

Business became Fellows of the Higher 

Education Association during 2021.  

Increasingly acknowledged and valued around 

the world as a hallmark of expertise in learning 

and teaching, the Centre for Educational Innovation (CEI) at Zayed University has been offering 

professional development sessions as part of its Innovative Teaching Program (ITP) for the last couple of 

years, to guide and mentor faculty through the application process.  

Becoming a Fellow of the Higher Education Association (FHEA) is a great way of consolidating personal 

development and evidence of professional practice in your higher education career, and demonstrating 

commitment to teaching, learning and the student experience.  It is a credential that also entitles the 

recipient to use the post-nominal letters FHEA on their business cards and LinkedIn profiles. 

Dr Nagham Sayour (FHEA) and Dr. Rwan ElKatib (FHEA), both from the Department of Finance, received 

their certification this month, which means the College of Business now counts 24 Fellows and three 

Senior Fellows among its ranks.  Another three colleagues are expected to be recognised as Fellows 

next month.  

The current list of Senior Fellows and Fellows (as of December 2021) is as follows: 
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Senior Fellows 

Graham Manville, SFHEA Jeremy Williams, SFHEA Madhumita Banerjee, SFHEA 

Fellows 

Abiot M. Tessema, FHEA Ahmed Shaalan, FHEA Alejandro (Martin) Sposato, FHEA 

Anestis Fotiadis, FHEA Brendan Galbraith, FHEA Costas Siriopoulos, FHEA 

Ernest Gyapong, FHEA Fathima Saleem, FHEA Ghulame Rubbaniy, FHEA 

Heba Abou-El-Sood, FHEA Jose Maria Gomez, FHEA Karim Hegazy, FHEA 

Nagham Sayour, FHEA Nicolina Kamenou, FHEA Peren Kerim Arin, FHEA 

Perihan Iren, FHEA Rwan ElKatib, FHEA Shereen Bacheer, FHEA 

Stathis Polyzos, FHEA Susan Zeidan, FHEA Suzanna Elmassah, FHEA 

Tim Rogmans, FHEA Wasseem Abaza, FHEA Yasir Saleh, FHEA 
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IEEE Global Conference on AI and IOT in Dubai 

The Global Conference on AI and IOT took place in Dubai on 13-16 December 2021, as part of the

EXPO 2020 program.  This is the third consecutive year in which the conference has been held in Dubai 

and the theme of this year’s conference is “Societal Impacts of Digital Disruption”.  Zayed University 

has been a supporting partner of the conference and this year, Dr. Brendan Galbraith 

(Department of Management) is supporting the conference as a member of the organizing

committee, having previously served, in prior editions, on the Steering Committee and as 

Publication Chair.  The hybrid conference will attract more than 200 delegates and a host of esteemed 

speakers from industry and the UAE government. 
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Dr. Graham Manville conferred as an Academic Fellow of the 
International Council of Management Institutes 

In October 2021, Dr. Graham Manville, Associate Professor in Management at the College of Business, 

Zayed University, was conferred as an Academic Fellow of the International Council of Management 

Consulting Institutes (ICMCI).  The ICMCI is responsible for the national management consulting 

institutes of more than 48 countries with over 9,000 Certified Management Consultants (CMC). 

Dr. Manville has had a career in management consulting in practice and in academia for more than 20 

years.  He is a CMC who has consulted in many sectors over the years including: Investment Banking, 

SMEs, Engineering and Not-for-Profit organizations.  In academia, he has taught at UG and MBA level 

and specialises in work integrated learning using either live clients and/or authentic assessment i.e. 

setting academically rigorous assessment which replicates business practice.  He has worked 

internationally in Greece, the Channel Islands and three leading UK universities during which time he 

established management consultancy education Programmes with partner universities in Australia.  

In 2018, he co-authored an edited book on Management Consultancy with contributions from global 

and awarding winning consultancy practices as well as world class academics with a proven track record 

of publishing in A and A* ABDC ranked journals.  The book bridged the gap between theory and practice 

and his research resulted in him being a shortlisted finalist for two consecutive years with Centre of 

Management Consulting Excellence.  His latest shortlisted award is for a joint authored paper with one 

of his alumni who works for Simon Kucher, a global leading consultancy, specializing in pricing and 

revenue growth. 

Dr. Manville’s AF-CMC status means he joins esteemed academics from 

the QS Quacquarelli Symonds 2022 & Times Higher Education 2022 top 100 

world ranked universities including: University of Toronto, Canada 

(18), Nanyang Technological University, Singapore (46); University of 

Amsterdam, Netherlands (55); University of Bristol, UK (62); Københavns 

Universitet - University of Copenhagen, Denmark (79) and The University of 

Auckland, New Zealand (85) to name but a few. 

Dr. Manville says that he is “honored and privileged to be able to use my 

award as a platform to fly the flag for Zayed University to raise 

Management Consulting in UAE, MENA & Globally.” 

