
COLLEGE OF BUSINESS

C
ol

le
ge

O
f B

us
in

es
s



Contact Us
00971-2-5993111 (Abu Dhabi)
00971-4-4021111 (Dubai)

00971-4-4021273 (College of Business)

@Zayed_U

www.facebook.com/zayeduniversity

www.zu.ac.ae 





The dynamic and complex, even turbulent business world locally, 
nationally, regionally and globally has never been more exciting. The 
need for professionally prepared and highly skilled individuals to create, 
develop, lead and sustain organizations large and small has never been 
greater. The opportunities are vast for those ready and eager to become 
actively and deeply engaged. The College of Business programs are 
designed to prepare our students for those exciting challenges.

Introduction and Mission



The mission of the College of Business is to:  

• Empower students with the academic, professional 
and leadership competencies necessary to achieve 
success as effective leaders within the competitive and 
dynamic national and global business context; and

• Support the sustainable economic development of the 
UAE and its citizens.



LEARNING OUTCOMES

The five Major Learning Outcomes (MALOs) of the College of Business 
are focused within the business environment but also reflect Zayed 
University’s Learning Outcomes. These are:

•  Compete successfully in a global business environment; 
•  Use business information systems appropriately;
•  Think critically, solve problems, and be creative;
•  Communicate effectively in the business environment; and
•  Use interpersonal skills in a business environment.



CURRICULUM 

The curriculum within the College provides an understanding of 
perspectives that form the context for business, ethical and global issues, 
and the influences of political, social, legal, regulatory, environmental, and 
technological issues on organizations. It includes foundational knowledge 
for business in accounting, behavioral sciences, economics, mathematics, 
and statistics; and also includes written and oral communication as an 
important characteristic.

Students spend much of their first two years completing general 
education courses. They also complete several Business courses, as 
pre- majors, that introduce them to the basic concepts and skills they 
will use in their advanced level courses.

UNDERGRADUATE DEGREES 

The College is rapidly enhancing its learning program for undergraduates 
by moving from a Bachelor of Science in Business with specializations 
in Accounting, Finance/ Human Resource Management/ Marketing 
toward a portfolio of discrete degrees within each of these disciplines.  In 
addition the College offers a Bachelor of Science in Information Systems 
and Technology Management jointly with the College of Technological 
Innovation.

Undergraduate Degrees offered on Abu Dhabi Campus:

A) Bachelor of Science (B.S) in Business: Accounting 
Abu Dhabi students who have an accounting major take the following major 
courses:  Intermediate Accounting I, Intermediate Accounting II, Accounting 



Information Systems, Auditing, Strategic Managerial Accounting, Fraud 
Examination and Forensic Accounting, Contemporary Topics in 
Accounting, and Special Topics in Accounting along with specialized 
labs in Financial Accounting, and Accounting Information Systems.  
Abu Dhabi Accounting graduates will be well suited to hold positions in 
professional accounting and auditing organizations and in accounting 
departments of public and private sector organizations.  

B) Bachelor of Science (B.S) in Business: Finance 
Abu Dhabi students who have a finance major take the following major 
courses: Corporate Finance, Financial Markets, Investments, Commercial 
Banking, Financial Planning & Forecasting, Islamic Finance & Banking, 
International Corporate Finance, Portfolio Management, and Financial 
Derivatives. Abu Dhabi Finance graduates will be well suited to hold positions 
in professional financial services firms and in finance departments of public 
and private sector organizations.  

C) Bachelor of Science (B.S) in Business: Human Resource Management 
Abu Dhabi students who have a human resource management major 
take the following major courses: Human Resource Management, 
Organizational Behavior, Compensation and Performance, Learning and 
Development, Management of Employee Relations, Comparative HR 
Management, Recruitment and Selection, Human Resource Information 
Systems, and Organization Development & Change. Abu Dhabi Human 
Resource Management graduates will be well suited to hold positions 
in human resource, personnel, talent management, and training 
departments of public and private sector organizations.

Undergraduate Degrees offered on Dubai Campus:

A) Bachelor of Science (B.S) in Business: 
Specialization in Accounting: Dubai students who specialize in Accounting 
will take four specialization courses: Intermediate Accounting I, Intermediate 
Accounting II, Accounting Information Systems, and Auditing. Dubai 
Accounting graduates will be well prepared to perform successfully in 
public and private organizations’ accounting departments. 

Specialization in Finance: Dubai students who specialize in Finance will 
take four specialization courses: Corporate Finance, Financial Markets, 
Investments and Commercial Banking. Dubai Finance graduates will be 
well suited to hold positions in the financial services sector and in finance 
departments of public and private sector organizations.

Specialization in Human Resource Management: Dubai students 
who specialize in Human Resource Management will take the following 



specialization courses: Human Resource Management, Compensation 
and Performance, Learning and Development, Management of Employee 
Relations, and Comparative HR Management. Dubai Human Resource 
Management graduates will be well suited for positions in the human 
resource, personnel, talent management, and training departments of 
public and private sector organizations.