“in recognition of the recipient’s significant contribution to thought leadership 

within the management consulting profession, supported by exemplary 

teaching and applied research” 
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Presentation of the VR Immersive Learning Initiative 

In November 2021, INSEAD presented their Virtual Reality (VR) Immersive Learning Initiative to 

CoB faculty.  Associate Dean, Ahmed Abdel-Maksoud, along with CoB Faculty, Prof. Anestis 

Fotiadis (Department of Management), Prof. Aristeidis Samitas, Prof. Costas Siriopoulos and Dr. Stathis 

Polyzos (Department of Finance) attended a presentation of the new educational tool by INSEAD.  

Tomas Valdes, Fulbright Scholar, affiliated with the College of Business (Zayed University) and 

INSEAD, also attended the meeting and presented the progress of his research on the UAE. 

The INSEAD Immersive Learning Initiative aims to pioneer new approaches to learning and research for 

management and business. The Initiative will support INSEAD’s vision to bring together 

people, cultures and ideas, and use immersive experiences 

to develop responsible leaders who transform 

business and society.  INSEAD aims to create a new 

way of learning by combining a set 

of complementary capabilities using VR and 

XR EdTech solutions. 

The VR Immersive Learning Initiative is supported 

by the Abu Dhabi Department of Education and 

Knowledge.  
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Layal Youssef 

Mrs. Layal Youssef is the Bloomberg Lab manager and an adjunct 

faculty at the College of Business.  She has completed her 5th year 

this December at ZU.   Layal has accomplished noticeable 

milestones this academic year. As part of her commitment to 

enhance her skills and advance her career, Layal got accepted in 

one of the top 100 QS ranked universities in the world to join a 

PhD program in Economics at the University of Sheffield in the 

United Kingdom.  She also completed a course at Harvard 

University specialized in Financial Technology as part of her 

research study. 

In addition to her professional development activities, Layal has 

provided great service to the college and the university.  She 

represented Zayed University in a Global Education Symposium at 
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Bloomberg, as the only speaker representing the Middle East.  Educators from over 200 global 

universities attended the symposium, to learn how educators are bringing the real world of finance into 

the classroom using the Bloomberg Terminal.  Layal participated in the panel discussion exploring the 

skillsets students will need in the workforce and how to use the Terminal to build them, tricks of the 

trade for building robust programs and curricula, and how to encourage cross-curricular Terminal use 

across departments. 

Her passion for working with students and collaborating with department faculty is evident through her 

continuous efforts in initiating and coordinating events at the College, in encouraging student 

engagement and in highlighting the College of Business regularly. 

Fire training and re-certification by Edna Omondi 

Mrs. Edna Omondi, Academic Administration Officer, renewed her fire safety training certification on 31 

October 2021.  The training was conducted in Dubai campus by Euro Link.  After a day’s training and  a 

thorough assessment, Edna has successfully passed the re-certification, with distinction, and can 

continue to serve as a fire warden in the College of Business.  

Our Staff
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where theory and practice are integrated in working 

towards a solution.  We are passionate about helping 

students learn about the realities of business, and 

providing them with the skills that will serve as a solid 

foundation for their career.  To this end, our graduates 

are some of the most sought-after employees by 

leading organizations across the region.  

In the College, we have a highly qualified faculty made 

up of around 80 professors, originating from more than 

30 different countries.  Our faculty bring their teaching 

and research experiences in  institutions across the 

globe before joining the College.  Our faculty work and 

live in the UAE, so they understand the region and its 

cultural nuances, but they also bring an international 

perspective to the College to complement their 

teaching and research.  Our faculty are not only 

dedicated to helping our students learn, but they are 

also recognised experts in their field, through their 

active research and publications in leading academic 

journals and their participation in international 

conferences, engaging with their profession and 
community..

 We are all extremely proud of the accomplishments of 

the College of the Business over the past two decades 

and we look forward to welcoming students in 

continuing our success in the future. 

About the College of Business 

The College of Business is internationally recognised 

and maintains the highest academic quality standards.  

The College holds accreditations from the UAE Ministry 

of Higher Education and Scientific Research (MOHSR), 

and also from the world’s leading business school 

accreditation body, the Association to Advance 

Collegiate Schools of Business (AACSB).  The AACSB 

accredits the top 5% of the world’s business schools – 

which accounts for only 700 business schools world-

wide.  Our accreditation by MOHSR and the AACSB 

provides the highest recognition of the quality of our 

curriculum, faculty and students. 

Our programs include undergraduate degrees leading 

to a Bachelor of Science in Business, with majors in 

Accounting, Finance, Human Resources Management, 

and Marketing & Entrepreneurship.  We also offer 

graduate degrees including an Executive MBA (EMBA) 

and a Masters of Finance (MFIN).  All of our programs 

provide a challenging, and stimulating, learning 

environment for students.  Within the context of 

business, our students learn to think critically, solve 

problems, work in teams, take on leadership roles, 

communicate effectively, engage with society and

mature as professionals and individuals.  In the

College, we also believe strongly in learning by 
applying to real-world problems,
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