Specialization in Marketing: Dubai students who specialize in Marketing 
will take the following specialization courses: e-Marketing and Commerce, 
Promotions Management, International Marketing, and Consumer 
Behavior. Dubai Marketing graduates will be well suited for positions in 
the marketing and promotion departments of businesses, ministries, 
and government departments, and non-government agencies and 
associations, in addition to advertising agencies and public relations firms.

B) Bachelor of Science in Information Systems and Technology 
Management: (joint with the College of Technological Innovation)

The Colleges of Business and Technological Innovation jointly offer the 
Bachelor of Science degree in Information Systems and Technology 
Management. This degree focuses on enhancing knowledge and skills 
needed to manage and apply IT to the computing requirements of 
enterprises. The program consists of courses in Business and courses 
in Information Technology.

This degree prepares students for positions in systems analysis and 
developments and as business IT consultants. The UAE has a strong 
need for professionals in these fields in both the government and private 
sectors.



COURSES OFFERED

BUS 200: The Legal and Ethical Environment of Business
BUS 202: Financial Accounting
BUS 203: Managerial Accounting
ECN 201: Foundations of Microeconomics
ECN 202: Understanding Macroeconomics
BUS 207: Business Communications
BUS 207AL: Arabic Lab
BUS 209: Management Decision Sciences
BUS 217: Business Writing Lab I
BUS 297: Special Topics
BUS 300: Operations Management
BUS 301: Human Resource Management
BUS 308: Introduction to Finance
BUS 309: Introduction to Management
BUS 310: Introduction to Marketing
BUS 311: Intermediate Accounting I
BUS 312: Intermediate Accounting II
BUS 324: Small Business Management
BUS 341: Intermediate Accounting Lab
BUS 343: Accounting Information Systems (AIS) Lab
BUS 351: Organizational Behavior
BUS 366: Human Resource Information Systems
BUS 395: Independent Study
BUS 397: Special Topics
BUS 400: Strategic Management (AUH)
BUS 401: Business Leadership
BUS 402: Strategic Management
BUS 403: Strategic Managerial Accounting
BUS 407: Language in the Workplace



BUS 407AL: Arabic Lab II
BUS 412: Contemporary Topics in Financial Accounting
BUS 413: Accounting Information Systems
BUS 416: Auditing
BUS 417: Essentials of Research Writing for Business
BUS 418: Fraud Examination and Forensic Accounting
BUS 419: Special Topics in Accounting
BUS 420: Corporate Finance
BUS 422: Financial Markets
BUS 424: Investments
BUS 425: Commercial Banking
BUS 426: Islamic Banking and Finance
BUS 427: International Corporate Finance
BUS 428: Portfolio Management
BUS 429: Financial Derivatives
BUS 432: Promotion Management
BUS 433: E-Marketing and Commerce
BUS 434: International Marketing
BUS 435: Consumer Behavior
BUS 450: Compensation and Performance
BUS 451: Recruitment and Selection
BUS 452: Learning and Development
BUS 453: Entrepreneurship
BUS 454: International Management
BUS 455: Comparative HR Management
BUS 456: Management of Employee Relations
BUS 457: Organization Development and Change
BUS 490: Internship
BUS 491: Internship (AUH)
BUS 495: Independent Study
BUS 497: Special Topics



ADMISSION TO ZAYED UNIVERSITY

UAE National Applicants
To be considered for admission, all National applicants must possess a 
valid UAE passport, valid UAE National Identity Certificate and UAE ID. 
Applicants from a high school following the U.A.E. curriculum must have 
12 years of school and an attested General School Leaving Certificate, a 
minimum 70% average in academic subjects, a minimum CEPA English 
score of 150, and a CEPA Mathematics score (no minimum score is 
currently required).
Applicants from a high school following an International curriculum 
must have 12 years of school: GCSE/IGCSE must complete five 
subjects at the ordinary level and two subjects at the GCE Advanced 
Subsidiary or Advanced level, with a passing grade in each subject. 
International Baccalaureate must successfully complete five subjects.

If you are currently in high school, or have completed high school 
this year: Submit a completed application form with all documentation 
attached and Zayed University selected as your primary choice of 
institution to the National Admissions and Placement Office (NAPO).  
Applications are submitted online at http://www.napo.ae

International Applicants 
Zayed University also welcomes applications from International students. 
For more details about admission requirements and application forms for 
International students, please visit: http://www.zu.ac.ae/main/en/enroll/
international.aspx

The Academic Bridge Program (ABP): Success at Zayed University 
requires proficiency in both Arabic and English languages. Students 
admitted to the University are initially placed either directly into the 
baccalaureate program or into the Academic Bridge Program. This 
placement depends primarily upon each student’s proficiency in English 
as measured by the Common Educational Proficiency Assessment 
(CEPA) exam administered by the National Admissions and Placement 
Office (NAPO) in the Ministry of Higher Education and Scientific Research. 
Students initially placed into the ABP progress into University College and 
the baccalaureate program only once they successfully complete the 
Academic Bridge Program exit requirements and achieve the required level 
of English proficiency (overall band score of 5.0 or greater) as measured 
by the International English Language Testing Service (IELTS) exams.

University College (UC): University College is responsible for delivering 
Zayed University’s general education program, organized as the Colloquy 
on Integrated Learning, The Colloquy Program initiates the baccalaureate 
careers of all Zayed University students. University College offers the high 
quality foundational education, the Colloquy on Integrated Learning, to 
all Zayed University students. It prepares them for their future majors and 



eventual employment. The experience instills in them a desire for lifelong 
learning, fosters intellectual curiosity, and engenders critical thinking.

Zayed University Undergraduate Program Model:

ADMISSION TO THE MAJOR

The Business College is constantly revising its entry requirements into 
the College. At present it requires that the applicant fulfill the following 
requirements for acceptance:

• Satisfactory completion of 42 semester credit hours or more;
• Attainment of a cumulative GPA of 2.0 or higher;
• Achievement of grades of C- or better in COL 140, COL 145, and 

COL 240;
• Achievement of grades of C or better in COL 110, COL 112, 

MTH 113, and MTH 213; and
• Achievement of passing grades in COL 105, COL 120, COL 130, 

COL 135, COL 150, COL 155, COL 165, COL 230, COL 250, 
COL 260, and COL 270.

(COL 260 and COL 270 may be scheduled for semester three, four, or five.)

INTERNSHIP

Business internships add a significant real-world component to a 
student’s education. Internships provide students the opportunity to 
earn academic credit while gaining valuable work experience under the 
mentorship of a business professional. Students will be assessed by 
an evaluation of the student internship experience, including a written 
internship report that contains student, supervisor and faculty sections.
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SENIOR EXPERIENCE 

Specialization students

College of Business students seeking a specialization in Business 
will participate in culminating experience by taking BUS 4XX Senior 
Experience. This course will integrate concepts learned in prior 
courses and provide a teamwork experience, including “boardroom” 
presentations, while completing a major business project or participating 
in a complex business simulation. Students will be assessed by a faculty 
evaluation of classroom presentations and written assignments.

GRADUATION REQUIREMENTS

The graduation requirements for the College of Business include the 
completion of the eight-semester curriculum plan with a minimum GPA 
of 2.00, including the internship (BUS 490) and the Senior Experience 
(BUS 4XX), as well as achievement of the Major Learning Outcomes.
To receive the Bachelor of Science in Business, graduates complete at 
least 129 semester credit hours. Proficiency in English, Arabic and the 
competencies developed in the Zayed University Learning Outcomes 
are required.

GRADUATE PROGRAMS

The College of Business is continuously revising its Graduate programs to 
meet the increasing demand from the business world. It currently offers 
three Master’s degrees. 

A) Executive Masters in Business Administrations (EMBA): This is 
a general management program that aims to prepare mid-level to senior 
professionals in business, not-for-profit, and government sectors for 
executive positions in public or private sector organizations.

B) Master of Management (M.M) in International Business: This is 
an international Business program offered in partnership with Thunderbird 
School of Global Management. It aims to prepare future leaders to 
succeed in the dynamic world of global business and prepares them for 
management positions in public and private sector organizations.

C) Masters in Finance (M Fin): This program aims to prepare 
professionals to play a leading role in the financial services sector. It is 
not currently available for open enrollment

OUTREACH AND ENGAGEMENT

The College of Business participates in an extensive array of outreach and 
engagement activities that aim to promote executive and professional 
development.
The College’s portfolio from 2011 onward includes customized and 



open enrollment programs of a targeted nature, in terms of sector and 
organizational/professional career levels.

Custom programs:  The market for customized executive programs and 
partnerships is robust, with programs tailored to specific organizational needs. 
The College’s competitive advantage is our faculty who are at the forefront 
of their disciplines, well versed in global best practices and have a deep 
understanding and appreciation of the culture and uniqueness of the UAE.

Open enrollment programs:  Offering a select number of executive 
education and professional development programs which also are 
effective marketing tools for both customized executive and academic 
offerings.  Our programs focus on the unique facets of our location:  
linking “North…South” and “East…West.”

RESEARCH
The College of Business has three broad research emphases: 

• Entrepreneurship, Innovation and Economic Diversification: 
The successes of small to mid-sized enterprises (SMEs) and 
local/national entrepreneurial talent, innovation and creativity are 
key to the UAE’s long-term success and prosperity. Research 
and outreach in this area foster, encourage and nurture such 
potential excellence.  

• Multicultural Leadership Effectiveness for a Sustainable 
Future: The need for strong links between the business, not-for-
profit, and government/policy making sectors, as well as the need for 
strong and creative leadership in the face of a strikingly multicultural 
national workforce are the rationale for this research emphasis.

• Applied Business, Financial and Economic Research: The 
College, through this research emphasis, hopes to be one of the 
major providers to the UAE of applied business, financial and 
economic data in an on-going basis to foster effective policy 
making decisions. 

ACCREDITATION

Zayed University is accredited by the Middle States Commission on 
Higher Education (USA), which assures internationally recognized 
programs from a quality-assured university. The College of Business is 
currently pursuing accrediation for its programs with the Association 
to Advance Collegiate Schools of Business (USA).
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